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ABSTRACT 

 

Malaysia is a country which comprises of unique and distinct culture, with multi-racial 

population that brings diversity to the cultural facet of the country. Therefore, such beautiful 

Malaysian culture should be maintained to avoid being forgotten. Preserving the culture and 

heritage is vital in development of the modern world. Despite the increase in attention towards 

technological advancement at global level, the prime role of regional tourism industry still 

points towards preservation of culture and heritage of local impacts. This paper presents the 

frequency and descriptive analysis along with factor analysis to measure the perception of the 

society on street art and its importance to the city at the same time preserving the Malaysian 

culture. Street art has emerged as a new form of public art that is starting to gain attention in 

different countries, including Malaysia. Street art also brings a new kind of phenomenon to 

the city’s interactivity and vitality. Since it is still considerably something new in Malaysia, 

there has not been many local studies that examine on preserving Malaysian culture through 

street art, as a creative medium to enhance people’s experience. Based on case studies 

conducted in Georgetown, Penang and Kuching, Sarawak, this study aims to explore people’s 

perception on street art as one of an interactive medium to preserve our culture from being 

extinct. The sample size for this study was 384 samples whereby the respondents consist of 

residents aged 20 years and above. By conducting this research, it is hoped that it can improve 

the understanding and appreciation of street art as one of the tools to preserve the Malaysian 

culture. 

 

Keywords: Preserve Malaysian culture, street art, perceptions, tourism sectors 
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Memelihara Budaya di Malaysia melalui Projek Seni Jalan dalam Membangunkan Sektor 

Pelancongan 

 

 

ABSTRAK 

 

Malaysia mempunyai budaya yang unik dan pelbagai, dengan populasi berbilang kaum yang 

membawa kepelbagaian dari segi budaya. Oleh itu, budaya Malaysia perlu diperlihara 

daripada terhakis. Memelihara budaya dan warisan adalah penting dalam pembangunan 

dunia moden. Walaupun peningkatan perhatian terhadap kemajuan teknologi di peringkat 

global, pemeliharaan budaya dan warisan kesan tempatan menunjuk ke arah peranan utama 

industri pelancongan serantau. Oleh itu, kajian ini menggunakan kaedah frequency dan 

deskriptif dengan analisis faktor terhadap persepsi masyarakat terhadap seni jalanan sesuatu 

yang penting untuk pembangunan di dalam bandar, secara langsung memelihara budaya 

Malaysia. Seni jalanan telah muncul sebagai satu bentuk seni awam baru yang mula 

mendapat perhatian di bandar-bandar yang berbeza, termasuk Malaysia. Seni jalanan juga 

membawa fenomena baru kepada interaktiviti dan daya hidup bandar. Memandangkan ia 

masih jauh di Malaysia, tidak banyak kajian tempatan yang meneliti budaya Malaysia 

melalui seni jalanan, sebagai medium kreatif untuk meningkatkan pengalaman orang ramai. 

Berdasarkan kajian kes di Georgetown, Pulau Pinang dan Kuching, Sarawak, kajian ini 

bertujuan untuk meneroka persepsi masyarakat mengenai seni jalanan sebagai salah satu 

interaktif untuk memelihara kebudayaan kita daripada kepupusan. Saiz sampel untuk kajian 

ini adalah 384 sampel di mana responden terdiri daripada kajian kes penduduk berusia 20 

tahun ke atas. Dengan menjalankan penyelidikan, diharapkan banyak peningkatan, 

pemahaman dan penghargaan seni jalanan salah satu alat untuk memelihara budaya 

Malaysia. 

 

Kata kunci: Memelihara budaya Malaysia, seni jalanan, persepsi, sektor pelancongan 
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CHAPTER 1 

INT ROD UCTION 

1.1 Background of Study 

Malaysia of the nation in Southeast As ia, covering an area of about 329,758 square 

ki lometers includes of the Peninsu lar, Sabah and Sarawa k. Malays ia is unique and distinct, 

with a multi-racial population that brings diversi ty to the cultural and heritage facet of the 

country. The total population is m ore than 32.4 million , consis ti ng of the Malay, Tban , 

Bidayuh, Chinese, Indian, the Aborigines, etc . The ethnic groups speak different di alects and 

bave differen t beli efs and fonns of cultures, Zuraidah & Ali za (20 I0) . 

Culrure individual 

personality pressure 

frorn peers self­
efficacy T!1lst 

EnvIronment s(IfTluli 

) Goals ) Beiw viour 

Figure 1. 2: Exp la in on how cultu re exi sts. 

S0llrCes: Richardson (2t)05 ) 


A ll of the above is to keep the culture in Malaysia, so that our cul ture will remain fo r 

another generation. What is culture? Zuraidah & Aliza (20 I 0), stated culture is as knowledge, 

morals, law, belief, art, and custom. FUl1hennore, culture fonn everyday li ves of the people, 

(Richardson, p58, 2005) Stated culture as the "programming of the mi nd that differenti a tes 

one group from another group". Tha t includes fo ur dimensions of culture, namely power 

-
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di stance, individuali sm collecti vism , masculinit y femininit y and uncertainty avoidance. The 

\lational Center for Cultural Competence giving the meaning of culture as the pattern of 

human behaviour that co ntains, different languages, di fferen t li fe practices, beliefs , thoughts, 

customs, r itual , festiva l, the way of interacting and roles, races, ethnicity, religious, Coltrane 

(2014). Liew (200S), mentioned culture provides links between the past, presents and the 

future, then culture can bring communities. Currently , traditiona l culture heritage is at risk of 

extinction. Tradit ional cu ltural practices and way in life accou nt for various e tlmic groups in 

our country. T hi s includes clothing, food , customs, and art . C ivil izat ion o f a nation often can 

be seen in it s cultural heritage. This cultural heritage must be preserved because it has its own 

identity. C ulture should be maintained fo r the sake of the continuity of our civilization. 

Through traditional culture, we know our origins. What we have today stems from the past. 

Hence, the younger generation should know their origin. Th is research intends to analyse the 

subjects used in preserving cultural in Malaysia through the street ali project Suksodsai 

(20IS), menti oned the street ali has well and truly cemented itself, not on ly wi thlll the fabri c 

of Melboum e's creative culture, but also upon the pages o f an hi story as the single most 

important art movement happening today. Each year on average, Melbourne S treet Tours 

offers its firs t-cl ass know ledge to over 1SO schools a yea r Furthermore, according to Sara 

(20]3), street art is the tools for artists to express their feeling express their anger and send out 

religious , social, or political. messages. Fm1her highlighted, the street art will represent the 

painting grounds fo r these artis ts and citizens. The best reasons why streets arts important to 

city developing because the street ali helps in sending out messages to everybody very easily 

on a constant basis, just like officia l adverting and other communication tool. Ringle (20 10) , 

also added the street art will even be more effective in di stributing news to the general public 

than the official news papers, magazines, or television channels wi thin a country. According to 

2 



Riggle (20 I0), street arts have a very strong effect on people due to their visua I messages that 

are mos tly both very attractive and shocking to their viewers. Street al1s are expressed in 

different mediums, including spray paint, brushes, roll ers, pallets, st ickers, posters, 

installation, mosaics, and stencils, Cathay (2012). Street art movements are commonly known 

historically as political and ideological within cross-cultural. In Brussels, Belgium, street art 

scenes are int1uenced by famous characters such as tints, The Smurfs, Lucky Luke, Largo 

Winch or Blake & Mortimer. The city has also integrated its comic culture as part of the 

urban scene through over 40 strip walls around the city, Keulelmaer (2011). With the rise in 

the media and the art world has started to embrace this ali for.m, many have taken their eyes 

off from the significant developments that are surfacing at street level in the scene. 

Street art as 'writing' is a creati ve method of communication between artist s. Thus, it 

is vita l because of its ability to link people regardless of cultural , unusual , or racial difference 

in ways nothing else can, Stowers (2005). (Burnham, 20 10), Suggested that creative urban 

intervention creates opportunities for street - level resea rch and development into city 

development. Malaysia is not an exception to the invasion of street m1s. III fact , some cities 

have ga ined pop ularit y since the creation of street arts such as c ities in Penang, Malacca and 

Selangor. Visual street arts crea ted in these cities demo nstrate reflecti o n of the 'everyday life' 

in a literal sense. Although local street artists started producing artworks several years ago , it 

is not until recently that thei r works are ga rnering attention. In George Town, Penang, visual 

street art s began popping up like mushrooms, (The Straits Times, 20 13 ). Some street art ists 

portrayed their fami lies as a subject of interest ("L ittle Children on a Bicycle" & " Brother and 

Sister on a Swing") while some incorpora ted local Malaysian street ali scene. 

During the George Town Festival in 2012, the author was commissioned wall murals 

by the director of the festival, Mr Joe Sidek. In addition, Zacharevic (2016) , has also produced 

3 
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some wall murals in lohor and Singapore. While his artwork in lohor (2016) was 

whitewashed and removed by the lohor Baharu City Council twice (The Malaysian Insider, 

"0 14), his drawings in Singapore and Penang are well received by the public With the rise of 

Slreet arts in Malaysia, some renowned street artists in Penang are being commissioned by 

patrons in other cities such as Kuala Lumpur to produce the artworks. Apart from Penang, 

Malacca authorities arc also active in initiating art-oriented events to promote the street arts 

among members of thc public such as in the case of the Melaka River Ali Project. The project 

was organized by the Malacca state government in 20 I 0 where batch of a murals and t,'Taffiti 

m1ists were assigned to produce artworks on a row of historic buildings along the river in 

lalan Kampung Hulu (KJ1alid, 2012). It is proven to be an asset to the Malacca tourism sector 

where it is now a must-see landmark in the state. The role of art and ar1istic activities in 

improving the quality of the LLrban environment has gained more impol1ance. Street art is new 

in Malaysia but yet it is only now that people are m~re aware of its importance in improving 

the city's image, further to preserve our culture. Street art is a branch of the Pllblic that will 

appear on the street such as mural art, graffiti and others convey stories about the city (Riggle, 

20 I 0). 

1.2 Problem Statements 

There are a substantial number of studies on the roles of street art and its benefit 

towards aesthetic, economic, social and cultural. However, (Ismail, 2014) agrees that while 

their researcher studies on the importance of street art to people and place for development, 

but has mentioned that there is limited empirical knowledge about how the gcneral public 

defines street or whether thcy pcrceive any benefit from public artworks in the urban space, in 

addition, Lack of guideline from authorities to supp011 of activities preserving our culture. 
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This shows that there is sti ll very little research that looks into public perception of street 3J1 

will become one of the interacti ve to preserve our culture. This problem is observed genera lly 

in most rapidl y developing cities. As people are becoming well-educa ted, apprcciation of art 

begins to increase and loca l autho rities begin to understand the importance of creating the 

better of street art to produce successful preserve our culture. There is very littl e empirical 

resea rch which studies, public perception of street art , especially Malaysian contex t to 

preserve culture. Although, the installation o f street art has been established for quite some 

time and even more today, there is little idea of the public' s thought on the matter and 

whether the people perceive street art to be o f any importance to the city, so it is important to 

study the significance perception o f street art to preserving Malaysian culture to the city and 

to the people living in it. This research has established one problem that existed in preserving 

Malaysian culture through st reet arts projects. Preserving culture through street arts is one of 

the tools that can preserve Malaysian culture and hel:;tage. Street al1, in its original and purest 

fonn , is artwork created without authorization, usually illegally, on either private or public 

property, Cathay (20 13). Thus, the street art has been considered a social nuisance (Ringgle, 

2010), but it is now slowly becoming a "Hot Commodity" garnering press and social media 

attention. In recent years, street art is being copied and replinted on clothing, posters, 

commerci al items, and exhibited and sold at auction and galleries. According to (Reineke, 

2007) Street art no longer considered merely a social nuisance, but becoming the "next big 

thing" in the art world and market. In the contemporary visual art environment , street arts 

have become one of the touri st attractions in urban spaces and preserving cultures. In Europe, 

America and al so Australia , street aJ1s ha ve been part of the urban la ndscape apart from 

pOl1raying a variety of theme and ideology of the artwork, Ca tha y (2013) . Thi s stud y focus o n 

problem the Limited empiri cal know ledge about ho w the general public delines street or 
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whether they perceive any benefit from public artworks in the urban space, in add ition Lack 

of guideli ne from authOlities to support of activities preserving our culture. 

1.3 	 Research Ques tion 

Based on the background o f the stud y and prohlem statement , there are three main 

research questi ons have been rai sed to guide thi s resea rch. Below are the li sts of resea rch 

questions ; 

I. 	 What mod ul e of the guidelines that can be used to preserve culture th rough the street 

art projec!') 

11. 	 Is there any significant relationship between variabl es (Cu lture Content , City Image 

and G uideline) to detennine the successful street art proj ect? 

111 . What are the public general perceptions about preserving Malays ian culture through 

the street arts? 

1.4 	 Research Objective 

In o rder to achieve the goal , three ob jecti ves have been detennined to guide and direct 

the whole research project. Rusli (2014), s tated the obj ecti ve o f a research project summari zes 

what is to be achieved by the stud y, Thi s is the key to a s uccess ful piece of research in whi ch 

is to fi nd out the research outcome, The resea rch objective answers the question on why is thi s 

project is being conducted. As explained in the research problem, the objectives of thi s 

research arc: 

-
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I. 	 To propose the module of a guideline to the authorities for the kind and theme of street 

art that can be used to preserve our cu lture. 

ll. 	 To determine the relationship between variab les (Cultural content , Guideline, City 

Image) successful street al1 for preserving our culture to extinction. 

111. 	 To identify the public general perceptions about preserving cu lture through the street 

art project. 
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T llble 1.1: Problem statement , research question and research object ives 

Problem Statement Rese<lrch Questions Research Objecti ves 

What m odule of the To propose the module of a 

Limited empirical guidelines that can be used to guideline to the authorities 

knowledge about how preserve Malaysian culture for the kind and theme of 


the genera l public 
 through the street art project? s treet alt that can be used to 

defi nes street or preserve Malaysian cu lture. 
-

whether they perceive Is there any signifi cant To detennine the 


an y benefit from public 
 re lationship between relationship between 


artlVorks in the urban 
 variabl es (Cul ture Content, variabl es (C ultural content , 

space , in add i tion lack City Image and Gu ideline) to Guideline, City Image) 


of guidel i ne trom 
 detelmine the successfu l success ful street art for 


authorities to SUppOlt 
 s treet art project" preserving Malaysian culture 

activities preserving from extinctioIl . 


our culture. 
 What are th e public general To identify the publi c . 
perceptions about preserv ing 

L 
general perceptions about 

Mala ysian culture through preservmg ala ysian culture 

the street a l1 s~ through the street art project. 

1.5 Sco pe of Study 

This stud y continues with some scopes. The duration to complete this research is two 

years. In thi s s tud y, the research wi ll be divided into four scopes. 

1.5. 1 C ul tu re an d Heritage in Malaysia 

Culture and heritage is one of th e m ain scope need to focus in thi s stud y. Chowdhury 

(201 0), stated culture wi ll define as know ledge, belief, art, moral s, law, custom, and an y o thcr 

capabilities and habi ts acquired by manpower as a member of society. The au thor furth er adds 

that heritage m eans "our legacy from the past, what we live with today and what pass on to 
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future generations". Veltman (p 17, 1997), mentioned that culture is concerned with the 

development of viewpoints which bring a cumulative effect to the experiences of a group, 

making them fee! special yet allowing others to have a parallel experience. Culture is a tenm 

llsed by theorist as a way of life ; every human society has a different culture. Browne, (2008), 

the true definition about "Culture" is referring to the Language, beliefs, value and nonns , 

customs, dress, rules, knowledge, skills and all the other things that people learn that make up 

the "way of life" furtheml0re culture is passed on from one generation to the next generation 

through the process of socialization. This study tries to focus on the four Itcms that are 

important in cultural content. These are the meanings of the culture, heritage, arts and ethnic. 

According to Browne (2008) stated some anthropologists discussed about the meaning of 

culture, which have two quite different orders of thing, (can be touched and cannot be 

touched). The cultural heritage matters to individuals, ethnic groups, nations and the 

intemational community. In Malaysia, many ethni~ groups lived together such as Malays, 

Chinese, Indians, Oayaks and many other ethnic groups, (Ismail, Masron & Ahmad, 2014). 

All these cultures have influenced each other, that will create a truly Malaysia culture, 

especially in Sabah and Sarawak, there are a myriad of indigenous ethnic groups with their 

own unique culture and heri tage. 

1.5.2 Locations of study 

The location of the research will be conducted in various regions ,md states in 

Malaysia such as Kuching Sarawak and Georgetown Penang. The targeted respondent would 

be the local society, international tourist, aI1ist and selected authorities. 

1.5.3 Street Arts Project 
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Street art is subject o r tool to preserve Malays ia culture from ex tinction. The definition 

of Street art is a branch of the public that wi ll appear on the street such as mural art , graffiti 

and others convey stori es about the cit y (Riggle. 20 10). The street arts have become the 

landmarks and icons of George Town. In Penang, take an amazing tour around George Town 

to discover the unique painted walls mimicking life in the city and the wrou ht-i ron 

caricatures with an anecdotal description of the streets that they adorn. They creatively 

symboli se the intimate relationship the people have in their daily lives with these landmarks 

that stand to this day. The best reasons why streets arts important to city developing because 

the street art helps in sending out messages to everybody very easily on a constant basis, just 

like offIcial adverting and o ther communication tool. 

1.5.4 Tourism Sector 

Tourism is scope number fo ur in thi s stud y. What is tourism? Th e simple word will 

explain the definiti on about tourism is "The Ideas and opinions people hold which shape their 

deci sions about going on trips, about where to go and 'Wh at to do or not to do, about how to 

relate to other tOUli sts, local and service personnel. And it is all the behavioural 

manifesta ti ons of those ideas and opini ons" (Leiper, 1995 in Richardson, 2004). According to 

World Tourism Organizati on (UNWTO), about general definition of touri sm was provided by 

the Austrian economist Hennan n Von Schullard in 19 10, who defined it as, "sum total of 

operators , mainl y of an economic nature, wh ich directly relate to the entry , stay and 

movement of fore igners inside and outside a certa in country, cit y or a region ." Hunziker and 

Krapf, in 194 I , defin ed touri sm as "the sum of the phenomena and relationships ari sing from 

the travel and stay of non-residents, in so far as they do not lead to penn anent residence and 

are not connected with any ea rning activity. "In 1976 Touri sm Society of England defined it 
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as "Tourism is the temporary, short-term movement ofpeopJe to destination outside thc places 

where they normally live and work and their activities during the stay at each destination. It 

includes movements for all purposes." In I 98 I International Association of Scientific Experts 

In Tourism defined Tourism in terms of particular activities selected by choice and undertaken 

outside the home environment. Understand about Tourism is important in this study, it's 

about the outcome. will benefit of the success street art, people who become an audience to 

this street art. 

1.6 Significance of Study 

This study is essential to find out ways to preserve the Malaysian culture from 

extinction, with the empbasis on the perception of the society about street art is one of the 

ways to preserve our culture. Below is the significance of this study: 

1.6.1 Importance to the Community 

It is safe to say that the community is one of the main stakeholders in preserving 

Malaysian culture. Without the aid and cooperation of the community, it is impossible to even 

produce or creating a successful street art project to preserve Malaysian culture. 

1.6.2 Importance to the Creative Arts Industry 

The creativc arts industry is one of the industries that generate income for the country. 

Thus, this study will help to find out ways of improving the quality ot preserving the culture. 

When there has a guideline to create the street al1s, it is impossiblc they art works well 

appreciated by tbe community. Directly, they will belp in developing new income to tbis 

industry. 

1.6.3 Importance to Future Researcher 
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The documentation of thi s research can be used for a reference material for futur e 

researchers. 

1.7 Research Limitat ions 

In carrying out the stud y, a numher of limitations and con straints have been ident ified, 

which include: 

1.7.1 Sources ofInformation 

The first limitation is the sca rcity of local data, particul arl y research material on CH 

tourism. There are not enough archival records for most of the necessary infom13tion 

regarding the topic per se In addition, there are very few publlshed sources of inform ation 

and dat a ava ilable on the study area . 

1.7.2 Government Formalities and Bureaucracy 

When making appointmen ts with public offi cials, too many excuses and constrai nts 

tend to be made before meet ings can be arranged and infonuation made accessible. Due to 

these fOlmalities, much time was required by the researcher to continue contacting the 

'gatekeepers' of each personnel in order to set dates fo r interviews. 

1.8 Struct ure of T hesis 

The stllJcture o f thi s thesis o rga nized into fi ve chapters: Chapter I, Introduces the 

background and problem deftniti on of street art . The research objective, resea rch question , 

limitations of research, and signifIcance of the study are also presented in thi s chapter. This is 

where the design and overall s tructure of this stud y are briefl y ex plained. Chapter 2, presents 

review of related li teratures wi III regards to street art. The defin itions of street art are 
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discussed to understand ing about the concepts and the rules, theori es and the importance of 

preserved cultural. Chapter 3, the new framework will be pro posing to framewo rk study. 

There have three (3) dimensions variables and then divide to sub items. Chapter 4, stud y 

structures the research methods and strategies used in this research and describing the area of 

the resea rch, which is Kuching and Georgetown. The chapter discusses the pro til e of th e 

study area , population sampling, the instrument used , data collectio n methods, and related 

matters. Chapter 5 presents the result s and ana lys is of this stud y. Several ana lyses are done to 

answer the research questions and objecti ve ra ised up in Chapter l. Primary da ta co ll ected be 

analyse using SPSS tools and qua lita ti ve description. Chapter 6, Conclud es the research with 

further di scussion and summary to answer the research questions rai sed during the research 

setup. Besides that, recommendations fo r future research are suggested to overcome the 

lim it ations and constraints identifi ed in thi s research. 
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CHAPTER 2 

LITERATURE REVIEW 

2.1 Introduction 

This part prov ides the background of the research problem and detail s out the 

background of stud y in relation to the scope o f stud y. Findings from the past researches, 

model s and theories are also related to thi s new proposed study in a wid er scope. This part 

also aids the researcher to gain know ledge and new insights in tenn of ex plo ra ti on. Thi s 

research was proposed to identify the preservation of the Malaysian culture through the street 

arts project in Malaysia. There are two sub topics such as the definition for cultural con tent , 

and city image. Preserving Malaysian cu lture th rough the street art projec t in developing 

touri sm secto r was becoming a challenge fo r the intro to the society. Some articl es and other 

sources of culture and street art were di scussed. In other hand , the revi ew of the literature of 

these studies wi ll explain under the foll owing subheadings; 

a. Preserva ti on and Conserva ti on 

b. Cultural 

c. Heritage 

d. Cultural and Heritage Touri sm 

e. The al1s 

f. Tourism 
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2.2 Preservation and Conservation 

Conservation and preservation from aspects of his tory or heritage is increas ingly being 

taken seriously, whether at in terna tional level or a t the nat ional leve l. According to Sawant 

(2014), "Preservat ion is acti vities associated with maintaining li brary and archiva l material s 

tor use either in their original physical fonn or in some o ther usable way" Preservation tends 

to includ e conserva ti on, but also comprehends techniq ues of partial preservati on of the 

physi ca l object (makin g the new Binding) , as well as procedures for the substitu tion of the 

original 3l1ifact by materials conversion , whereby th e intell ectual conten t of th e original is at 

least p311i all y preserved . 

Conservati on is one aspect of preservation activity, it implies the acti ve use of 

preventative measures, or processes to repai r damaged material , and ensure the continued 

existence of individual items . Furthennore, Sawant (20 14), stated conserv ation and 

rreservat ion are used synonymously. Techni cally these two words have different implications 

though th ey are related to each other. The conservation and preservation are the processes of 

keeping an object safe from hann or loss, damage, destruction or decay and maintaining it in a 

reasonably sound conditi on fo r present and future use. 

The preservat ion is also supPol1ed by various poli cies and m ~n:lgement re lated to the 

restorat ion and maintenance was also supported by laws that have been enacted by the 

government. Preservation is act or process of taking action to mainta in the exis ting fonn, 

integrity and materials of a building or structure and fonn of the exis ting as well as the 

protecti on of a plan t site, Howe (2009) . This process includes preliminary wo rk pl ated when 

necessa ry and ongoin g maintenance o f hi storic bu ilding materials. Zhou, (2011 ) stated that 

preserving culture is a keep the culture alive or prevent from lost o r ex tinct. The author also 

says , people who are living in modem society cannot stop thinking abou t the past which 
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means their past culture and hi storically through researching extant material and nonmaterial 

cultural heritage. The Author also proved that the culture not onl y signify the identi ty of 

human beings, but al so the best proof that assi st LIS to unders tand the development of hi story . 

There are no fonns of culture can survive independently. If the cultures have been destroyed 

their peoples' culture, we might lose our culture at the same time. 

Accord ing to Kasumigascki (2013), concluded that intangible cu ltural heritage cannot 

be recovered once it's been lost. In Africa the people on there saying that when an elder dies, 

a library bums, means if the main source lost the record also will lose. The Author also says 

that in recent years due to the aging of actions and lack of successors for their arts and crafts, 

great amount of intangibl e cultural heritage is facing the danger of extincti on. The author also 

advised urgent step must be taken to preserve and promote intangible culture. 
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2,2, I Presenation is lmportan t to Our Culture 

According to Stipe (2003 ), there are seven categories about the importance of 

pre ervation: 

;. We seek to preserve our herit age because our histone resou rce all that phys ica ll y li nk as III 

our past. Som e portIOn of that patrimony must be preserved if we are to reco gni ze who we 

are, how we become so and most importantly, how we di ffer from others of our spec ies. 

>­ We strive to save our historic and archllectural heritage simply because we have " ved wit h 

it and it has become part of us 

>­ We save our physical heritage pal11y because we live in an age of ever more trigh telling 

communication and other technological abilities, as well as 111 an era of increasing cul tural 

homogeneity. 

,.. \Ve preserve historic sites and structures because of their relation to past evenh, e ras, 

movements and people that we feel arc important to honour and understand. The 

preservation of structures and places is an out-l'l0wth of our respec t for the past , whi ch 

created our today. 

, We seek to preserve the architec ture and landscape of the past si mply becall se the ir 

intrinSlc va lue as art. 

~ We seek to preserve our pas t because we believe in the ri ght or O U f cit ies and the 

count rys ide to be beautiful. 

, Most important of all , we seek to presen 'e because we have di scovered-all too be lated ly 

tha t the preserva tio n ca n serve importa nt human and social purposes in Ollr soc ie ty. 
L-_______________________ ._______~ 

Figure 2.1: Importa nce o f preserv ing Malays ian culture 
Sources : Stipe (2003) 

From seven categories, we will know the important of preserv ing Malaysian culture to 

prevent ex tinction . Accord ing to Richardson (2008), preserve of culture and heritage has 

nothi ng whatever to do with tourism. If you want to preserve the cu lture and heritage, that is 

the development of a tourism product, and perhaps you would be more adv ised to develop 

from scratch out 0 f concrete. 
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2.3 Cultural Definition 

The Nationa l Center fo r Cultural Competence giving the meaning of culture as the 

pattem of human behaviour that contains, different languages, different life practices, beli ef, 

thought s, customs, ritual , festi va l, the way of interacting and roles, races, ethni c;ty, and the 

abi lity to transmit the above to succeeding generation Cheung ( 1999). According to Browne 

(2008), Culture can be divided into two categories, which is tangible and in tangi bl e. Tangible 

cultu re is the thing that can be seen or can be touched. On the other hand, the imangible 

culture is th e thing that can't see or touch . Ordinarily, when we heard about cultural heritage, 

pictures of buildings and other hi storical object tend to arrive our inte ll ect, but in tangible 

cultural heritage include languages, belief, music, dance, c raft technique, festi va ls and ritual 

with creati on of spiritual culture by man y differen t groups of peop le in the world . [f explained 

in differen t approach, the importance of preserving culture becomes basic for each peo pl e ' s 

cultural ident it ies and makes increased att ention to all over the g lobal, Browne (2008 ). 

Cultural meaning is the legacy from the past , thi s is about what we live with today and what 

we pass on to the fut ure generati ons. The definit ion of culture is no t directl y content or 

meaning. Many defi niti ons and theory about the culture, but in thi s research more to the 

cultural content definiti on by Richard (2004): 

He says the culture is defined "as knowledge, belief, art , morals, 
law, custom, and any other capabilities and habit s acquired" 

Thi s is the rul es of the culture will set up that peopl e around can understand how to 

act, what they can do and how they will detennine about the atti tude if tbey be rel ated to other 

people. Act ua ll y, Culture can be deri ved from Sanskrit, that we ca ll "buddh aya h", which is 

the plural of "buddhi" there same meaning with the mind or intel lec t, so this why delined as 

matters relat ed to the hu man m ind . Culture is defined as the pat tem of values, traits , o r 
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behaviours shared by the people within a region, Herbig (1998). One major problem in 

analysis culture is the vast scope of meanings implied by the tenn. Tomlinson (1991) notes 

that either there is a considerable amount of confusion or culture is so large and all-embracing 

a concept that it can accommodate all these definitions. Furthermore, according to Tomlinson 

(1991), the define culture as the appreciation of the arts, and the whole range of skills of a 

people at a certain period. On the other hand, defines culture as "a set of beliefs, objects and 

events acquired by individuals as members of society." In short, these discussions recognize 

that culture is a process involving human beings, and therefore does not emerge out of a 

VaCUUlTI. 

Meanwhile, Richards (2004) views culture as involving the ways of perceiving, 

thinking, and evaluating the world, the selL and others relate culture to people and thcir 

sUIToundings, where surrounding environments also significantly impact the ways in which 

social groups perceive life. McKercher and Du Cro'ss (2000) they try to explain that culture 

consists of the sum of inheriting values, knowledge, beliefs, and ideas, which constitute the 

shared notion of social action. Again, central to this definition is the notion of culture as a 

learned process, and the outcome of this lcaming process is transferable from one generation 

to another. Toml inson (1991) argues that culture is a changing from one th1l1g to another 

process. It is during the cultural transmission from one generation to another that culture is 

recreated. redefined, and restructured by those involved. In the process, it acquires new 

characteristics and forms, which removes the concept of culture as a static entity. Instead, it is 

a continuous and ongoing process that mainly refers to the ways in which a group of people 

live within a society. Consequently, the process itself determines the codes of conduct of each 

specific social group. The process, furthermore, can be associated with a group of human 

beings as small and personal as a family, or as one as big and powerful as a civilization. In 
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ShOI1, it may be concluded that culture refers to the customs, practi ces, languages, va lues, and 

world- views that define social groups. Today cultu rc is seen is two ways: as a process (in a 

society or a nation) ; and as a product. The latter, however, is a more current usage of culture, 

which includes ' Art but also language, religion and customs. visibl e prod uctions of the 

society's values and beliefs ', Ko lb, (2000). 

2A Heritage Definition 

Heritage has everywhere accorded to Lowental (2004) , on thi s one wou ld add that 

any1hing can become heritage when it matters to people. According to Lowent al (2004), What 

matter to people is a cultural process, drawing from their world views, beliefs , practices, 

needs and aspirations, hence, it is associated with our past, traditi ons, beliefs, rituals, memory, 

knowledge and ski ll s, identity, pride, pain , shame and man y historic, monumental and 

uni versal ly significant examples, but also constantl y modified , loca ll y appreciated examples 

that ma y ex ist as indi vidual , or communal level of importance. As ian heritage dra ws more 

from the intangible beli efs and wor ld heritage encompasses people, nature and culture as 

integra l part s of a ho li sti c concept of heritage. 

The telm heritage is used in a wider big picture, and it certainly does not onl y refer to 

old buildings. Accordin g to Ko lb (2000), the wo rd helltage in its wider sense is generall y 

conn ected with the wo rd something valuable you get when older relatives , meaning 

something moved from one generation to another. The Oxford Engli sh Dictionary (2002: 16 \) 

defJll es heritage in the following terms: 

"Something received at birth) anything coming from the past or traditi on, 
historical places/locations, traditions, practice, thought of as the most 
va luab le (something valuable you get when older re]1Il ives di e) oj" modern 
society." 
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This defi nition refers to what is inherited , on a specific and individual basis, us ually 

trom one's own ancestors. What Timothy and Boyd (2003: 16) refer to as perso nal heritage 

includes things that are cared for by an individual or a community, and passed on to future 

generations. The level of emotional connection is high , which consequently develops into a 

strong sense of belonging and pride. Today, however, heritage is not just associated with 

individual inheritance. The idea of heritage has been broadencd to in clude both human and 

natural environmcnts, architectural complexes and archaeologica l sit es, and not onl y rural 

heritage and the countrys ide but also urban contexts. Consequentl y, Lowenthal (1985) argues, 

"through time, certain heritage features come to symbolize a society' s . The United Nations for 

Educational, Scientific and Cultural Organizati on (UNESCO) also defines herit age in tenl1 S of 

its nature, eit her na tu ral or cu ltural (UNESCO, 2001 ). 

The tenn "natural herit age" is used to describe gardens, landsca pes, national pa rks, 

wildemess, mo untains , riv ers, is lands, and flora and faun a. O n the other hand , "cultural 

heritage" is defined as consisting of traditions or li vin g ex pressions that arc inhel~ted from our 

ancestors and passed on to our descendants. Examples o f living expression include oral 

traditions, performing arts, soc ial practices, ri tuals, festive events, as well as knowledge and 

skil ls re lated to th e production of trad itio nal crafts. At the same time, UNESCO defines 

heritage as either tangible (movable or immovable) or intangib le. Irl conclusion , UNESCO 

(1989) summaries the definition by acknowledging that the term cu ltural heritage lllc ludes 

The whole corpus of materi al signs - either art istic or symbolic, handed 
on by the past to each cu lture and, therefore, to the whole or hUlllankind. 
As a voler/part of the true and positive statement and (mak ing better, 
richer, smarter, etc.) of cultural identities, as a (something givcn to future 
people) belonging to all humankind, the cul tural history gives each 
particular place its (able to be known because of previous knowl edge) 
features and is the storehouse of human experience (UNESCO, 1989). 
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The intangible Culture and heritage in vo lves an understanding of its ability to transmit 

knowledge and skills from one generation to the n<::xt. Also, understanding the unabl e to be 

!Duehed culture history of differen t communities may help in developing back and forth/ equal 

bet ween people respect fo r o ther ways o f life. Unable to be touched (Intangible) Culture 

Herit age is defined as: 

T hey include ora l traditions, clistoms, languages, music, dance, 
rituals, celebrations/pames, traditional medicine and phamlacopoela , th e 
food-related arts and all kinds of specia l skills connected with the 
mat erial parts o f culture, such as tools and the (home/place where 
something lives) (UNESCO, 2001) .." 

In 2003 , tollowing the definition establi shed in 200 I, UNESCO drew att ention to the 

expansIOn of the idea of Intangihl e C ulture heritage. At that, the Conventi on will be 

succeeded In raising kn owledge about th e importan ce of intangible Culture Heritage. 

Silberberg (1 995) mentioned, 'Intangible cultmaf heritage something like the practices, 

representa tions , expressions, knowledge, skills as wel l as the tes t/lists, objects, art efacts, 

cultural spaces connected therewith that communities, groups, and sometimes, peop le 

recogni ze as part of tbeir cultural history (UNESCO, 2 003). 

Include : 


'" Perfonning arts; 

> Rituals, 

» Festive events ; 

> Know ledge 

» Traditional craftsmanship practices. 


In other words, the concept of intangible C ulture Heritage is inchld cd living 

expressions and the traditions . Today, the meaning heritage is created by the Centre for 

Heritage and Society (2005 ), 

" .. Hentage is a contemporary acti vity . It can be an element of urban and 
regional planning. It can be the platfonn for political recognition, a 

22 



medium for intercultural dialogue, a means of ethica l relkction, and the 
p0ientia l basis for local economi c development. It is simulianeously loca l 
alld particular, global and shared .. " 

People nowada ys who living in modern society in the era of globalization do not kno w 

about the exti ncti on of cul tural heritage because of som e reasons, people canno t sto p to thi nk 

abo lit the past culture and hi s tory because if the culture lVas forgo tten while whole the ethnic 

lI'i ll lose its identities. To prevent the culture trom extinct a good step to take which called 

preserva tion of culture through the street project as a medium. Traditionally, more investment 

is made to rebuild or maintaining cu ltura l heritage and histo ric heritage. This because 

preserving not mean by keep but it a lso a best proof to understand the deve lopment of history, 

Richardso n (2004) . 

The culture, according to Richardson (2004) , which is not touchable, re ferred to as 

"intangible cu ltural heritage which are oral form such as dance, music, rituals, fe stiva l, craft , 

technique, weaving technique and perfonning arts whi ch can preserve in from of med ia or any 

materia l, in thi s st ud y, to suggest street art is one o f best material did to preserve culture. 

Therefore, the preservation department in a ll countries is becoming more active in the 

preservation of culture. 
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2.5 Cultunl l lT eritage Tourism 

Cul tural herit age touri sm is a branch of touri sm o riented toward the cultural herit age 

of th e location where tourism is occUlTing. Some author say defines heritage tourism as 

"travelling to ex perience the places and acti vities that authenticall y represent the sto ries and 

people o f the past and cultural heritage touri sm is defmed as " travelling to ex perience th e 

pl aces and acti vities th at authenticall y represent the stories and people o f the pas t and 

present". T he national tru st for hi sto ri c preservati on defined the cultura l heritage to urism is 

traveling to experi ence the places , artifac ts and activ iti es that authenticall y represent the 

stories and people of th e pas t and present. It includes cultllfal , hi s tori c and natllfai resources". 

Culture is a tenn used by theo ri st for a way of life; every human societ y has a different 

culture . Culture he ritage is very important to to uri sm. One o f the m os t compelling 

mot ivations fo r people to travel is to see how othe r peop le li ve and to leam so mething of thei r 

cultural heritage. 

Cultural heritage to uri sm can bc v iewed essenti a ll y as an o pportunity fo r touri sts to 

experience, und ers tand and apprec iate the character of a place, its ri chn ess and diversity. 

Accord ing to the conceptual detinition of cultural touri sm proposed by Richards, (2004) the 

distinctio n between cultural tourism and o ther fonns of tourism is basically to be found in the 

learning funct io n. Cultura l tourist s can learn about the culture o f a destinati on and gain ne w 

experiences related to that culture in a num ber of ways, dependin g on the fO nTIS of culture 

they co nsume. Littrdl ( 1997) argues tha t culture ca n be viewed as compris ing what people 

think (attitudes, beliefs, ideas and va lues), wh at people do (nonnati ve behaviour, pa tt erns, o r 

way of life) and what peo ple make (artworks, artefacts , cultural products) . C ultural herit age 

tourism is composed of processes (the ideas and ways of life of the people) and the products 

of those proces ses (buildings, artefacts, art , customs). Look ing at culture in this w ay, cultura l 
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heritage tourism is not just about visiting sites and monuments, which has tended to be the 

·traditiona l ' view of cultural tourism, but it also involves consuming the way of Ii Fe of the 

areas visited. Both of these activities involve the collecti on of new knowledge and 

ex periences . Cultural heri tage touri sm therefore covers not just the consumption of the 

cultural products o f the past , but also of contemporary culture or the ' way of life ' of a people 

or regIO n. 

2.6 The Arts 

The ans are an important pali of human life and cu lture. They attract a large measure 

oCattention and suppon from states, commercial companies and the public at large. According 

to Graham (2005), arts is an idea is to stimulate an interest in philosophy among those whose 

principal moti vation in approaching these topi cs is a love of music, painting, film , literature, 

drama , dance or archit ecture. Accord ing to Bell , (1995) stated art is tbe creati on of fonn s 

symbolic of human feeling. An is crea ted a nd enjoyed by man y people for many reasons. Art 

can also be seen as pleasing the eye and the idea of beauty, like that of truth, has been 

challenged in the modem era . Art is also a powerful means of storytelling and an can also 

convey intense emotion to the expressive power of an can be seen in literal ways in the 

capturing of facial express ion and body language. Throughout the centuries in western culture 

from the II th century on through the end of the 17th century, the definition of art was 

anything done with skill as the result of knowledge and practice such as digital art, 

perfolmance an , concept ual art, environmental art, and electron ic an , (Gra ham, 2005). 

FUI1helmore, the definition of art has generally fallen into three categories such as 

representation , expression, and form. According to Plato (20 II), the art developed the idea of 

art as " mimes is", whi ch, in Greek, means copying or imitation , thus making representation o r 
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replication of something that IS beautiful or meaningful the primary definition of art . Hamit 

(2007), stated ali is related to the Latin word "ars" meaning, art, skill, or craft . The first 

known use of the word art comes from 13th centmy manuscripts. However, the word art and 

its many variants (artem and eart) have probably existed since the founding of Rome. 

2.6. 1 Street rts 

Interactive street art has emerged as a new fonn of public art that is starting to gain 

attcntion in different cities, including Malaysia. It is not simply just an artwork located along 

the street, but it also brings a new kind of phenomenon to the city's interactivity and vitality. 

As a creati ve practice, street art has a long hi stolY, drawing on a range of historical 

developments from mural s, performance and public art to the graffiti subculture that stemmed 

li'om 'tagging' and subway art in 1970's New York. The street art practice discussed in thi s 

paper has closer ties to the spray can based graffiti movement of the end of the twentieth 

century than other art fo 1111 S. 

Although tentati ve connections can be made based on aesthetics, mediums and 

locati on, the street art subcu lture is as diverse as the range of work that can be seen w ithin the 

more traditional gall ery based art world (Lewisohn, 2008). The broadest definition wou ld 

include tagging, mural s, stencil s, paste-ups, posters, stickers, perfomlance and 'pi eces' (large 

fonnat, moralistic tags), along with slogan writers, and chalk drawing (Young, 2010) . Street 

artwork is predominantly figurati ve or text based, but there are also artists working in abstract 

fonnats , and pieces can appear in both lega l and illegal spaces. 

26 


-. .. - ---- - - ­



2.6.2 Definition of Street Arts 

What is street art ? There is no yet simple definiti on about of street art. This paper is ~ 

short introduction and discussion of the tenn street art and rel ated terms. This is necessary as 

st reet art often gets bltuTed with, for instance, Public Art, Graffiti or Urban Art. Today, the 

lell1) Graffiti, a rela ti ve of street art , is associated with a parti cular fOlln of Graffiti call ed 

Styl e Writing, contemporary graffiti, underground graffiti or subculture graffiti. The word 

··Graffiti" comes from the telln "sgraffi to" whi ch w~s first mentioned by Versari in 1945 's 

according to Blanche (20 13) . T he word "Graffi ti," a relati ve of the Italian word for scratching 

or writing, began to lose it s technical meaning around 1859 in favour of it s more "unofficial" 

characteri sti cs, pariicul arly for researchers in the field of ancient history and archeology like 

Garrucci and the archaeologi sts uncovering ruins in Pompei Italy Stahlm, (1990) in Blanche, 

2013). 

Street ali was not alwa ys called street art. Reineke (2007) expla ins that the term first 

experi enced a breakthrough in the medi a in 2005. After 2004, the tCllns " Post-Graffiti" and 

··Urban Ali" competed with one another for dom inance in Engli sh Language online forums in 

which arti st and authors engaged in controversi al di scuss ions regarding tenninology 

(Reineke, 2007). Each of the tenns emphasizes differen t aspect s to what we now call street art 

len years later. Whereas street art in fact grew out of graffi ti, particularly in light of the 

luppJies and media used and the biographies of street artis ts (Reineke, 2007) . ThE' meaning of 

Street Art has changed over time. As early as 1975 , Robert Sommer used th e tenn street art to 

refer to w all paintings and mural ali , however such art projects are in fact lega l and "an art 

i(mn directed towards communicating with masses of inhabitants and passers-by that is 

planned and approved for exhibition in public spaces" (Derwamz, 2013). Besides that, fact 

that such art is legal, this kind of Public Art is not street art because it is "contemporary 
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ul1work located o utside o f galleries and museums as an aes theti c and a communicative object 

in order to democratize access to modern ali (Danko, 2009). Street art History by Blanche 

(2013): 

In t 996 an Engbsh translation o f a Ru ss ian Book, publ ished in 
1984, about ea rly Soviet propaganda (art ) is entitled "Street art o f the 
revolution". Although some street art today has roots in propaganda or 
poli tica l posters of 1920s Russ ian, Fasc ist 1940s Jt aly, and 1960s France, 
this 19905 understandIng of street art differs from the use of rhe telln 
since 2005 . A lot of propaganda pieces were not illegal for instance. In 
1985 All an Schwartzman published a book ca lled "S treet An." 
Schwartzman understandlllg of the tern1 is closer to the one used here. 
although he publi shed photos with a mixture of lega l and illegal Style 
Writing Graffi ti together wIth what is called Street Art today. 

Bengtsen (2014) "Street art consists of self-authorized pictures, characters and fonns 

created in or app lied to surfaces in the urban space that intentionally seek communication 

with a larger c ircle of people. The Street art is done in a fonn ative and often site-specific , 

ephemeral and participatory ways. Street art is most.ly viewed online. It differs from Grafftti 

and Public Art . The wea kness in thi s definition , like th e weakness inhcr.:nt in the tenn s treet 

ali , li es in the portion th at fall s under "art" . Accordin g to Hoppe (2009) street art o ften did 

not develop out of the field of art, just as it differs from art in the form. Because of tbi s, 

neither street ali not graffiti to be categorized as art , although s treet art academics like Nora 

Schmidt (2009) see s treet art as 'Hi, because strect art so often echoes o r reflects the optical 

and techni ca l sensib iliti es of graphic design or illustration mo re so than so-ca.lled fine art. 

Furthennore, street art not as an art historian, so much as a v isual bumaniti es scholar , who 

deals with images of a ll kinds, regardless of their relati onship to the problematic label "al1". 

According to Urban Dictio nary (2006) Street art is any art developed in public spaces-that is, 

"in the streets" . The term can include traditional graffiti artwork , though it is often used to 

distinguisb modem public-space artwork from traditio nal graffi ti and va ndali sm associated 

with it. Street art is an original type of art that we can find only in the street Many people 
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don't recognize this artwork like art and sometimes people relate this art with vandali sm. 

Street art includes the different kinds of tenns, for example, graffi ti artwork, stencil graffiti , 

sticker art, wheat pasting and street poster art. The artist usually tries to leave the same kind of 

message like political issues, feelings, their emotions and these expressions are exposed in the 

street where all the people can enjoy and valuate them. Usuall y, the people who do it are 

anonymous and we can refer to any person when we admire on of their works of art . It is an 

art inspired by the urban enviromn ent. Street art is a tool for communicating the views of 

dissent, asking difficult questions and expressing political concerns. Originally a tool to mark 

territorial boundari es of urban youth it is even seen in some cases as a means of urban 

beautifi cation and regeneration. Whether it is regarded as vandalism or public art, street art 

has caught the interest of the art world and its lovers of beauty. 

Street art is made in a vari ety of ways. But in t~lis research only go over three ways of 

doing it ; Using materi als like stencil s to make a piece, according to Urban Dictionary (20 13) 

one way of producing street art is stencilling, a stencil is made by cutting out a printed or : 
'1 

hand drawn picture in specitic areas as to produce an image after applying spray paint. Street " 

artists like Banksy use this technique a lot. The Second way of producing street art is called 

wheat pasting, which is when you use a homemade paste to roll over an image you printed. 

Shepard Fairey is a legend a wheat pasting street art . The third way of producing street arts is 

called sticker art, also called slap tagging or just simply slapping. Stickers are usually made 

with USPS Priority Mail Stickers or using homemade stickers with homemade adhesive. This 

is very similar to wheat pasting but it does not use wheat paste. 

2.6.3 The Difference Between Street Art and Vandalism 

According to Hughes (2009), Street art and graftiti art continue to slowly gain 

notoriety within the walls of famous galleri es and museum spaces, yet still take a back seat to 
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that of traditional, mainstream accepted art form s. Street art and graffiti art styles are 

increasingly used in mass media outlets, from advertisement to product placement, in an 

attempt to appeal to young consumers worldwide. 

The importance and prevalence of street art can be seen easi ly within our dail y visual 

culture, fro m the largest cities worldwide to smaller rural areas on a lesser scale. Today, it 

seems increasingly difficult to distinguish between street art and graffiti art, as the two are so 

closely related and often overlap in subject matter, media, aesthetic appearance, and 

placement as a public fo nn of art. Graffiti art has historical I y been viewed as a fonn of 

vandalism, a curious enigma, and a menace to society. Infused in the em ergence of the hip 

hop culture, the graffi ti revo luti on primarily took place in New York in the 1970s and 1980s 

(Hughes, 2009). That time, urban youth began extensively spray-painting subway cars, trains 

and walls, providing a voice to the disenfranchised, anti-authoritari an rebels seeking an 

identity to be seen, felt, and heard by all. It seems that this styl e of graffiti-inspired art is still 

present, yet transformed and altered such that it now blurs the boundary between it and 

another art form called street art. Street art has a foothold into contemporary, mainstream 

urban culture, yet still maintains its roots in graffiti art, with influences that are unmi stakab le. 

While graffi ti art is traditionall y seen as an art form emphasizing self-prolifera tion of a 

namesake via use of creati ve, bold lettering with spray-paint, painting, wheat pasting and 

sticker as art fo rms that share a similar aesthetic. The street itself has become an explosive 

platfonn by which artists can express themselves , often transmitting their personal visions, 

values, and opinions on a daily basis. Something to make them think, to be in that moment" 

Fleming (2007), stated thi s form of communication has, inadvertently or not, become part of 

our daily vi sual cu lture and comes by way of two different fo nTIS of art; street art and graffiti 

art. 

" 
" " " 

'I
", 
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This part, find the different street art and graffiti art in content of the arts. According 

to Monco (2002), Graffiti art, as an idea, has always existed alongside other arti st endeavours, 

the difference being that it is a mode of self-expression using method that are seen as 

criminal. Whil e many graffiti arti sts gain experience by experimenting with forms of 

vandalism, some do not consider their art work to be defacing public or private propelty, but 

rather see it as bringing a voice to the disempowered (Howze, 2008). Either way, it is 

imperative to develop a more infonned understanding of street art in contrast to graffiti art as 

the two sharing many characteri stics but is distinctly different. How and why street art and 

graffiti art different? This question answered while there is a significant amount of cross-over 

between street art and graffiti art, there are differences as well. Collectively, street art and 

graffiti art both aim to convey a message and seek proliferat ion of a natne. While graffiti art is 

rooted more in the traditional tags, bombs, and pieces often with a set of rules, street art more 

open to interpretation from an artistic standpoint. Street art makes no boundaries in media, 

rarely has ties to rules likes that of graffiti art, and is closer aligned to that of conventional art 

versus mere tags. However, both street art and graffiti art are often mistakenly identified as 

belonging to the community. Street atti st and graffiti arti st palticipants agreed that their work 

is all too often affili ated with the community when in fact it is not intended to be. The 

aesthetic value of street and graffiti art is not always appreciated by the indiscriminate eye of 

mainstreatn society as it is often placed under the blanket categorization of vandali sm. 

2.6.4 Themes of the Street Art 

There are 14 Street Art themes figu re 2.2. Post-Graffiti the lines between spray 

painting, street art and public art have started to obscure. Nowadays, work on the road 

includes an incredible extend of materials and styles from Driven throw and light projections 

to skywriting to theoreti cal co llage. 
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The tag is Wall at 5 Focuses; a stylized title or signature made with different materials, 
such as a marker or an airborne splash can frequently freehand. 
The Character is Sweet Device; Channing or creepy, cartooni sh or reasonable, a character 
server as a signature or visual shorthand. 

Wild fa shion is a Tag on Bogart Road; Brooklyn; Expound, interlocking letters or images 
utilized when labeling. Wild fashion shapes a complicated code that prohibi ts no-writers, 
as by and large as it was specialists or professionals can study the name. 
The piece is a brief for "masterpiece". The term is as often as possible utilized to portray a 
more labour-intensive work, more often than not with at slightest t1u·ee colours. 
The roller is a work done with a roller brush. Most rollers comprise of a block-letter 
labels, or phrases, now and then with drop shadows or purposefulness trickles. The 
brush's long handle empowers specialists to paint in hard-to-reach or precarious spots, 

such as down the side of the building, or to total truly expansive pieces. 
Crew is a gathering of specialists who frequently get up together. The crew's collaboration 
might comprise of bound together pieces that tell a coherent story, or it may be an 
arran gement of person labels done in a concentrated area. 
Legal walls is legal walls have made a difference bring almost the change of graffiti into 

open aJ1. 
The mural is a colossal work, frequ ently on a legitimate divider. It might be done by a 
person, a casual bunch , or a group. A wall painting mi ght delin eate a single scene, or it 
might be an arrangement of standalone or freely associated pi ctures or characters. 
Installation is a site-specific work , regularly 3D or sculptural. 
The sticker is a Basic way to sprea d a character) tag,..picture or message. 

Wheat glues a cement made from break even with parts fl our and water, to the title for a 

sort of road craftsmanship that depends on it. 
A stencil is a plan ( 0 cut into the overwhelming paper or cardboard, the spray-painted onto 
a divider. A stencil may be a statue, a picture, or a combination thereof 
Yarn bombarding too called "grandma grafftti ." Yarn bombarding brings a component of 
domesticity into the streets, counterbalancing the conventional mal e world of street art 
with a conventional female artisti c shape . 

1 

" 
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Figure 2.2: Theme of the street arts 
Source: Reineke, (2007) 

2.7 Tourism 

Tourism has become a huge phenomenon today this is because both in terms the 

movement of people, as well as in tenns of the money spent. Based on Shinji (1994), in 1993 

around 5 billion people travelled world-wide, and US$306 billion w ere spent on travelling so 

this why touri sm very important to out of income in our country. Based on the figures, other 
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people say that tourism will become the most important industry in global. It is essenti all y 

since of these economic variables that most of the nations of Asia have endeavoured to utilize 

tourism an implies of improvement in our economic and soci al. Asking the question "what is 

tourism? May sound a little strange because the answer seems like the obvious, thi s question 

answer in the next po int. 

2.7.1 Definition of Tourism 

According to Taylor ( 1997), Tourisms is the fi eld of research on human and business 

activities associated with one or more aspects of the temporary movement of persons away 

from their immediate home comm unities and daily work envirorunents fo r business , pleasure 

and personal reasons and order to prevent the di saccords to defi ne "Tourism ", UNWTO 

defined it as indicated below; 

"Tourism comprises the activities ofpersons traveling 10 and staying in places outside 
their usual environmentfor not more than one consecutive year for leisure. business and 

other p urposes. 

Touri sm is different from travel. In order fo r touri sm to happen, there must be a 

displacement: an individual has to travel , using any type of means of transportati on (he might 

even travel on foot: nowadays, it is often the case fo r poorer societies, and happens even in 

more developed ones, and concerns pi lgrims, hikers). But all travel is not tourism . The fi rst 

definition of tourism was made by Feuler (1 905) , Tourism is a co llection of activities, 

services and industri es which deli ver a travel experience comprising transportation, 

accommodation, eating and drinking establi shments. retail shops, entertainment businesses 

and other hospitality services provided fo r individuals or groups traveling away from home, 

furthennore, The sum of the phenomena and relationships arising from the interaction of 
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lourists, business suppliers, host government and host communi ties in the process of attracting 

and hosting these tourists and other visitors 

Three criteria are used simultaneously in order to characterize a trip as belonging to 

tourism. The disp lacement must be such that ; 

It involves a di splacement outside the usual environment: this tenn )s of utmost 

importance and wil l be discussed later on; 

Type of purpose: the travel must occur for any purpose di fferent from being 

remunerated from within the place visited: the previous limits, where tourism was 

restricted to recreation and visi ting family and friends are now expanded to include a 

vast array of purposes; 

• 	 Duration: only a maximal duration is mentioned, not a minimal. Tourism displacement 

can be with or without an overnight stay. We-shall discuss the particularity of in transit 

visits , from a conceptual and stati stical point of view. 

2.7.2 Management and Tourism 

Management is known to be the integrating fo rce whereby the coordination of 

activities, organization and utilization of resources take place with the aid of leadership in the 

production to occur (Pal, 2008). The effectiveness of management wi ll basically develop an 

effective working environment despite enhancing the perfornlance of the organization. In 

spite of th is, since employees or members of the organization playa major role in the success 

of the organization, the effecti veness of the management process to influence the members is 

the key element, Pal (2008) . 

The definition clearly states the" management is the process and activities in pursuing 

organizational goals efficiently and effectively by planning, organizing, leading and 
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controlling the organization's resources" (Ali et aI., 2012, p.12 S). Based on the definition by 

Kreitner (2000) stated the management is the process of working with and through others to 

achieve organizational objective in an efficient and ethical manner. The definition basically 

reflects that the word management itse lf is comprised of a "process" in which manager playa 

role in creatively driving the organization to a bold direction towards success. Thus, it 

involves an interrelated and interdependent process which includes: 

~ Planning 

The management process begins with a most base and underl ying phase, which is the 

planning phase. According to Schennerhom (2012), planning is a handle in which the ,. 
manager sets the obj ecti ves and targets of an organization and decides the ways or act ivities to 

achieve the objectives and targets. In this phase, managers start preparing the organization and 

.•. 
Ianalysing the enviromnent in which the company operates. 

~ 	 Organizing 

Organizing is the second phase after the planning phase in the tourism management. 

.'The defmition clearly states that , "Organization deal s with activities that result m the fonnal 

assignment of tasks and authority and a coordination of effort. It detennines the tas ks to be 

done, how the tasks are to be grouped, who is in charge and who reports to whom (Ali, 2012, 

p.128)." Basicall y, it is the process whereby st ructured tasks are created or identified and are 

coordinated among the members of the organization. Since the tasks are nonnally identified in 

the planning phase, organizing are said to convert plans into actions and pictured as a ' bridge' 

which cormects the planned strategies and the means to achieve them. According to Pujari 

(n.d), this step begins with managers dividing the work into smaller units called jobs whereby 

the employees in an organization are only assigned to one particular job. 

> Leading 
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Leading as a third phase in the management functions or process, basically functions 

as directing the members towards competent perfonnance in order to achieve organizational 

goals through motivating and inspiring them (Williams, 20 13) fir st, managers direct the 

organizational members towards effectiveness and producti vity. In relation to this, the 

expected perfonnance is communicated clearly and briefly by the managers which direct the 

members to be focused and committed full y in their ta sks to perfonn beyond what is expected 

(Morgeson, 20 10). The loading process continues whereby managers in thi s stage motivate 

members to perfonn their best Managers moti vate members in a way that they challenge their 

fo llowers with high expectations or ambitious goals to be achi eved despite strongly 

emphasizing on them . 

» Controlling 

The final phase of the management function is controlling. Willi ams (2013) and Ali et 

al. (201 2), defined controlling as a process to ass ure that the planned strategies are towards 

goal achievement and taking corrective measures or actions when necessary. Controll ing 

similarly plays an imperative part in the success of the organization in which director 

moni tors the organization and ensure that it is always on the ri ght track towards achieving it is 

mission. The controllin g process is a continuous, ongo ing process. This can be seen after 

laking correcti ve measures if deviations are detected, the process is repeated again from 

measuring the perfomlance as according Willi ams (201 2). 
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2.7.3 Tourism and Society 

According to Morgeson, (2010). Tourism is presently broadly recognized to be a 

social phenomenon, as the nature of society in the most progressed created nations has 

presently changed from one that has traditionally had an economy based on fabricating and 

generation to one where the overwhelming shape of work is in the administrations and 

customer industries. Getting to be seen as an essential rigbt in around the improvements, 

westernized in industrialized countries, and it is cherished in legislation with respect to 

holiday privilege. For the reason why we must consider almost this tour is a perpetual 

opportunity. Tourism is a multidisciplinary subject, which implies that a wide run of other 

subjects look at it around the psychology, topography and financial matters to title but a few , 

and at that point bring with it different thoughts and methods of study. 

According to (Ali , 2012, p.S9)." This implies' that there is no overarching academic 

agreement on how to approach the study of tourism, it truly depends on how you are looking 

at tourism, and the point of view you receive. In reality, these partialities and attitud es are on 

a very basic level imperfect, obsolete and will educate in a society where relaxation and joy 

are presently key component in the quality of life of the population. Those included in the 

consider of tourism confront comparative circumstances inside the teach and organizations 

where they work, since numerous academics and researchers have a wide mindfu lness of 

tourism and so have partialities and suppositions almost it as a subject. 

According to Pal, (2008), The ways in which toutism as a cultural activity obscures 

with or blurs into other perspectives of modern social, economic, and environmental 

experiences. As a matter of fact, touri sm is approximately deligbted and satisfaction, but its 

worldwide development and extension are presently making genuine societal issues and 
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issues that require an essential understanding of tourism so that the impacts and issues it can 

cause can be overseen and control. One way, to get it that tourism is more than occasions is to 

consider why tourism is so imperati ve in modem society (its social and economic) . 

2.7.4 Concepts - Tourism, the Tourist and Travel 

Many concepts about tourism that numerous attempts to define tourism and that are 

very often the tenl1S travel and tourisms are used interchangeably. But there IS one 

organization who is can truly defined about the concept of tourisms, the name of this 

organization is Wo rl d Touri sm Organization (2005); 

" . .Tourism is characteri zed as the activities of people travelling to and remaining 
in places outside their normal environment for not more than one successive year 
for relaxation, business and other purposes not related to the work out of a 
movement compensated from inside the place visited. The utilize of this wider 
concept makes it conceivable to recognize tourism between nations as well as 
touri sm inside a nation. "Touri sm" alludes to all activities of visitors, counting 
both "Tou ri sts" (overnight vi sitors) and 'same-day vi sitors' . 

They have too been consequent attempt to clarify what is implied by the tenl1 "visitor" 

as restricted to "touri st" and the refinement between touri sts who travel inside their own 

nation that is domes tic tourists and those who travel to other nati ons that i s international 

touri sts. What they ca ll the tenl1 of travel when in truth touri sm is expected. There are three 

particular issues around touri sm:­

:>­ The movement of people 

:>­ A di vision of the economy or an industry 

:>­ A wide system of association connections of individuals, their needs to travel 

outside their communities and administrati ons that endeavour to reply to these 

needs by providing products. 

With that statement issues we can begin to explore some of the compl ex issues in arriving at a 

working defini lion of the tenl1' s tourism and tourist. 
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2.8 Contribution of Street Art to the City 

The part of street art in urban improvement not, as it were, brought advantage to the 

artist and the community, but too to the city as an entiret y. Ford (2000) stated that street art is 

seen as contributing to an ' aura ' of quality, emphasizing the uniqueness and loaning 

refinement to advancements. Citing the Arrangement Thinks about Estab lished, they highlight 

that street art contributes to the neighbourhood peculiarity drawing in companies and 

speculation, having a part in cultural tourism, making employment, expanding the utilize of 

open space and reuse old building, diminishing wear and tear on buildings and bringing down 

levels of vandalism (Ford, 2000). Lewisohn (2008) encourage talk about that it's not as it were 

contributes to the visual attractiveness of the city and has the capacity to improve urban 

spaces. Separated profiting from its stylish values, cities and their occupants moreover 

advantage from street art's capacity to suppl y markers of community history and involvement, 

as well as roads for cu ltural discourse (Chang, 2008). Street art is seen to be able to contribute 

to attractive, utilitarian and adaptable urban environment, lanes , buildings and public spaces 

(Stevens, 2007). According to Kendall, (2014) street art as a basic shape of a.rt that allows 

communities to express and address issues, advance community values and character, and 

improve neighbourhoods. In general, the old City with the street art is acknowledged to have 

the ability to make a place aesthetically pleasing as well as contributing to the increasing use 

of urban spaces and promoting community di stinctiveness and local history. It helps to create 

a community bond that links art with loca l hi story or identity. This encourages declares that 

street art not only benefits the built environment in terms of physical and visual but too has 

social and cultural benefits. 

39 


"0:'1. 



Figure 2.3: Tourist looking for the Figure 2.4: Respondent interspersed to 
street arts the street arts 
Sources: Jimmy.2016 Street art Pulau Sources: Jirnrny,20 16 Street art Pulau 
Pinang Pinang 

2.9 City I mage 

Looking at cities can allow the extraordinary delight , be that as it may common place 

the locate may be. Like a piece of design, the city is a development in space, but one of 

tremendous scale, a thing seen, as it was in the course of long ranges of time. The City plan is 

subsequently a transient art, but it can rarely utili ze the controlled and restricted arrangements 

of other worldly arts like music. Each citizen has had long affiliations with a few parts of his 

city, and hi s picture is drenched in recollections and implications Character has continuously 

been a prevalent research subject fo r different disciplines, such as psychology, reasoning, 

sociology, human topography and anthropology. In any case, urbanization and globalization 

forms, which have caused a fast alter on our situations, have brought the concept of character 

on the plan of the organizers and architects in the final few decades. In thi s think about, there 

has fours substance in city image its landscape, Infrastructure, StlUcture, and behaviour tl1is 

imperative in this study, since all these things will decide the success of street extend to 

protecting our culture. 

40 




2.9.1 Landscape 

The 2 1 st century in urban theory and practice is characterized as the century of 

"Modem Urbanism" . Current patterns in the practice of city structure, Urban improvement is 

the landscape and urb an planning change of the space-planning structures. Landscape and 

urban pl anning change of the city regions and peonits making an open arrange the stmcture of 

the city, at that point creating a productive transport infrastructure. So what are land scapes? 

Shockingly, there are numerous distinctive interpretations of the teon "Landscape", the 

dissimilarity in that definition of the landscape, it will make troublesome communi cating 

clearly, and indeed more difficult to set up consi stent management approaches. At some point 

definitions of landscape constantly include a zone of land Moughtin, (2003). Concurring to 

Moughtin, (2003) characterized landscape as a heterogeneous arrive region composed of a 

culture of collaboration envi ronments that is rehashed in comparable from all thro ugh. 

Landscape is a dynamic phenomenon whi ch is mounded by both natural and cultural 

strengths. Thus, change is an inherent character of any landscape. Changes in the landscape 

may not continuously happen as a result of arranging activities, but may moreover be an 

unexpected effect. Garrett Eckbo (1992) in Lynch, (2007) said there have two category 

landscape; one is an expression of Jandscape, nature specifics, the other is improvement of 

most extreme scene openings for alteration to the human being' s needs and two is landscape 

and urban arranging change in the time of worldwide urbanization is an effective vector and 

an instmment of improvement of a steady arranging city structure. 

Numerous definitions about landscape, but thi s study focus on the landscape 

architecture in city. The landscape arch itecture of the 21 st century, which is taken into 

thought while plalming and remodeling towns, it is a fundamental component of the arranging 

structure which shapes a secure bio positive environment of the town at all levels. From the 
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point of view of modern town planning conceptions (for case, Paris, London, Berlin, and 

Amsterdam) landscape plays one of the most critical and in some cases indeed the most vital 

part in the shaping of urban arranging structure improvement. Moreover, Landscape is many­

sided and twofold natured, on the off chance that we see in the city as a joined together 

landscape-urban arranged system, at that point in the 21 st century, the century of the 

landscape Urbanism landscapes are 'areas as seen by people' the human scale and perspective 

was too a thought. 

The major forces oflandscape change can be defined as (Kaymaz, 2012): 

~ Socioeconomic driving forces (primarily economic factors; market economy, 

globalization etc.) 


~ Political driving forces (political programs, laws, policies etc.) 


~ Technol ogical driving forces (information teclmology, developments m 


transportation etc.) 


~ Natural driving forces (changes in climate, topography, soil characteristics, etc. 


and natural di sasters) 
 , 
, ' 

~ Cultural driving fo rces 

Antrop (2006) Landscape is more particular and definite when characterizing the dri ving 

sources. Concurring with him the fundamental driving powers of scene alter are: 

~ Mobility patterns related to accessibility of places 

~ Urbanization process 

~ Decisions affect 
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2.9.2 Infrastructure 

Infrastmcture is a term architect, engineers, and urban organizers utilize to depict 

basic facilities, administrations and organizational stmctures for cities and communities 

(Ramesh, 2004). Infrastmcture can include; 

• 	 Roads, tunnels, and bridges, including the interstate Highway System 
• 	 Telephone lines and cell phone towers 
• 	 Dams and reservoirs 

Waterways, canals, and ports 
• 	 Electrical power lines and connections 
• 	 Fire stations and equipment 

Hospitals, clinics, and emergency response systems 
Schools 
Law enforcement and pri sons 

• 	 Public parks 
• 	 Post offices 

Figure 2.5: Infrastmcture items 

Source: Ramesh, (2004) 


2.9.3 Behaviour 

On the other hand, organi zational behaviour is an interdisciplinary field . which studies 

about individuals and groups in an organization as well as managing people at work which in 

turn contributes to the effectiveness of the organization (Kreitner & Kinicki, 2008; Hellriegel 

& Slocum, 2009). Basically, it is related to knowledge on ways in effective lead ing of a 

particular organization despite encompassing proper management which leads to the 

orgaoization's competitive edge. 

Fundamentally, it expl ores the relationship between individual and the organization. 

Moreover, it provides an insight ofthe organization, members' perception and the relationship 

among members, as well as the organizational factors that relates to their work performance. 

This is indeed cmcial for the leaders to note thi s to gain valuable intuitiveness in members' 

,
• 
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motivation, ways to influence and create a change as well as handling performances of the 

members in order to improvise organizational productivity and efficiency. Thus, in relation to 

the organization's accomplishments which in tum leads to the success of the organization, 

research proved that organizational culture and sustaining it is essential (Williams, 2013). 

2.10 Tourism Policies and Planning in Malaysia 

Tourism policies in Malaysia have been developed in order to fulfill two mmn 

agendas: social and economic ones . The first agenda aims at utilizing tourism activities for 

social development. By encouraging the participation of the Malaysian population in the 

tourism industry, especially in economically di sadvantaged areas, these policies are consistent 

with the objectives of the overall national development plan, which is directed towards the 

restructuring of Malaysian society so that close associations between race, income, 

employment, and geographical location will be lessened (9MP, 2006: 192). Another aim of 

social policies is to tap the potential of tourism in tenns of sustaining and preserving local 

cultures and heritage. The incidence of ethnic riots in Kuala Lumpur in May 1969 is 

something that the nation does not wish to experience again. The NEP (New Economic 

Policy) programmer was launched as the result of thi s political unrest. It was designed to set 

up a framework for Malaysia 's development po licy, heavil y emphasizing techniques for 

creating a sense of national unity. 

As stated earlier, tourism is perceived as fulfilling dual objectives: economic and 

social ones. Economically, tourism is able to create opportunities for a country's financial 

improvement and development. To minimize the costs of tourism development, a country 

would nonnally rel y upon its existing cultural and natural resources as its attractions. Thus, by 

promoting cultural heritage as one of its most important assets , not only could Malaysia 
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utilise its tourism resources efficiently, it could also serve its social obligations by promoting 

unity in the country. It is hoped and anticipated that understanding and appreciating other 

cultures through domestic tourism will promote national integration amongst Malaysians. One 

approach towards national integration is through the development of national culture, or what 

can be termed 'Malaysian culture ' . This does not mean that all the different cultures have to 

be mixed togetber to fo rm a new and unrecognizable culture. Instead, an appreciation by 

members of each race of tbe culture of other races is an aspiration. To tbi s effect, planners and 

promoters have revived various traditional art forms from multiple races in Malaysia. 

Festivals are held and competitions between perfonners of traditional arts are organised. 

Meanwhile, traditional dances, music, and instruments are introduced to present day 

audiences. All of these efforts are intended to inculcate a sense of national loyalty through 

local awareness of cultural matters, national identity and heritage. Consequently, enhance 

. 
national pride and commi tments (King, 1995: 109; 5MP, 1986: 89). An example of a national 

cultural festival is the Citrawarna Malaysia or Colours of Malaysia. It is an annual event of 

street perfolmances to sbowcase Malaysia 's cultural heri tage througb music, songs and 

dances. It was fir st launched in 1999 by Touri sm Malaysia. The second agenda focuses 

mainly on the contribution of touri sm to the country's economic growth. It is envisaged that 

tourism wi ll create and increase the foreign exchange earnings of the country, particularl y via 

the expenditures of foreign to urists (9MP, 2006: 192). The foreign earnings , furth elmore, are 

expected to fl ow into the local economy, via multiplier effects, and would able to influence 

economic growth within and outside the tourism industry. Related to the economic growth 

induced by the generation of income from tourism is the an ticipation of employment 

opportunities. In addition to the earnings generated from the internati onal and domestic 

tourism, it is anticipated that the tourism industry would be able to create employment 

45 



----

opportunities. While by promoting domesti c tourism, it is hoped that the Government wo uld 

discourage Malaysians from travelling abroad for holidays, which subsequentl y would enable 

areduction in foreign exchange leakages. 

Generally, the touri sm industry conforms to the National Development Pl an, which relates to 

the strategies of the New Economic Policy (NEP). The main goal in the NEP is to reduce the 

defi cit in the balance of payments of the country's foreign exchange, as well as to encourage 

economic di versification. Thus, promoting tourism has become one o f its main agendas. 

Nevertheless, the concern for serious tourism planning and development is still a new 

phenomenon in Malaysia. As noted earli er, the ever-increasing attention given by the 

government to develop a national touri sm industry onl y arose during the mid-1980s . 
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2.11 Summary 

The theoretical review on street art provides a clearer understanding and knowledge 

for thi s research to carry out an empirical study of the public perception of preserving culture 

through the street art. In addition to the street art characteristi c of being openly accessible to 

all, this fonn of art is also characterized as an object that allows people to interact with it. This 

review clearly discusses the vario us functions and roles of street art which encompasses the 

physical, social, environmental and economic aspects. Street art, whether permanent or 

temporary, but also as a tool for place-making, bringing communities together, highlighting 

everyday issues in society and addressing community needs. Furthermore, studying the public 

perception of street art is essential to understand how the public perceives street art to be 

beneficial to the city as well as the community. By understanding the peopl e' s perception of 

preserving culture thro ugh the street art, we can grasp its influence on the people' s decision to 

involve, and contribute to the preservation culture process through street art project. For that 

reason, public participation in the installation of street art is one of the key factors to ensure 

the success of the public art in public spaces and envirorunent in city image. As street art in 

Malaysia is gaining more prominence, it is high time for the country to outline strategies with 

regards to the process and procedures of commissioning and insta llation of street art. A lot 

can be learned from street art strategies implemented in Western countries that are more 

experienced and established in their street art schemes. The literature review has provided an 

extensive body of knowledge on street art which provides a guideline for the next step in this 

research. 
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CHAPTER 3 


THEORETICAL FRAMEWORK 

3.1 Introduction 

This chapter describes the research, theoretical framework. The fr amework is very 

important in the research because it is the key and guideline for a successful research. 

According to Soni and Kodali (2013), a framework is moreover a set of essential suspicions 

oressential standards of intellectual root in which talks and activities can continue. Generally, 

the framework is used as a guideline to create and produce a research. Struebing and Klaus 

(1998) in Soni & Kodali (2013) expressed that execution of arrange ought to define what the 

organization does, what it is attempting to do and ~ow it is going to do it, guaranteeing that 

each step builds on the past one. To be concluded as system in this investigates , it must fulfill 

the taking after conditions: 

}> A framework must depict the complete structure of relationships between elements 

of the system under study. 

}> A framework must describe the steps of activities which are required to be used for 

the designated purpose. 

}> A framework must describe the activities involved, which connects vanous 

elements of the framework. 

This framework revIews the main issues of literature supporting the conceptual 

framework consists of Cultural content, (Independent variables) which consists moderator 

guidelines (Moderator) and about City Image (Dependent variables) to determine successful 
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;treet art projects (Dependent variables) . In this chapter, the researcher discusses about the 

theoretical framework which exp lore the new rramework for guidelines in this research. 

Flow Creates the Framework Study 

The rramework of thi s research includes the process suggested by Lee (2014) on the 

flow infonnation gathering from all sources appli cable in the research rramework. Figure 3.1 

!howed the process involved in detennining the research rramework. There are four steps in 

determining the research fram ework . In the research framework, there are three contents 

which include the independent variabl es, moderator and dependent variables. 

Research rramework is important for a successful thi s research. The process flo w 

shown in Figure 3. 1 is basicall y to create the journey of obtaining infonnat ion for thi s 

research framework. The step begins with the library research to find any material related to 

:he titerature review which is recorded as a first point. In this section , infonnation related to 

iii< research area is gathered from li sts of journals, articles, books and electronic media 

sources. 

This topic is about Preserving Malaysian Cultural through the street Art projects in 

Jeveloping the tourism sector. Literature on the defin ition of Preserving the Malaysian 

Culture includes the explanation on what content is preserved, and how we can preserve the 

Malaysian culture. Other than that, researcher highlights the points of cultural content and 

tourists. The literature overview of the cultural content of thi s research is to find out the 

guidelines to create the good street art projects. Literature on the street 311 proj ects to 

determine whether the definitions related the street arts. The Cultural content, however, 
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belong in the independent variables, while the successful street art projects through the city 

images belong independent variables. Finall y, the guideline belongs in moderator. 

The second step is the anal ysis of the current item. This part of the study chooses any 

framework of past research project. This is to compare the frameworks that have been created 

by other researchers. Finally, the framework received will be analysed to ensure that it is 

compatib le with the desired concept in this study. For example, in this study, the researcher 

divides cultural content to fours sub items there are culture, heritage, art.s, and ethnic, all of 

the items of cultural content which belongs in the independent variables. 

The third step is to identify the subjects and objectives of this research. The researcher 

determines the subjects and the objectives to be used so that the study does not go ou t of 

topic. In determining such matters, the researcher should refer to the research problem and 

research objectives. The subjects in the study are the moderators as a guideline for street al1s 

to produce a successful project to preserve the Malaysian culture. 

The objectives in this study is Street art project were categorized as a dependent 

variable, and the last part is to detennine the relationships among all domains in the 

independent variables, dependent variab les and moderator. As a result, a framework 

developed from the process flow indicates the vari ab les as shown as Figure 3.1. 
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Finish 
Determine Framework 

Identify subject and 

objective 


Analysis CUITen! item 


lit erature review 

I 
I 

Stm1 

Figure 3.1: Process involved in detennining the research framework 

Sources: Adapted from Lee (2014) 

3.3 Independent Variables 

3.3.1 The Cultural Content Theories (Independent Variables) 

According to Gannon (2001) culture is important when individual move to another 

nation or culture for an extended period of time. Culture can mean "social heredity or the 

things men learn when they are entity expressed by such words. A basic question which needs 

to be addressed before we can come much di scussion about the culture is - what is culture? 

There are many theories about the cultural content. but in this research , researchers have 

identified more stati stics about culture in tourism because of guidelines from the topic in this 

research . Richards (2001) refers to ' culture ' as one of the most complicated words in the 

English di alect. The expanded implications can be recognized in the utilized of the word 

"culture' in tourism. There are four groups in cultural content which includes Cultural 

Tourism, Heritage Tourism, Arts Tourism, Ethnic Tourism and a host of other terms which 
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seem to be almost interchangeable in their usage . According to Richards (200 I), the 

conceptual definition of cultural tourism, the di stinction between cultural touri sm and other 

forms of touri sm is basically to be found in the learning function. 

"Cultural tourists can leam about the cul ture of a destination and gain new 
experience related to the culture in a number of ways, depending on the fonus 
of culture they consume" (Richards, 2001 .page 5) 

According to Littrell (1 997) cited in Richards (2001) contends that culture can be seen 

as comprising what peopl e think, what people do and what people make. Looking at culture in 

this way, culture is not far around going to locales and landmarks, which has tended to be the 

'traditi on, but it too includes expanding the ways oflife of the regions gone to . 

Both exercises empower the acquirement of unused knowledge and involvement. The 

cultural tourism therefore covers not only the consumption of the cultural products of the past, 

but also of the contemporary culture or the 'way of life ' of the peopl e. This cultural touri sm 

can be seen as covering both ' the heritage tourism ' and ' arts tourism ' . The Conclusion of the 

discussion in thi s study i-s can be found out of the four items parts of the cultural content that 
1 
I' 

is found appropriately in this study. They can be seen in the figure 3.2 below. 

52 




Cultural conlenl 

Cultura l TourisJl l ELhlllC Tou rislll An Touri sm Hcrtt agc Tou rism 

\\l\at people lJunk \\n al p~C'pl~ do 

Compostd C'f proc~ses (The 
Idea, lI::d ,,-ay of li re ofpeopk , 

T he Pl'odU';: IS of therefOie 
processes (BUllctlllgs . i\11dacI5. 
at'!. customs ) 

\\11al peop:" m~ke I 

Hgure 3.2: Items o f cultural content 

Sources: Ada pted from Ri chards (200 1) the develop;nent of cultural tourism in Europe ,. 
J 
[ 

This study able to determine only four items in theori es selected for the development 

of a fram ework in this study. They are Cultural Touri sm. Ethnic Tourism, Art Tourism and 

Heritage Tourism. 

3.4 Moderator 

According to Lee (2014) a moderator variable is one that has a solid ' conti ngent 

effect' on the independent variable and the subordinate vari able relationship. There are 

moderating vari able modifies the original relati onship between two items its dependent and 

independent vari ables. However, in this study, the item in moderator variabl e is the factor of 

guidelines and demographic factor audience. Statement below describes on how to select 

items from both th eories. The first theory was fro m Paroissien (2009) in journal of city art 
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public art strategy for the sub items in the guidelines. Meanwhile, the second theory was 

created by Sonmez, and Graefe (1998) which about the model of international tourism 

decision-making process to selected the items in the audience. 

3.4.1 The Guidelines Items 

To determine the guidelines in this study, researcher choosing one of the theories from 

Paroissien (2009) in journal City Art Public Art Strategy. The City Art Public Art Strategy by 

Paroissien (2009) provides an overlay of cultural intel1'retation and art in the future planning 

and design of the city. The strategy is nndel1'inned by ex tensive consul tation. Plan and 

objectives are important for the development of the sustainability pl an included in the 

research into the city cultural life in order to identify its strengths and weaknesses . 

Another item will not be selected because they are not in accordance with the 

framework in this study. To determine the success of a street art project, the guidelines are 

very important. With these guidelines, the negati ve perceptions of the society against street 

arts will be reduced . They will reali ze that the project is good and important for preserving 

culture and heritage. The items in the guidelines have fo ur important items. They are the 

Goals and objectives, theme, colour, function, rules and the planning process. Before start 

creating the street art s projects, researcher needs to consider the goals and objectives of this 

project. Then the planning process will be conducted to determine the theme, co lours, 

functions and the rules of the project. These guidelines will ensure the success of the street art 

projects . 
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Public Art Policy Street Art Guidelines: 

Acquisition & De-Accession Guidelines Goals 

Public Art [n New Development Objectives 

Guidelines Theme 

Street Art Guidelines Function 

Plaque Guidelines Rules 

Process 

Figm'e 3.3: Items of guideline (Moderator) 

Source: Paroussion, (2009) 


3.5 Dependent Variable (City Image) 

How Theories and Concept of the City Image will be selected to produce the new 

framework in thi s study. This paragraph describes oIJ how Kavaratzis (2004) theories will be 

selected. To determine the success of the street arts proj ect, one thinks we cannot forget is 

about this question . Which place can be used to create the street art? Answer for this question 

is of course on the wall around the city. Theories about City im age important to this study this 

because street arts will be created on the wall of the city. For example, in Georgetown, 

Penang, which is one of the locations used in this study, we can see the beauty of the street art 

when we walk around the city. From that, we know how important the image of a city to thi s 

study. 

Furthennore, to detennine items in the city's image, researcher trying to adapt 

framework from Kavaratzis (2004). There are 5 main units which include the City Image, 

Image communication, secondary communication, primary communication and tertiary 

communication. The second selected item from the city image is Primary communication and 

there are four items in thi s figure: landscape, structure, infrastructure and behaviour. In the 
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development of a city, four main things, namely Landscape, structure, infrastructure and 

behaviour are essential. To preserve the culture and heritage through the street alt projects, 

wi thin the city it is important to the development of the project was conducted. The city image 

used is an attraction to the tourism sector. Therefore, the researcher chose the theory made by 

Kavaratzis (2004) as a guide in making the development of the framework of this study. 

---~ 

City Image 

Primary 
Communication I 

"--T1. Landscape 

I Z~_.. 4. Structure 

(- -- ----. 3. BehaVIOur 
2. I~frastructureJ 

",
J. 

~i 
" 

Figure 3.4: Items of City image, 
Source: Towards a theoretic framework for developing city brands (Kavaratzis, 2004) 

3.6 Creating New Framework Study 

As a guideline in this study, selected framework has been used to further enhance the 

new progress framework . The new proposed framework is shown in figure 3.5. As a 

conclusion, this theoretical study will give some new knowledge and guidelines to create the 

street arts project for preserving the cultural content. In thi s framework, there are three main 

items which are important to detennine the success of a framework in our study. This includes 

independent variables, moderator and dependent variables. In independent variables, the 

cultural contents comprise of four items which includes cultural tourism, heritage tourism, 31t 
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tourism and ethnic tourism. The second main item in this framework is the moderator. There 

are two sub items in moderator which includes the guidelines and demographic factors. There 

are six sub items in the guidelines to detennine the success of the street art proj ects in this 

study. They are Goals or objectives, themes, colours, function , rules and the planning process. 

The last main item is the dependent variables and there are two sub items to determine the 

success of the street art projects whi ch includes the city image and tourist expectations. The 

city image has four important sub items; landscape, infrastructure, structure and behaviour. 

The tourist expectations in this framework have four important items to detennine the 

successful street art project and they are past experience, external communication, intemal 

communication and destination image. The cultural content, it should be the sub items which 

consist of culture, heritage, art, and ethnic. Culture toU/ism includes costumes and beliefs. 

Heritage touri sm includes historical buildings and artefacts. The Arts tourism includes 
, 

artworks , sculptures, and monuments. Tourism includes multi ethnicity, dances and music. 

Through all these, it required artist has to look at the obj ectives, goals theme, colours, 

function , rules and planning process so their works may not deem as vandalism. The artists 

might determine the potential location for his art works. Hence, this research suggests that 

targeted location would be best in the city area. There are four aspects to consider when street 

artist plans to start his work. First, the artist has to choose an interesting landscape to 

showcase their artworks. Second, the arti st has to look at the infrastructure. Third, the artist 

has to look at the structure of the building. Last, the artist has to look at the behaviour societ y 

and around the city, for example the majority etlmic group in Sarawak is the Iban. Hence, it is 

not surprising to find many artworks depict the Iban culture by showing their costumes. When 

all of these aspects are included only then it could be considered a success. After all the 

expectations are met, a tourist will go to a specific city which di splays many street arts they 
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are then introduced to the local cultures by observing the street arts. Indirectly, the local 

culture can be preserved through the di sp lay of street arts. As a conclusion, th is theoretical 

framework can give a new knowledge and guidel ines for creating the street art projects to 

preserve our cu lture. Further, this framework influence three main items there are cultural 

content, guideline, and city image. 

lndepcnd1!'nI \"zrnbl~s 

Cultural conten t 

> Cultural touri~m 

> HOllag1!' Touri~D1 

> Art Tourunl 

> Ethnic Touti sm 
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Successful Streel Art 

Projects 

t 
) City l rusgt'>+ 

> lands cape 

> lnfr astruc Iurc 

> Strucnll't 

> behaviour 
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Figure 3.5: Propose new Framework Preserving Malaysia Culture through the street art 
projects in developing touri sm sector 
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3.7 

112 

Conclusion 

As a conclusion, the new proposed framework created in this study, is about 

Preserving Malaysia Culture through the Street Art Projects. The framework reviews the main 

issues of literature supporting the conceptual frameworks. The extension of this framewo rk 

has originated the research hypotheses. The two research hypotheses are:­

HI 

The more reliable item in cultural content will determine successful Street Arts through city 

Image. 

The existed of items in guideline will moderate cultural content is determined successful 

street arts projects through city image. 

• . : '1 
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CHAPTER 4 


METHODOLOGY 

4.1 Introduction 

This chapter represented the methodology used to carry out this research. This chapter 

outlines the chapter provides an in-depth discussion on research design and data analysis 

techniques. It includes presenting an overview of Kuching and also the study area 

Georgetown Penang. Specifically, research design covers the research instrument, data 

co llection methods, sampling method used and explain the population and sample size for this 

study. The fleldwork involving distribution of questionnaires and site observation for public 

art inventory was carried out in the study area during the period of April 20 16 to August 

20 16. 

4.2 Research Location 

Malaysia is situated in the heart of Southeast Asia (see Figure 4.1). It consists of two 

parts: the west, also known as Peninsular Malays ia, and the east. The eastern part of Malaysia 

is located on the island of Borneo. Together, both parts cover a total land area of about 

336,700 square kilometres (sq. km), with Peninsular Malaysia covering 134,680 sq. km., and 

Sabah and Sarawak totalling 202,020 sq. km . In the south of the Peninsula lies Singapore, 

joined to the Peninsula by a narrow causeway across the Straits of lohore. To the south and 

west of Malays ia lies Indonesia, to the north is Thailand, and to the east, the Philippines. 

Malaysia comprises the eleven states of Peninsular Malaysia and those of Sabah and Sarawak 

(see Figure 4.2). In addition, there are the Federal territories of Kuala Lumpur, Putrajaya, and 
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Labuan . Because of its location near the equator, the climate in M alaysi a is hot and humid 

ihroughout the year, and is characterised by high temperatures and plenty of rain fall , due to 

mantime influences . The clim ate is governed by the northeast and southwest monsoons, 

which blow alternately throughout the year. The northeast monsoon, which lasts from October 

10 February, marks the rain y seasons and brings heavy rainfall to the east coast of Peninsular 

Malaysia and East Malaysia . On the other hand, the south-west monsoon, which occurs from 

September to December, brings slightly less rainfall than the northeast monsoon to the west 

roast of Pen insular M alaysia. The annual rainfa ll is high and vari es from 2,000 - 2,500 nun 

throughout the year. This study fo cused on Kuching city in Sarawak and Georgetown 

fenang. 
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Sources : Malaysia Touri sm 


61 




----------

M Ia 
Sq"'llhl. 

YS IA 

v 

, 

4.2.1 Kuching City 
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II was under the Second 
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Figure 4.2: Map of Malaysia 

Sources: Tourism Malaysia 

Kuching is the capital city of Sarawak, the largest state in Malaysia. Situated On the 

". 
banks of the Sarawak Ri ver, Kuching was once a trading settlement of mainly Mal ays and a 

haudful of Chinese traders (Ting, 	20 12), Sarawak in general was part of the Sultanate of 

to Engli sh adventurer James Brooke in 1841. Under the 

became the administrative capital and went through 

significant changes . Kuching steadil y grew from a small trading settlement into a model town. 

Rajah's rule where there were significant public infrastructure 

developments which included waterworks, sanitation and railway CHo, 1992b). Before the 

arrival of James Brooke to Sarawak in 1839, Kuching was first known as Sarawak. The word 

"Proper" was added, thus it was known as Sarawak Proper to differentiate it from the larger 
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Under the rule of Second Rajah Charles Brooke , Sarawak Proper was officially given 

its present name, Kuching in 1872. There is no clear evidence on the origin of the city's name 

but the city name is often associated with the Malay word "kucing", meaning cat. A likely 

explanation to the name Kuching is that it may have been derived fi'om the Chinese word 

"Cochin", which means port. Another possib le explanation is that Kuching was named after a 

tida l stream called the Kuching River (Sungai Kuching) that ran between the present-day Tua 

Pek Kong Temple and the Chinese History Museum, which was once the Chinese Chamber of 

Commerce. The strain stru1ed from Bukit Mata Kuching where it was acknowledged that 

there was a wealth of a local fruit known as "mata kucing" (Ho, 1992b). Today, this stream 

can no longer be seen as it was filled up in 1928 to make way for the construction of Lebuh 

Templ e and in this way the city's expansion eastwards. Kuching which includes all the areas 

in the Kuching District has a boundary which extends approximately 1862.8 square 

kilometres, bounded fro m Gunung Lasak in Muara Tebas to Batu Buaya in the Santubong 

Peninsula (Sarawak State Planning Unit, 2010). Kuching was officiall y conferred the City 

status on I st August 1988. Kuching is generally split by the Sarawak River into North and 

South and with this the city is administratively divided into Kuching South and Kuching 

North (Figure 4.3). Kuching South is administered by Majlis Bandaraya Kuching Selatan 

(MBKS) or the Kuching South City Council and Kuching North is administered by Dewan 

Bandaraya Kuching Utara (DBKU) or al so known as the Commission of the City of Kuching 

North. The Commission of the City of Kuching North (DBKU) covers all ranges of the city 

north of the Sarawak River, counting the Santubong and Bako Peninsulas, as well as the 

western portion of the central trade area. Kuching South City Committee (MBKS) regul ates 

the eastern portion of the Central Commerce Locale and the urbanized heart of the city. The 

Total population of the administrative district of Kuching is 617,887 people based on the 
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20 I0 census (Department of Statistics Malaysia, 20 I0). The total area under the 

administration of DBKU and MBKS covers 431 .01 square kilometres while the combined 

population within the administrative areas of DBKU and MBKS. 

KUCHING 

Figure 4.3: Kuchi ng District of Sarawak 


Sources: www.Sarawaktouirsmboard.com 


4.2 .2 Georgetown Penang 

Georgetown Penang is a second location in this study, because thi s place very popular 

wi th its' the street Art . That's why Georgetown, is a suitable for this survey and the capital of 

the island Penang, and the city is found on the northeast side of the island and has, rural areas 

induded, around 550,000 occupants. After Penang was given over by the Sultan of Kedah to 

the British, Sir Francis Light established the city of Georgetown. He instantly began the 

development of post Cornwalli s. Over the years, this to begin with settlement advanced into 

an enOffilOUS city at that time. In 1957 Georgetown got authori zation to be called a city and 

• 
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until 1972 it was the as it were city in Malaysia with thi s authorization, (Penang Touri sm 

Board 20 16). Georgetown together with Melaka has created over 500 a long time of 

exchanging and social trades between East and West in the Straits ofMalacca. The impacts of 

Asia and Europe have invested thi s cit y with a particular multicultural legacy that is both of 

substance and intangible. Numerous private and commercial buildings, Georgetown 

represents the British period fTom the conclusion of the 18th century (Penang Tourism 

Board), subsequently approving exceptional social legacy. Since of this Georgetown, Penang 

has recorded as a UNESCO World Legacy Locati on on the 7th of July 2008 (Penang Tourism 

Board). On 7 September 2009, a worldwide competition was held pointed at investigating 

inventive thoughts in craftsmanship and plan for public spaces in George Town (Penang 

Tourism Board). 
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FigUl-e 4.4 : Georgetown Penang Map 

Sources: www.TourismMalaysia.com 
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4.3 Research Design 

A research design is the conceptual structure which explains the manner in which the 

research is conducted (Kothari , 2004). It includes an outline of how the data were collected 

and the choice of data analysis methods. This study incorporates both qualitative and 

quantitative approaches. The research operation process is shown in the flow chart (refer 

Figure 4.5) data collection was carried out from April 20 16 to August 2016. Two research 

instruments are employed for data collection in this research. The first fonn of research 

instrument is the inventory sheet. The use of inventory sheet is employed to carry out field 

observation and produce an inventory of street art in Kuching and Georgetown . The field 

observation was carried out within five hotspot areas identified in the st udy area. 

Observation includes taking pictures of the street arts, noting down the location of 

public art as well as recording relevant information such as type, ownership, date acquired, 

description , label , condition as well as the kind of interaction people have with the street arts. 

The location of the street art in Kuching and Georgetown was identified and noted on a map 

to enable some fonn of spatial distribution pattern analysi s. Producing an inventory of street 

arts in Kuching provides the study with first-hand infonnation and an und erstanding of the 

street arts as well as helping the research in preparing the questionnaire and interviewing the 

respondents. The other form of research instrument is the questionnaire which is the main data 

collection method. To gather the general perception of the city users of Kuching, 

questionnaires were distributed . 
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Figure 4.5: Flow of research design 

The research instrument is in the form of a structured and, closed and open-ended 

survey instrument. This survey instrument is designed based on the literature rev iew. In 
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general, a set of questionnaire includes three sections which are Sections A, Band C. General 

particulars about the respondents such as gender, age, level of education and occupation are 

included in Section A. Section B consists of different types of open and closed-ended 

questions to obtain infonnation on the public 's general knowledge of street art . Questionnaire 

items are developed using a 5-point Likert scale to gather opinions from the general public 

with regards to characteristics of street art. The Likert scal e is used to measure the degree of 

agreement or disagreement from the respondents (Kothari , 2004). The fi ve- point scale or even 

numbered scale is chosen whereb y the scale ranges from "Strongl y Disagree" at one end and 

"Strongly Agree" at the other end, without including the indifferent or neutral option in the 

middle. By using a fi ve-po int Likert scale, this allows for a more honest response as 

respondents are forced to make a choice between "agree" and "disagree" (Kother, 2009). 

Table 4.1: Example of the 5-point of liker! scale 

Strongly Disagree Disagree Neutral Agree S trongl y Agree 

2 3 4 5 

Table 4.1 shows the 5-point of likert scale, according to Bertram (2007) defined that 

likert scale is a psychometric response scale used to measure altitude of respondents, of their 

preferences and level of agreement to the items in the questionnaire. The researcher used 5­

point scale with two positive options; two negative options and one middle option of neutral 

indicating neither agree or di sagree. Section C on the other hand consists of close-ended 

questions to get respondents' opinions, suggestions and comments about street art. This 

section also includes framework items, namely "Cultural content, Guidelines and City 

image". These aspects were chosen based on the theoretical studies done in chapter 3. Studies 

fro m the literature identified that these aspects are key elements that influence that way 
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people interact and appreciate street a1ts. Therefore, it is impoltant to study people' s 

perception based on the fi ve aspects mentioned. For thi s questionnaire, a five-point rating 

scale is used. The rating scale ranges from I to 5 where the values will indicate "Strongly 

disagree", "Disagree", "Neutral", "Agree", and "Strongly Agree". The questionnaires were 

distributed within the city of Kuching, by direct handout to the respondents. Respondents 

were approached and asked if they were wi lling to participate. Recruitment did not involve 

any use of promotional material or incentives and the survey was anonymous in order to 

preserve confidentiality. Responses to the survey were recorded and transferred to a statistical 

software package for in-depth analysis. From there onwards, frequency analysis was carried 

out and data relationships were analysed. The result was organized in the Statistical Package 

for Social Science (SPSS) software with the code sheet to measure public perception of the 

data of the survey results. 

4.4 Sampling Method I, 
Sampling is a technique that is part and parcel of a behavioural research since stud ying 

1
• 

.. 
the total population is not possib le and not practical (Singh, 2006). Sampling is about 

selecting a subset of individual s from a popUlation to represent an estimate the characteri stics 

of the whole population. The sampling method used in this study is the non-probability 

sampling, specifically the convenience sampling. The convenience sampling is based on the 

assumption that the members of the target population are homogenous (Ross, 2005). In thi s 

type of sampling, items in the sample are selected deliberately by the researcher and that the 

individual may be drawn into the sample because they just happen to be situated near to 

where the researcher is conducting data collection (Kothari, 2004; Ross, 2005). In other 

words , the researcher purposefully chooses the particular units or samples to represent the 
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whole population. Some notable advantages from employing convenience sampling include 

an easy method of sampling, commonly used in behavioural studies and it is economical 

(Singh, 2006). The questionnaire survey was carried out on weekends and weekdays between 

9:00 a.m. and 6:00 p.m. at various public locations, including the area's street art within the 

city. Sample size is part of the population, which is ab le to represent the total population in 

the study. The Population of the study was determined preceding sample size can be 

calculated. According to Krejcie and Morgan in Lee Abdullah (2012) constructed a formula 

for detennining sample size: 

Table 4.2: Simple size 
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The population size increases result in the sample size reduces in increasing rate as 

shown in Table 4 .3 based on Krejcie and Morgan (1970) in Lee Abdullah (2012) as cited in 

Cohen et al. (2000). 

Table 4.3: Sample size reduces in increasing rates as population size increases 

Sampling error of 5% with Sampling error of I % with ! 
1Size of total population a confidence level of 95% a confidence level of 99% , 

I 
, 

Size of Simple population Size of sample population 

44 50!50 

100 99 79 

,200 132 196 

500 476 217 

1,000 278 907 

2,000 322 1,661 

5,000 357 3,3 11 
, 

. 10,000 370 4,950 . 
20,000 377 6,578 

38150,000 8,195 
,I 
II100,000 383 8,926 

1,000,000 384 9,706 

Source: Lee (20 12) 

l.5 Population 

Population is described as the entire mass of observations. In particular, it is the parent 

group from which a sample is to be fanned (Singh, 2006) . In thi s study, the studied 

population consisted of all permanent tourist arrivals to Sarawak, aged 20 years old and 

lbove. As the study area covers the administrative areas of Sarawak, especially Kuching area, 

iherefore, the studied population is more than 4 million tourist arrivals from 2011 until 2015 

IDepartment of Statistics Sarawak Tourism, 2016). This population si ze only includes 
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individuals aged 20 years old and above. It is important that the respondents are aged 20 years 

old and above because the age groups are considered matured to think critically and are able 

10 express their views based on their observation, knowledge and experience, Kothari (2004). 

Since it is not possible to study almost 4 million people, a sample size is identified to 

represent the total population . It is important to note that sample sizes should not be extremely 

large that it is difficult (0 extract thi ck, rich data and neither should it be too small that it is 

difficult to achieve data saturation (Kothari , 2004). In this study a convenient sample of 384 

respondents has been obtained. The computation of sample size is shown in the following 

(Kothari , 2004: p.175). The estimation of the tourist population for states of Sarawak is based 

on the adjusted population oftouri st arrival in Sarawak. 

4.5.1 	 Sarawak Population: 

Table 4.4: Population of the tourist of Sarawak 

Year (Y) 

201 5 

2014 

2013 

2012 

2011 

Total (Tourist) (X) 

4,51 7,[79 

4,857,867 

4,37 1,748 

4,069,023 

3,795,373 

A).X '" Y=Z 

X = Talal a/Tourists 

Y = 5 Total of{he years 

Z = 6, 239,062 Overall 

IOlal 

Source: Sarawak Touri sm Statistics 

4.5.2 	 Penang Population: 
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Table 4.5: Population the touri st arrived to Penang 

Year (Y) Total (Tourist) (X) 

2015 4,702,099 

201A 6, 093,189 

2013 6, 019,954 

2012 5, 990,864 

I 
2011 5, 960,329 

B). X .;- Y =Z 

x = 28,766,435 Total oJ 
To urists 

Y = 5 Toral o/rhe years 

z= 5, 753,287 Overall 
total 

Source: Penan g Tourism Statistics (20 15) 

4.5.3 Sample Size Formula : 

After collecting overall total for the tourist population on the Sarawak then add the 

overall total to find the real population average simple in this study: 

Table 4.6: Average sample size I: 
II 

Formula Simple Size: 

X2 + y2 = Z' 
X' = Overall Total 

y2 = Total of States (Sarawak) 

Z' = Average sample size. 


11,992,349 

2 

= 5, 996,174.5 Average sample size, More than I million so that, 
= 384 Respondent refer to Krejcie & Morgan (1970) in Lee Abdullah 

(2012) 
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4.6 Development of Questionnaire 

The questionnaire is di vided into five (5) categories, listed as Part A to Part E as the 

following: 

Table 4.7: The Questionnaire Developing 

Part A 

Part B 

Part C 

Part D 

Part E 

: Demographic Background 

: Perception's Public about preserving our culture through the 

street art 

: Independent Variable 

B 1 : Cultural Content 

: Moderator 

C I: Guidelines 

: Dependent Vari ab les 

D1: City Image 

The online survey link is another way of coll ecting plimary data which functi on is 

:,similar to the conventional method of questionnaire. It is an approach that is competence to 

the development of technology. Nowadays, it is a convenient approach for information 

technology users as it saves time and does not encounter problems such as geographical 

barrier. The Online survey link can be accessed through Google Form or 

https:/idocs.google.com. The link can be accessed by using a computer or mobile phone. 

4.7 Factor Analysis (FA) 

FA using for analyses data in this study. FA is used to fi nd patterns in the correlation 

between variables. After that, patterns are used to cluster the va riables into the groups, and we 

call that is factored. The facto r can be treated as new composite variables, Paul (2007). Factor 
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analysis can be used to explore patterns among any set of correlated variables. FA, are 

methods utilized when the analyst is in recognizing a fewer number of components , basic a 

hugenwnber of watched factors Gaur (2009). 

Factors have a tall relationship between them, and are to a great extent independent of 

other subsets of factors, are combined into variables. Therefore, Factor analysis is a 

correlation method used to find and describe the underlying factor driving data values for a 

large set of variables are it identifies correlations between and among variab les to bind them 

intoone underlying factor driving their values. 

There are two broad categories of factor analysis: ExploratolY Factor Analysis (EFA) 

lnd Confirmatory Factor Analysis (CFA) Paul (2007) . EFA focus on finding structures 

(Pattems) of correlations in the data. It is used most often in the early stages of research in an 

area to construct measurement scales. 

CFA is a key component of structural equation modelling. However, this research 

rocuses on EF A concept. Researchers find patterns of correlations among data, and after 

detecting them, it discovers ways of describing and explaining them . In thi s study, it begins 
" 

with EFA in which is used to help researchers find the patterns of correlations among data, 

.nd after detecti ng them, it discovers ways of describing and explaining them. Factor analysis 

(FA) is a correlation-based technique. This is because FA are based on correlations, all the 

data are signifi cant to make correlation analyses is valid . Figure 4.8 shows the process of data 

analysis using factor analysis. 
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Figure 4.6: The process of data analysis using Factor Analysis 
Sources: Pau l (2007) 

" 

Principal Components Analysis (PCA) Factor Analysis (FA) 

~ ~ 
X--­

) Y XY ) 

I ~ r--~-

~ 
X 

I 
- -

1 

Figure 4.7: Differences of PC A & FA 
Sources: Paul (2007) 

Figure 4.7 ill ustrates the same concepts graphically. The convention is to use cirel es 

for components, factors, and constructs. Boxes are used for indicators, items and observed 

variables. In PCA they move from the items to the component, and FA they poi nt from the 

tactors to the items. In this study, FA because I factor there have sub-items to produce a 
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!Uongly Figure 4 .8 shown how to write factor analysi s in the reports, the first sector is total 

uriance, the second repmi of after rotation, third report about scree plot and last sector is 

KMO repmi. 

Concept how to report FA in this study: 

Total variance 

Explained 


~ 

After Rotation 

~ 
Scree Plot 

~ 
KLY!O and 

Bartlett's test 

This table shows the percentage of variance explained 
by each of selected factors. 

The items cluster into these groups defined by the 
highest loading on each items. 

Eyeballing and finding the point 

Test of assumptions. 

., 
Figure 4.8 : FA report concept 

Sources: Paul (2007) 

4.8 Pilot Test 

Pilot test was canied out for items in the questionnaire. Oppenheim (1 992), Mon-ison 

(1993), and Wilson and McLean (1994) as cited in Cohen et a1. (2000) stated that a pilot test 

as pre-testing is canied out to increase the reliability, practicability and validity and of the 

questionnaire. The Pilot test ensures the clarity of instruction of itcms. It is al so a tool to test if 

there is a redundant question, biased question or leading question being asked in the 

qu estionnaire. Pilot test of survey questionnaire on 30 respondents was canied out before the 



questionnai res distributed to the sample size respondent. This pilot test was ca rri ed out to test 

for the validi ty and reliability of items of the questionnaire. The 30 pilot test respondents were 

selected randomly excluding from 384 sample size respondent. The result of the pilot test was 

evaluated based on Cronbach ' s Alpha value as sho wn in Table 4 .8 . 

Table 4.8: Reliability statistics results Pilot test 

Cronbach's Alpha Cronbach's Alpha N of Items 

Based on 

Standardized Items 

.893 .913 53 

The Cronbach's alpha value of pil ot test sho wed a value higher tban 0.9. According to George 

and Mallery as cited in Lee (2012) , 

Table 4.9: Showed a Value higher 

a > 0.9 - Excellent 

a>0.8-Good 

a > 0.7 - Acceptable 

a > 0.6 - Question ab le 

a > 0.5 - Poor 

a> 0.4 - Unacceptable 

Sources: Lee (201 2) 
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t 9 Conclusion 

As a conclusion, the location of study was used to determine the population o f the 

lludy area. Krejecie and Morgan in Lee (201 2) table fo r determining sample size used to get 

appropri ate sample size for the study and discussed as part of the design of the study as well 

as a sample of the stud y, data co llection method and data analys is method. This chapter 

discussed and explained how the research would achieve the objecti ves. It al so explains the 

methods and too ls used in data collection as well as anal ysis techniques used for analyses the 

data collected . This study employs the use of quantitative research. The use of questionnaires 

as the main data collection method allows data with regards to public perception to be 

obtained and fra mework study. Meanwhile, data from fi eld observation were used to produce 

In inventory of street arts in Kuching and Georgetown. 

Furthermore, the data collected were analysed by means of descriptive analys is, factor 

analyses, regression and frequency analysis. In the next ch apter, the analysis was conducted 

based on the data tabulated in SPSS . 

79 



CHAPTERS 


DATA ANALYSIS 


5.1 Introduction 

This chapter is structured in two sections based on the implementation of the street art 

project to analyse data collected through the quantitative method. The data collected from the 

fieldwork were analysed using SPSS version 20. The layout of this chapter is based on the 

following. The first content is a brief data cleaning process. Secondl y, is the presentation of 

the demographic background. Third, the measures used in thi s study are thoroughly di scussed 

using factor analysis, reliability analysis, the descriptive statistics and correlation analysis. 

After that, the results of the regression analyses testing the hypotheses are presented. Finall y, 

the summary of hypotheses assessment is presented. 

5.2 Data Cleaning 

This section of data cleaning, data was checked for missing values . For this study, the 

missing data was low as 5.0 percent for an individual case or observation. According to (Lee, 

2012) "The missing data under 10 percent for an individual case or observation can generally 

be ignored, except when the missing data occurs in a specific nonrandom fashion", 
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Descriptive Analysis of the Sample 

Survey questionnaires had been distributed to 384 respondent minimum of the sample 

::ze completed and valid to be analysed. By using the Krejcie and Morgan sampling m ethod, 

respondents of the survey questionnaire are people who have been in the area of Street Arts. 

The sample chosen was used to represent the population of people from the states of 

Mrawak and some respondent from Georgetown Penang. Survey questionnaires were' printed 

o~1 and distributed to the public and di stributed via online survey link powered by Google 

fmm or Https;l/docs.gogle.com. 

~.4 Reliability Analysis 

The reli ability analysis was conducted by cOl~puting software of statistical package 

for socia l science (SPSS) version 20. According to Sekaran and Bougie (2013) , the reliability 

ofa measure is an indication of stability and consistency with which the instrument measures 

~econcept and helps to assess the "goodness" of a measure. 

Further, the Cronbach ' s Alpha (CA) value of pilot test showed a value than 0.9. 

According to George and Mallery as cited in Lee (2012) , the results of the study were 

/Valuated based on Cronbach's Alpha value as shown in Table 5.2. 
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Table 5.1: Value of pilot test showed 

a > 0.9 - Excellent 

a > 0.8 - Good 

a> 0.7 - Acceptable 

a > 0.6 - Questionable 

a> 0.5 - Poor 

a > 0.4 - Unacceptable 

Table 5.2: Reliability Statistics of Study 

Cronbach's Alpha Cronbach's Alpha N ofItems 

Based on 

Standardized Items 

.890 .8 89 30 

The finding revealed that Cronbach's Alph,! (CA) value of 0.890 is significance 

tl[ough Reliability test analysis on 30 items. This analysis was counted based on 384 valid 

respondents. Therefore, CA value is significant for further SPSS analyses to find the 

correlation items using factor analysis. 

5.5 Section A: Demographic Respondent 

This section consists of five demographic questions which have been answered by 

respondent and the data was analysed consequently. The items involved in the participant 

Jemographic background were age, gender, status, qualification, and nation. In thi s section, 

Ihe gathered demographic data of the participants had been analysed in order for discussion in 

:emlS of frequencies and percentages to be done. 
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Figure 5.1: Respondent Age 

Figure 5.1 shows the percentage of respondents by age . It can be proved when 18-30 

years old represented 211 respondents or 55%, then chart of 31-45 years old represented liS 

:espondents or 30%, and last once, chart of 45-Above years old represented 15% or 58 

respondents . The Percentage of respondents in the age of 18-30 years old were the highest, 

while the percentage of respondents in the of 31-45 years old and 45 years old and above was 

ihe lowest in answering survey questionnaires. This chart aimed to study about respondents 

from which categories, of age group have that higher tendency to participate in this research. 

The age of 18-30 more than other age will answer this question its 55%. 
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Figure 5.2: Gender 

Figure 5,2 shows the percentage of respondents by gender. It can be proved when a 

,bart bar of male showed 46.6% or 179 respondents, while, chart bar of female showed 53,4% 

IIr 205 respondents. Percentage of female respondents was approx imately one time of the 

~ale respondents. This chart bar aimed to analysed which group of gender has the higber the 

~'11dency to answer the survey questionnaires in tbis research. 
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Figure 5.3: Nation 

Figure 5.3 shows the nation of the respondents in this study_ Meanwhile, the majority 

r~pondents Ii-om Malaysia with 63_5% equiva lent to 244 respondents and second high 

IOspondent from Europe with 13.5% equivalent to 52 respondents, then respondent from 

Asian with 12.2% equivalent to 47 respondents, while, Ii-om Africa 6_8 % equivalent to 26 

respondents. The lowest number of respondents which consi sts of 4% or 15 respondents was 

from America. From the results shown above, it can be concluded that most of the 

respondents from Malaysia_ 
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5.6 Respondents Knowledge of Street Art 

This part of the paper provides a discussion and analysis on the perception of 

respondents about street art based on closed-ended questions and Likert-scales. In the first 

few questions, respondents were required to provide infonuation regarding their general 

I.nowledge and understanding of street arts. For the open-ended questions, the questions 

rnclude the level of knowledge about street art, op inion of what street art is and what makes a 

good street art, the importance of street art as well as benefits of street art, In addition, 

ri!Spondents were required to express their views with regard to characteristics of street art by 

agreeing or disagreeing to a set of giving statements through the use of the four-point Likert 

'CJlle. Another set of scale is used to identify the perceived degree of importance to a set of 

giving criteria that indicate good street art . 

Table 5.3: Frequency di stribution of respondents" level of knowledge about street art 

Level of knowledge Frequency Percent (%) 

Know very little 215 56 
Not sure 113 29.4 
Know quite well 56 14,6 

Total 384 100 

Table 5.3 shows the distribution of the respondents in tenus of their level of 

knowledge about street art. The results revealed that 56 percent (215 people) of the 

respondents admitted that they know very little about street art. The remaining 29.4 percent 

11 13 people) and 14.6 percent (56 people) of the respondents acknowledge that they are 

unsure and know quite well about street art respectively, This indicates that a majority of the 

respondents have very little knowledge about street art and this is a reasonable response since 

based on their field of profession, the majority was non art and design rel ated fields. 
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\,7 Respondents Opinion of Good Street Art to Preserve Our Culture 

From the survey, respondents were also asked about what they think makes a good 

!treet art. Specifically, good street art here refers to successful and is received well by the 

public. This is to identify elements or characteri st ics of a good street art from the respondents' 

l'Ilint of view. Based on Table 5,4, 23.2 percent of the participants are of the opinion that a 

good street art has to be attractive. This gi ves an impression that aesthetic quality IS an 

Important success factor for street art . This finding is supported by a study conducted by 

Wang (2009) where it is found that street art is expected to have aesthetic value and creates a 

lleasurable experience for its audience. 

Table 5.4: Perception of good street art frequency of response 

Responses 
Label . 

N • ". ",,'" ('Yo) 
Attractive 89 23.2 

Represent history! Culture 71 18.5 

Meaningful & Unique 67 17,4 

Tourist attraction 51 13 .3 

City beautification 82 21.3 

Others 24 6.3 

Total 384 100 

The second most answered response is the ability of street art to portray city identity 

wi th 21.3 percent response fro m the respondents. This gives the notion that a good street art 

:nust have the ability to express the identity of the city. Additionally, thi s also supports claims 

by Hall and Robertson (2001) that street art is able to develop a sense of identity and place as 
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..II as enhance civic identit y. A good street art is able to help the city acquire a sense of 

definition in tenns of what kind of a city it is, thus differentiating it from other cities. 

~,8 Respondent Perceived Importance of Street Art to Preserve Our Culture 

As seen in Table 5.5, the participants were asked about the importance of street art. 

Ibis is to identify whether the existence of a street art has any importance, to a place or 

oJmmunity as well as the reasons for its importance. A large portion of the response reveals 

'hat street art is important with 90 percent response from the respondents, from the results, it 

i; identified that the two main reasons for the importance of public art are beautifying the city 

and preserving history/culture. Meanwhile, 10 percent of the respondents say that street art is 

!l(l t important. They believe that street art is merely for the purpose of aesthetics and does not 

\:rve other functions. 

Table 5.5: Respondent perceived importance of the street art 

Importance of street art Frequency Percent 

~ Yes 346 90 

\ 
I 
I 

I 

No 

Total 

38 

384 

10 

100 

- ­
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Table 5.6: Perceived reasons for importance of street art frequency of response 

, 

I 
Labeling 

Responses 

N Percent 

Beautify ci ty 116 30.2 

I 
I 

Preserve hi story/ culture 

City iden tity 

Not important 

Tourist attraction 

90 
78 

l7 

54 

23.4 

20.3 

44 

14.1 

Other 
, *n.a 

22 
7 

5.7 
1.9 

I Total 384 100 

'n.a - not answer 

As seen in Table 5. 6, about 30.2 percent of the respondents say that street art is 

Important to beautify the city. This is followed by 23 4 percent of the respondents that answer 

~lreet art is important to preserve the hi story and culture of the place and community. Hence, 

n thi s sense street art further expand its role in urban regeneration because of its ability to 

make a place more interesting and creates a richer visual environment. While street art is not 

Jnly regarded for its ability to enhance the visual quality of the envi ronment, it is gaining 

greater importance as a mean to preserve history and culture. The result where are m ajority 

'ays that street art is used as a means to show history, cu lture and identity of the city is 

consistent with the findings by Mustafa (2009) whereby street art is seen as a tool to honour 

and promote local history and culture, the resu lt of thi s study to support these claim. Not only 

does street art remind them of the history that has taken place and the cul ture that the 

c~mmunity holds on to, it serves to educate younger generations about the place and the 

rommunity in which they live in. 

89 




Levels of Agreement on the Characteristics of Street Art 

As seen on Table 5.7 Analysis the respondent level of agreement regarding the 

cl1aracteristics of street art project. Overall, the respondent shows high levels of agreement fo r 

III the items listed that refl ects the characteristics of the street 311. The respondents strongly 

agree that street art contributes to enjoy its presence and show history of community with 

means scores of 3.52 (SO = 0.545) and 3.45 (SO = 0.663) respectively. The respondent 

ilmngly agrees that the street art as a 1 andmark, created for the public and place beautification 

~ ith mean scores 3.34 (SO = 0.652), (M = 3.27, SO = 0.529) and (M = 3.50, SO = 0.563). On 

ilieother hand, respondent merely agrees that the decision regarding street art contributes to 

~ple can interact with it with (M = 2.91 , SO = 0.581). This is somewhat an unexpected 

rt>ponse from the respondent whereby it is assumed that people enjoy something that they 

(;Ininteract with, be it passi ve or active. 

Table 5.7: Characteristi cs level agreement abo ut the street art 


Characteristics mean (M) Std. Deviation Indicator 


(SD) 

IAudiencc enjoy and like its 3.52 .545 Strongly agree 

presents 

!.Show hi story/culture/identity 3.45 .663 Strongly agree 

of community 

J.Should serve as a landmark 3.34 .652 Strongly agree 

4.should be created for the 3.27 .629 Strongly agree 

public 

5.People can interact wi th it 2.9 1 .581 Agree 
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l.\O Analysis and Measure Types 

To detennine the measurement of scales and items for this study, factor analysis was 

ItIplied to evaluate the items of variable. This study also utilizes the Principle Component 

Factor Analysis with Varimax rotation to di stinguish a set of the underlying dimension of the 

constructs. According to Hunter and Tan (2010), explaining the items with loadings higher 

ilian 0.50 on one factor are retained fo r further analysis, however, items with a loading of 0.4 

)nd above are logical and sufficient. Further, the values of a Measure of Sampling Adequacy 

IMSA), Kai ser-Meyer-Olkin (KJvIO) and Barlett's Test of Sphericity were examined to decide 

Ihe suitability of items. The MSA value of the individual things was set to be 0. 50 and over, 

as well KMO for by and large thing's value should be 0.60 and over. The Barlett's Test is 

~bserved to identify the nearness of signifi cant relationships among variab les. It is vital to 

rontinue with figure analysis in case the value of the test is huge and significant (p < .050). 

5.10.1 Factor Analysis 

In this study, the dimensions in the independent variables, moderating and dependent 

I'ariables were identified using the Varimax rotation in the principal component factor 

Jnalysis. The application of factor analysis is vita] in order to recognize whether a common 

iJctor or more than a single factor exists in response to the items. Thus, in order to 

comprehend the fundamental structure in the data matrix, factor analysis was app lied to 

distinguish the m ost practical set of variables, and finall y to verify the goodness of measures 

for testing the hypotheses (Hair et aI., 20] 0). According Robert Ho (2006), factor analysis is 

used to find patterns in the correlation between variab les . The pattern is used to cluster the 

variables into groups, was call ed the factors. The factor can be treated as new composite 
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variables. Generally, there are 3 variables in thi s study with is the Independent variables 

(Cullura l) , Dependent Variables (City Image) and items in moderator (Guidelines), there main 

items will detennine success factors in preserving the Malaysia cultural through the street arts 

project in the tourism sector. Based on extensive literature review, there have identified a list 

of important factors derived fo nns 26 questions, to detennine of successful suggestion of 

items in preserving the culture through street arts in developing tourism sector in Malaysia. 

This quantitative method has 384 respondents were asked to rank the credibilit y of some 

suggestion, question on a linker scale (Strongly agree - Strongly Disagree) these qualities to 

detennine the successful street art project. 

5.10.2 Culture Content Analysis (Independent Variables) 

The Culture Content has been assessed its validity using Exploratory Factor Analysis. 

There were 12 items of the proposed culture content. The items are divided into four sections ; 

Three, items for culture, three items of heritage, three items for art and three items for Ethnic. 

Cultural content 

Cultural tourism 
Heritage touri sm 
Art tourism 
Ethnic Tourism 

Culture: Three questi ons 

Heritage : Three questions 

Art : Three items questions J 
Ethnic: Three items questions 

~~~--:-:-;---:---
Figure 5.4: Items in Cultural content (Independent Van abies) 

As can be seen from Figure 5.4, the Kaiser-Meyer-Olkin (KMO) value of 0.792 is great 

:esults for this correl ation items in culture content. Result of Bartlett's Test of Sphericity is 

0.000 is significance through factor analysis on 12 items and was counted on 384 valid 
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r~spondents. This data has answered the first objective to identify of the cultural content of 

ilJeet arts commonly displayed by the street artists to find correlation items after rotating. 

Table 5.8: KMO and Bartlett's Test (Cultural content) 

lKaiser-Meyer-Olkin (KMO) 

Approx. Chi-Square 
iBartlett's Test of 

Of 
Sphericity 

Sig. 

.792 


1492.467 


66 


.000 


Tab le 5.8 is the results of factor analysis above signified that few items need to be 

rearranged under the new names of variables. Results of factor analysis with varimax rotation 

revealed the existence of four (4) components with initial Eigenvalues greater than one that 

~xplained 65.13 percent of total variance. 

Table 5.9: Total Variance Explained 

Component Rotation Sums of Squared Loadings 

Total % of Variance Cumulative % 

I 2.900 24.169 24.169 

2 2. 056 17.130 41 .298 

3 1.51 3 12.612 53.911 

4 1.346 11.219 65 .130 

Extraction Method: Principal Component Analysis 

The first component comprised fi ve (5) items related to the cultural tourism . This 

factor with loadings ranging from 0.546 to 0.803 accounted for 24.17 percent of the variance 

In the data. The original name of the main items was changed to the cultural content because 

all items after rotation were revealed as one component under culture content. The second 

oomponent accou nted for 17. 13 percent of the total variance with loadings ranged from 0.554 

to 0.849. This factor consisted of four (4) items, a mixture of three (3) items from heritage 
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Rlurism, and one (1) item from the cultural tourism . The original factors stay w ith th e original 

i!Jme of heritage tourism. The third component w hi ch included o ne (1) item related to the art 

tourism . This factor accounted for 12 .61 percent of total variance in the data w ith loadings 

::lDged w ith .9 15 . The Jast component w hich included two (2) items related to the ethni c 

oourism. This factor accounted with 11.22 percent of total variance in th e data w ith loading 

13nged with 0.573 to 0.837. 

Table 5.10: Factor A nal ysis of Cultural Content Independent V ariables (IV) after ro tation 

Component 
Items I 2 3 4 

Traditional cul tural wi ll be represents the pluralistic nature of .803 
our society 
Art tourism is a medium attraction to the arts society .741 

Ethnic tourism represents the identity of indigenous or .686 
traditiona l group of people 

Art tou rism is a term used when people travel to specific 675 
I places to visit, explore and engage in activities related to arts 
A.I1 touri sm is an instrument that facilitates hannony and .546 
understanding among people 
Cultural heritage is an identity that represents a COUlltIY. .849 

Heri tage tourism involves visiting hi storical or industrial site .730 
and the overall pu rpose is to ga in an appreciation of a past 
Heritage tourism LS a search fo r new experience carried ou t in .571 .491 
new places, especially related to artifacts and activities that 
reflect the history of mankind in the past until now 

Rel igious beliefs tran slated into st reet arts will refl ect the city .554 
Image. 

- ­
The specific culture of a place reflects the image of the city' s .915 
cultural content through successfu l Street Arts Project 
Tourists can learn about the culture of a place destination and .837 
gain new experience or knowledge 

Ethnic tourism will refers to the trave l mot ivated by .502 .573 
perfonnances, presentations and ethn ic attraction i 
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Items of Guidelines (Moderator) 

To establish the validity of successful of guidelines, wh ich was al so evaluated by the 

::spondent in this study, principle component factor analysis was performed. To detennine 

validity of component of the items in the Guidelines which was also evaluated by the 

no"nts in this study, principle Component Factor analysis was performed. Initially, there 

only one component of this variab le which is the guideline with six items all together. 

Figure 5.5: Items in Guideline Moderator 

KMO results at Tabl e 5. 1 I fo r guideline factors with 0.792 and Barlett's test shows a 

I;;nific:ant value (Approx. , Chi-square = 435.1 93, P < .00 I) indicatin g the significance of the 

Imrrela·tion matrix and appropriateness for factor analysis. 

Table 5.11 : KMO and Bartlett's Test (Moderator) 

Guidelines 

- Goals and Objectives 
- Theme 
- Colour 
- Function 
- Rules 
- Planning process 

Kaiser-Meyer-Olkin M

Adequacy. 

easu re of Sampling 
.792 

Bartlett's Test of 

Sphericity 

Approx . Chi-Square 

df 

Sig. 

43 5. I 93 

15 

.000 

Guidelines: 

6 sub items (Question) in 

one component 
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The result of the scree plot test also supported a one-factor solution. Since only one 

.tDrn]ponent was extracted, the solution could not be rotated. Therefore, the original name of 

Guidelines was maintained. 

Items iSomponent !L : -- -'T~-
- - ----- - - ! _ .._ - --­

fro selected theme of colour must be appropriate to the local cUlture+ 724 

fontext. ---­

[ he Street artist who's created the Street Arts Project, they need to ; 70 I 
allow the laws set by the authorities. ! . 

The Planning process is very important before executing the Street Arts! 
Project. I .673 

The correct and appropriate theme is very important to ensure the 
.658Iuccess of the street arts project. 

,objecti ves and goals must be accurate and reliable. 

I 
IWhen somebod y wanted to create Street arts they must have a s pecific 

Figure 5.6: Result of the scree pl ot to support the results validity of items in the 

guidelines. 

Table 5.12 : Factor analysis ofmoderator: Guidelines 

-ir-- '---" -- ..- --, 

!function and not to be treated as vandalism. 

--- --- _.--­
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;.10.4 Factor Analyses of Item in the City Image (Dependent Variables) 

As seen this part, the item in the city image will anal yse with validity using 

h ploratory Factor Analysis to find the correlation items. There have 4 components for the 

proposed city image contrast from the literature review chapter. Other hand, 8 items divided 

from 4 components to produce the successful street art. 

City Image : 

Landscape 

In frastmcture 

Stmcture 

behaviour 

City image: 


There have 4 components (landscape, infrastmcture, 


stmcture and behaviour) and then 8 items (Questi on) in 


that component. 


Landscape = 2 questions Stmcture = 3 questions 


Infrastmcture = 3 questions Behaviour = 3 questions 


Figure 5.7: Component of the City Image as dependent variables 

The Principle Components Factor Analysis of the city image, with varimax rotation 

iDdicated the existence of four (4) components with initial Eigenvalues greater than one that 

cIplained 63 .5 8 percent of total variance as can be seen Figure 5.13. The total variance 

results as wel l support by this results of KMO with value 0.783 and Bartlett's Test is 

significant value (Approx. Chi-Square = 947. 186, p < .05), indicating the significance of the 

correlation matrix and appropriateness for factor analysis. 

Table 5.13: KMO and Bartlett'S Test (City Image) 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 

Bartlett's Test of Approx. Chi-Square 

Sphericity df 

Sig. 

.783 


947. 186 

55 

000 
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Table 5.14: Total Variance Explained (City Image) 

Component Rotation Sums of Squared Loadings 

Total % of Variance Cumulative % 

1 1.921 17.460 17.460 

2 1.837 16.704 34.163 

3 1.824 16.58 1 50.744 

4 1.41 2 12.836 63.580 

Extraction Method: Principal Component Analysis 

The first component comprising three (3) items was related to component 1. This 

factor has items loading ranging from 0.618 to 0.820 accounted for 17.46 percent of the 

variance. The second component comprised also three (3) items. This factor has items 

'oadings ranging from 0.640 to 0.800 accounted for 16.704 percent of the variance in the data. 

Third, component three (3) has Loadings ranging from .693 to .807 accounted for 16.581 

percent of the variance in the data. The last once, component four (4) comprised also two (2) 

'terns. This factor has a loading ranging from .618 and .665 accounted for 12.836 percent. To 

detennine which one the first component name, that looks at the items, which more items 

!questions) same in one component, that is will determine the name of the component. After 

[oing the rotation component matrix , the first component comprised three (3) items related to 

the Structure factors, this because there have two (2) question from Structure factors with high 

value, and then one (1) question from Behaviour Factor. The second component comprised 

also three (3) items, this item related to the landscape factors, which two (2) questions from 

landscape factors with high value, and then one (1) from infrastructure factors. The third 

component comprised also three (3) items, this also related to the behaviour factors, because 

lwo (2) questions in Behaviour factor with high value and one (1) question from structure 
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· And the last, component compri sed with two (2) items, related to infrastructure factors, 

~ilh high value. Below is Table 5.15 , Rotated component matrix. 

Table 5.15: Rotated Component Matrix" City Image as a dependent vari ab le 

Question Com 
1 2 3 4 

Aproper and well-organised development of the structure 

of the city attracts tourists to visit the city. 
.820 

The local community's atti tudes and behaviour wi ll give 

an effect for tourist attraction to our city. 
.685 

Attractive and unique structures related to the culture and 

heritage of the city affect tourist arrivals. 
.618 

I,he Landscape is referring to urban design, architecture, 

ween spaces and generally public spaces in the city. 
.800 

An ordered and structured 

success an image of the ci ty. 

landscape symboli zes the 
.690 .414 

Well-developed infrastructure is also one of the tourist 

attractions for a cit y and will give an effect of the success J .640 

of street arts as a med ium to preserve culture and heritage. 

,Influenced by the attitude of wanting to know about anew 

place. 
.807 

I
'The visitors who revisit a specific place are influenced by 

their experience engaged with the place. 
.699 

IIVisitors also influenced by experiences 
.. 

travelled wIth the surroundi ng people. 

that have been I 
.410 .693 

IThe sufficient infrastructure in urban development will 

improve the living standard of the community. 
.66 5 

IThe attitude or behaviour 
represents their identity. 

of people in a city also 
.61 8 

5.10.5 New framework After Analysis 

As a conclusion, the creation and the existence of street art is mainly for a human 

being to experience the story of a city is also important in creating a vibrant and cheerful 

cnvirorunent in preserving the Malaysian culture. 
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I 
Independent I 

Cuhure contenl I I 

}:> Cuiture Tourism 

~ Heritage T eurism 

»Ali Tourism 

»Ethnic Tourism 


Moderate 1 Dependent II I 

Il\ 
) I Citv Ima"e I 
F===~ 

.,. Structure 

>- Landscape 
}.;- Behaviour 
? Infrastructure 

(rUideline" I I 
;> Goal s and 

Objectives 
'i> Theme 
;> Colour 
>- Function 

'i> Rules 
>- PlaJU1ing process 

Figure 5.8: New framework after'analyses 

Street art proj ect will al so make the street arts as one of the favourable venue 

attractions. As the city needs some additional creative art to enrich the area as well as 

stimulate and built the positive social environment, thereforc preserv lllg cultural has 

signifIcant potential to act which a medium for people to interact and appreCiate their 

sWTounding whi le at the same time creating a playful and memorable place for the 

community. On the other hand, based on the result, new guideline has been proposed 

accordingly (Figure 5.8) to detennine the success factors in preservll1g Malaysian culture 

through the street art projects which could give better framework guidelines for the local 

authorities in developing the city area as part of the tourism attractions, after finding 

significant variables . 
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5.11 Restatement of Hypotheses 

Based from the factor analysis results, the existing theoretical model is maintained 

with minor changes with regard to successful street arts project. The revised hypotheses are 

shown below with changes in vari able names of the research framework. Regression analysis 

is used to assess the relationship between one' s dependent variables (DV) and several 

independent variables (IVs) . This is the most commonly used technique in much of the social 

sciences research. 

Restatement of Hypotheses based on the result of Factor Analysis. 

Hypotheses I: 

The more reli able item in cultural content will determine successful Street Arts 

through city image. 

Hypotheses 2: 

The ex isted of items in guideline will moderate cultural content in detelmining 

successful street arts proj ects through city image. 

5.11.1 Reliability Analyses 

The reliability analysis was conducted by computing the Cronbach's alpha va lue for 

the measure. Concurring to Sekaran and Bougie (2009) , the reliability of measures shows the 

stability and consistency of the instrument in measuring a concept and makes a difference to 

survey the goodness of a measure. Hair et aI, (2010) shown that reliability is an evaluation of 

the degree of consistency between different estimations of a variable. Nunnally (1978) in Lee 

Abdullah, (2012) proposed that the least w0l1hy reliability be set at 0.60. This explanation 

was bolstered by Hair et al. (2010) in his writing, which built up that 'the generally concurred 

upon lower constrain of Cronbach 's alpha is 0.70, in spite of the fact that it may diminish to 
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0.60 in exploratory research. The Table below illustrated the Cronbach's alphas for 

IIldependent variables are in the ranged from .834 the highest alpha fo r twelve (I2) items in 

component the Culture content . The figure is presented that the measure has high internal 

consistency and stability. The moderating variables, the measure also have high with 

Cronbach' s alpha of.732 for six (6) items in the guidelines. The measures of the dependent 

variables have high Cronbach ' s alpha, which were ranged from .764 to eight (8) items in City 

image. Therefore, based on the reliability analyses findings, the measures employed in this 

study are highly reliable, thus allowing subsequent analyses to be conducted. 

Table 5.16: Reliability Analyses Hypotheses 

Variables Cronbach'sNumber of litems alpha 
Independent Variables: -I 
Culture Content 12 .834 . 

I 

Moderating Variables: 
.732-·-i 

Guidelines 6 

Dependent Variables: 

City Image II .764 

5.11.2 Descriptive Statistics (Means and Standard Deviations) 

Table 5.17 shows the means, standard deviations and number of cases for each 

variable in the study data. 
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Table 5.17: Means and standard deviations 

Variables Means (M) Std. Deviations 
(S.D) 

Number (N) 

Independent 
Variables: 
Culture Content 

50.34 5.50 384 

Moderating 
Variables : 
Guidelines 

25.40 2.88 384 

Dependent 
Variables: 
City Image 

33.78 3.51 384 

The table above indicates the varying range of respondents' feedback on the data 

variables. As for the independent variables, the highest value is for Culture content which 

specified M = 50.34, SO = 5.50. On the other hand, as the moderating variable there have two 

(2) variables, which is the Guidelines with the mean value of M = 25.40, SO = 2.88. The final 

variable is the dependent variable items of city image the lowest mean value of M = 33.78, 

SD = 4.34. 

5.11.3 Correlation Matrix 

Correlation analysis is used to describe the strength and direction of the linear 

relationship between two variables (Pallant, 2005). In this study, the Pearson product moment 

correlation was used to examine the interval level , or the continuous variables. It was stated 

in. Pall ant (2005) that Pearson correlation coefficient (f ) can range on values from -1 to +1. 

On the other hand, a correlation of "0" indicates no relationship between the two variables. 

Cohen (1988) in Lee Abdullah (2012) suggests the following guidelines in order to explain 

the strength of relationships: 
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No Variables 1 2 3 

1 Cultural Content .527 .435 . 
2 City image .527 .512 

3 Guideline .435 .51 2 

f = .10 to .29 or f = -.10 to -.29 (relationship strength is smalJ) 

f =.30 to .49 or f =-.30 to -.49 (relationship strength is medium) 

f =.50 to 1.0 or f =-.50 to -1.0 (relationship strength is large) 

Figure 5.9: Explain the strength of reJationships 

Source: Cohen (1988) in Lee Abdullah (2012) 


The result of the correlation anal ysis as di splayed in Table 5.18 indicates that variables 

are highly correlated with each other. Therefore, the high values of correl ation verify that the 

variables have significant relationships among them. 

Table 5.18: Correlation Matrix 

From the correlation result at Table 5.18, all items are significantly correlated with each other 

with the hi ghest correl ation is between cultural content and city image with (f = .527, P < 

.01). Further, this was followed by the correlation between city image and guideline (f = .512, 

p < .01), then between cultural content and guideline with (f = .435, 

p< .01). As a result, the overall variables in determining the successful street arts, if referred 

io Cohen ' s (1988) in Lee Abdullah, (20 12) guidelines, are strongly related to each other. So, 

all variables in Independent, Dependent and Moderating variables reveal strong relationships 

nmong vari ables by presented a significant correlation matrix. 
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5.12 Hypotheses Testing 


There are two (2) parts in the hypotheses validity of thi s study; 


Y Firstly, it is to test the influence of the independent vari ab les (Cultural Content) on the 

dependent Variables (City Image). 

Y Secondly, it is to analyse the influence of moderating effects (Guideline) on the 

relationship between independent vari ables (Cultural Content) and depend ent 

Variables (City Image). 

The Influence of th e Independ ent Vari ables on the dependent Vari ables 

(Return on Objective) 

Independent 

Culture content I 
~ Cult ure Tourism 

~ Heritage Tourism 

~ Art Tourism 

~ Etlmic Touri sm 

[ Dependent 

Hl r Hl t I'--C-i-ty-Im-ag-c---' 
Il\ 
~ ~ S=r=u= .~== t ct=u=le=======~ 

~ Landscape 

> Behaviour 
~ Infras tructure 

Guidelines 

>Goals and Objectives 

> Therne 
>Colour 

> Function 

> Rules 

> Planning process 

Moderate 10 

Figure 5.10: The Hypothesis testing between the independent variables on the dependent 
variable 
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Table 5.19: Labeling Hypotheses; 

The more reliable item in cultural content will detennine successful Street 
Arts through city image. 

The existed of items in guideline will moderate cultural content in 
determining successful street arts projects through city image. 

'HI - Hypotheses one *H2 - Hypotheses two 

5.12.1 Hypotheses 1 (HI) 

To test the hypotheses HI and H2, stated above, a regression analysis of Independent 

miables (Cultural Content) with Dependent Variables (City image) to detennine success of 

[he street arts project. In this part of hypothesis validity, it is to investigate the influence of 

the independent variables (Cultural Content) which successful street art through the city 

mage as dependent variables. 

Independent Moderator Dependent 

Successful Street 

Arts 

City Image: Cultural content: 

Landscape 

Heritage 
Culture 

Infrastructure 
StructureArts 


Ethnic 
 Behaviour 

I I 

Guidelines 

I',,"U'"5.11: HI -Influence of the Independent Variable on the Dependent variables 
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Table 5.20: Summary ofthe relationship of independent variables (Culture Content) and 

dependent variables (City Image) 

R R Square Adjusted R Std. Error of Durbin-Watson 

Square the Estimate 

.527' .278 .277 2.98740 1.784 

Table 5.20 summarizes the results of multiple regression analyses between Culture 

Content and City Image as the dependent variables. Based on those results, the model 

lUffimary displ ayed the variance in the dependent variable (Successfi.ll Street art through the 

,ity image) is explained by the independent vari ab les (which includes Culture, heritage, art 

and ethnic) . The above tab le presents the R Square value of .277, which means that the 

Independent vari ables explain 2.78 percent of the variance in successful street art through the 

cilyimage. 

Table 5.21: Coefficients" 

Independent Variabl es 
Standardized 
Coefficients t Sig. 

Beta 

Cultural content 
- Culture .527 I13. 067 000 
- Heritage 
- Arts 
- Ethnic 

Table 5.21 present the result of which independent variables, the cultural content 

••".u/O·vw the largest beta coefficient value of .527. This means that cultural content makes the 

mongest unique contribution to explaining the dependent vari ables. To verify the signifi cant 

ullique to the equation, the significant values in Table 5.21 were closely monitored. 

According to Pallant (2005), "if the significance value is less than .05 for instance, .0 1, .0001, 
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~c., then the variable is making a significant unique contribution to the prediction of the 

lependent variable' . Values above .05 can be reckoned that the variable is not making a 

'ignificant unique contribution to the independent variables in the model (Pallant, 2005). 

Hence, looking at Table 5.21 the cultural content (independent variables) is significant unique 

wntribution to the City Image (dependent variables) with the results is (f3 = .527; P = .00). 

5.12.2 Hypotheses 2 (H2) 

The second part of the hypothesis testing is to examine the influence of the Moderator 

Guidelines), which is between independent variables (Cultural Content) and dependent 

',ariables successful street art through the City image. 

Independent 

Cultural conte nt: 

Culture 

Heritage 

Arts 

Ethnic 

Moderator 

Guidelines ( 

Dependent 

Successful Street 
Arts 

C ity Image: 

Landscape 
infrastruclure 
Structure 

Behaviour 

Figure 5.12: H2 -Influence of the moderator (Guidelines) on the relationship Between 
Independent Variables (Cultural Content) and Dependent Variables (Successful Street arts 

through the city Image) 

Table 5.22: Summary of the influence of the moderator (Guidelines (G) on the relationsh ip 

between independent variab les (Cultural Content (CC) and dependent variables 

(City Image (CI) 
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Model R R Square Adjusted R Std. Error of Durbin-Watson 

Square the Estimate 

I(G- Ci) .512 .262 .260 2.48086 1.8 59 

2 (Cc - Ci) .527 .278 .277 2.98740 1.784 

I(j - Guideline 'Ci - City Image 'CC - Cultmal Content 

5.13 Summary of Hypotheses Testing 

After all data have been analysed, Table 5.23 summari zes the result of hypothesis 

:esting. 

Tables 5.23: Summary of hypotheses validity 

Hypotheses Statements Remarks 

HI The more reliable item in cultural content 
will determine successful Street Arts tbrough 
city image. 

Supported 

H2 The existed of items in guideline will 
moderate cultural content in detennining 
successful street arts projects through city 
Image. 

Supported 

Overall, two hypotheses were tested and from the resul ts, two hypotheses were 

supported . There has a positive relationship with dependent variab les successful street arts 

through city image. 
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!.I4 Summary 

Chapter five discussed the data analyses, which first embarked on the data cleaning, 

rollowed by generating data on respondent background. The first section of this chapter 

discussed on the demographic profile of the respondents with respect to their gender, age, and 

~ducation level. The second section of this chapter focused on analyses the knowledge and 

understanding of respondents with regards to street art in general. The third section of this 

chapter focused on analyses, variables items in framework study and the last is to analyse the 

hypotheses study. From the analysis, it can be concluded that while respondents claim to be 

less knowledgeable about street art, to some degree they were adequately informed about 

what street art is and were able to express the importance and benefits of street art. 

Additionally, the chapter also discussed on analyses of the public perception of street arts in 

Kuching and Georgetown. The people's perception of street arts in Kuching is generally 

positive where they mentioned street art to be attractive and relates to the history and culture 

urthe city image. Respondents also suggested improvements in existing street art as well as 

recommendation for future street art in the city. The analysis identified that a majority of the 

respondent is of the opinion that regular maintenance on street arts should be done to improve 

existing street arts. This chapter also examined the relationship between variables and 

identifying the significant differences between the means of two variables. Two hypotheses 

were formulated regression to tests were employed to validate the hypotheses. Results from 

the Chi-square test show that there is a significant relationship between variables. In addition, 

there are not a relationship between the respondents ' level of education and their basic 

knowledge of street art. In the final part of this chapter the analysis of rating the street arts 

found in framework study was presented and discussed. 
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CHAPTER 6 


DISCUSSION AND CONCLUSION 


6.1 Intl"Oduction 

Chapter six is the final chapter in this research. This chapter begins with the 

recapitulation of research findings as mentioned in the previous chapter. The chapter also 

mmmaries the major findings and the implication to the research conceptual framework, then 

Ihe deliberation on the main findings subsequent from the hypothesis testing of direct 

relationship between cultural content (culture, heritage, arts, ethnic) and successful street arts 

Iluough the city image (landscape, infrastructure, structure, behaviour), as well as the 

moderating effects of guidelines on the relationship between cultural content and successful 

street arts through the city images. In addition, the research seeks to study people's perception 

on the contribution of street art at Kuching and Georgetown to preserving Malaysian culture. 

In order to answer these research questions, quantitative research approaches were applied. 

TIlfOUgh these approaches , the researcher developed a questionnaire that would gather 

relevant data. Literatures to support the findings were al so integrated. The answers given by 

Ihe 384 respondents were then analysed by using descriptive statistics which are frequency 

counts. Statistical tests such as the factor analyses were used to find col laboration variables 

items in framework study, then regression analyses were used to test the hypotheses study. 

TIle results were then presented in tables to faci litate the analysis. Towards the end of this 

chapter, will be discussed and recommendations for further research and possible studies will 

he suggested. 
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Summary of Findings 

In this section, the achievement of the research objectives set at the beginning will be 

explained. Three aims were established in this research; I) study to propose the module of a 

b'llideline to the authorities for the kind and theme of street art that can be used to preserve our 

culture. 2) To detennine the relationship between variables (Cultural content, Guideline, City 

Image) successful street art for preserving our culture to extinction. 3) To identify the 

people's general perceptions about preserving culture through the street art project. From this 

study, it was concluded that the development of CH tourism in Malaysia is gaining 

momentum, but has not finnly adopted the sustainable approach. Based on the aims of this 

study, cover proposes a model of a guideline to the authorities (The role of authorities in 

planning and managing CH tourism). And second aim to detennine the relationship between, 

Ifter analyses that variables there have a strong relationship model, so will become a prop 

used in the guideline. 

Apart from exploring the direct relationship between cultural content as an 

independent and then city image as dependent variables, this study also examined the 

influence of the moderating effects of guidelines on relationships between Cultural content 

and successful street art project through the city image. Cultural content is further divided into 

four di stinct dimensions, which comprise of culture, heritage, art and ethnic. Apart from 

Cultural content which were executed as the independent variables, the dependent variables 

which is the successful street art project through city image is further divided into four items, 

which comprise of landscape, infrastructure, structure, and behaviour. The study also 

examined the role of moderator which is the guidelines in moderating the relationships 

between the independent variables and the dependent variables. 
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Figure 6.1: Framework of study 
Source: Sa lau (201 6) 

. 
Based on the hypothesis testing, two (2) hypotheses were suppOJied . The supported 

hypotheses were H I and H2 indicating the significant influence of independent, dependent 

and moderator variables. As a summary, there are two (2) hypotheses that are supPOJied 

which are listed below: 

HI - The more reliable item in cultural content will detennine successful Street Arts through 


city image. 


H2 - The existed of items in guideline will moderate cultural content in determining 


successful street arts projects through city image. 


The concept of preserving culture and heritage touri sm development takes into 

.1ccount the integration of the physical environment (tourism destination), the host 

rommunity, and the tourists. The concept also emphasizes on being more competitive, 

offering quality products and attracting more tourists. Consequently, it can reduce detrimental 

impacts from tourism. Thus, sustainable tourism development is seen as the key strategy that 
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:all provide the necessary balance between economIC, social , cultural and enviromnental 

needs in all touri sm planning and implementation . Overall, there appears to be no 

romprehensive policy on this matter. Consequently, the development of CH tourism has been 

~king place without clear policy guidelines, and is prone to add hi s decision-making 

processes. 

6.2.1 The Authorities Definitions of Cultural Heritage 

Three senior government officers were interviewed in total from The Ministry of 

Sarawak Tourism board (MSTB) and The Ministry of Culture, Arts and Heritage (MOCAH). 

For discussion focuses on broad cultural heritage tourism planning and development issues as 

seen by the officers. Each of the three respondents was first asked to explain their 

understanding of heritage and cultural heritage; and each gave their own version. Generally, 

all of them associated heritage with everything passed down from one generation to the other, 

hut the degrees of explanation di ffered from one respondent to the other. Both Respondent 1 

and Respondent 2 provided the researcher with a general version of the definition. According 

10 Respondent 1 : 

" ..We refer to someth ing or anything that is inherited from one generation to 
another.." 

in contrast, Respondent 3 expanded on this and explained that: 

"..Heritage does not only refer to a monument, an old building, or even 

an old dagger. These are only a small part of the country' s heritage. It 

is also about nonns and values, traditions, and our past. It portrays the 

traditional lifestyles and history of a nation. Some we may be proud of, 

but others may leave us with bitter memories. It is about the past that 

helps shape the country and its nation today. 
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~J The Roles and Functions of Street Arts 

From the literature review carried out in Chapter 2, street art is a branch of public art 

~at appears on the street such as mural art, chalk art, graffiti and others that can be found in 

remote area up to urban spaces (Riggle, 2010) seen to have a wide range of roles and 

functions. The roles of street art have gone beyond solely for aesthetic functions. This does 

not mean that the aesthetics of street art are entirely not important. The aesthetic role of street 

iii is still significant as it provides an aesthetic improvement to a public space and enhances 

[he attractiveness of a place, making it more valued by the public (Hall and Robertson, 2001). 

Being a fonn of urban ornamentation, street art is able to contribute to the making of the 

image of the city (Mustafa, 2009). 

These claims are supported in the analysis where street art is commonly assumed the 

lasic notion of beautifying spaces. Street art has also expanded its roles and functions into 

Mher aspects such as social and economic. In the social sense, street art is able to create and 

lromote the sense of community and increases civic pride. It has the ability to bring people 

Illgether by reflecting shared history, identity, needs and aspiration values of the community 

has increased its importance in culture-Jed urban regeneration of an area (Hall and Robertson, 

2001). Furthennore, street art can be used to share our history and identity reflected through 

street arts also indicates that street art serves some fonn of political roles by telling a 

rountry's history. Such fonn of art is effective in narrating tradition, memory and history of a 

place (Pollock and Paddison, 2014). 

Results from the analysi s are consistent with these claims where respondents view that 

meet art is used as a mean to show and preserve culture, history and identity. Preserving the 

culture through street arts not only strengthens the city's sense of identity, but also helps to 

educate and create awareness among younger generations. In addition, street art is seen as 
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baving a positive impact on the local economy (Wang, 2009). From the analysis , street art is 

seen as a tool to attract tourist to an area . The attractiveness of street art brings in vi sitors, be 

" Iocal or intemational, and this increases investment and benefi ts local businesses in the area 

where the street art is located. 

6.4 The people's General Perceptions of the Street Art 

In recent years, communities have started to embrace street art in their 

neighbourhoods. Communities embrace street art not onl y because they may beautify their 

streets and "offer aesthetic pleasure in place of Blight," but also because they bring 

communities together and can add to the cultural identiti es of neighbourhoods. Street art can 

also bring touri sm and economic development to an otherwise overl ooked community. 

The characteristi cs of street art essentially make it 'part of considered illegal vandalism 

and a social nui sance in public dai ly life in the city. But now street art has become more like a 

traditional art market and hot commodity. This is the reason behind understanding and 

appreciating the public opinion of street art to preserve our cultu re. Studying the similariti es 

Jnd di fferences between the opinions of the public allows an in-depth understanding of street 

art and its imporlance and contribu tion to the urban environment. 

The public generally has positive views about preserved our cu lture through the street 

arts in locations of this study. A majority of the respondents (90 percent) agrees that the street 

has become the way to preserve our culture from extinction. Other hand , street art has 

attractiveness and uniqueness of street art enhan ces the visual quali ty of space and place. This 

indi cates that the public genuinely appreciate the presence of street art in the city. Analysis 

was also carried out to identify respondents' general perceptions of street art in Georgetown 

and Ku ching and their agreement to participate in the creative process. It is fou nd that that the 
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respondents' view of street art does not greatly influence their decision to participate in the 

street art process. This further supports the study done by Setiawan (20 I 0) that the general 

perception of the street art is not directly related to the citizens' deci sion to participate in a 

street art project. 

Additionally, street art in Kuching and Georgetown is well received by the public 

because the people can relate to the street art. The anal ysis find s that about half the 

;espondents believe that they are able to relate to the street art in location study in terms of 

historical and cultural identity of the place and community. The people are able to rel ate 

history and culture to the design and meaning of street art. Particularly, street art in Kuching 

generally portrays the diverse and unique culture of the Sarawak people were of the artworks 

incorporate native designs and elements. 

This truly reflects the words mentioned by Mohd. Fabian et a!. (2012) where street art 

celebrates the community and highlights past memories. It is also in line with M.Mustafa's 

(2009) assertion that street art in Malaysia has been used as a tool to traditional art market, the 

many attributes the commercialization and commodi fi cation of street art. Other hand, as a tool 

to honour the local culture by promoting harmony, respect and a sharing of knowledge across 

cultures and communities , so thi s moment will preserve our culture from extinction. 

Meanwhile, people do sho w some concern over the condition of street arts in 

Georgetown and Kuching. The respondents (30 percent) viewer that the street art in location 

study requires some fonn of beautify city. When asked to provide improvement measures 

with regards to existing street arts, slightly more than half (54 percent) suggest that regular 

maintenance should be carried out. Besides that, respondents gave a constructive response 

when providing recommendations for future street arts in location study. 



Around 75% respondents indicate they wish to see more creative and unique street arts 

created in the future, thi s shows that the citizens of location study are becoming more well­

infonned about the arts. Regardless of their educational background, people do have some 

understanding of street art, especially with respect to include importance, function , benefit 

and types of street art in general. Further analysis shows that there is no relationship between 

respondents' education level and their knowledge about street art. It can be deduced that 

people without fonnal education on arts are also somewhat knowledgeable about street arts. 

6.5 Recommendation for Future Research 

The researcher realizes that this research is still far from perfection . There are 

several aspects that need to be improved if other researchers are ever interested in 

conducting research on thi s topi c, either in the context Df Kuching or in different contexts 

or course of stud y. Firstl y, the theoretical framework to study the preserved of culture 

tlu'ough the street art in urban contexts is still open for possible development. More valid 

vari ables and indicators need to be developed to study different aspects of street art in 

urban context. One such aspect open for further research is the impact of street art to the 

image of the city. Questions for this stud y includes how does the street art contribute to 

place making and do street arts play significant rol es as design elements in the city? This 

contributes to greater understanding of the rol es of street art in urban regeneration or 

revitalization programs. 

Secondly, studying the influence of surrounding landscape or environment towards 

people' s perception of street art may also be a potential research area. People may not 

entirely evaluate a certain artwork as a stand-alone object, but as a whole with its 

immediate surroundings. The stud y finds that although the street art may seem vi sually 
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unappealing and is expected to be rated lower in tenus of visual quality, observed results 

may be contradi cting to the assumption. Further analysis finds that the overall quality of 

the surroundings may have influenced people's perception. Such research should identify 

whether there is a sign ifi cant relationship between the street art itself and the sWTounding 

environment 

Thirdly, future research on this topic may consider expanding the boundary of the 

study area to include the whole inside area of Malaysia. Because this study only focuses on 

the city area of Kuching and George Town, not much can be said about the distribution 

pattem of street arts in Malaysia. There are a number of street arts located in Malaysia and 

it would be interesting to study residents' perception street arts located in residential areas. 

This will also extensively contribute to preserving culturally through the street art in this 

study, thus potentially producing a comprehensive preserving culture t1uough the street arts 

in Malaysia. 

Another suggestion to improve this study is to also study the perception of the 

professionals , artists and local authority. In add ition to public perception, this may provide 

an expanded understanding of what professionals, the authority and the artists think about 

street arts in the country. There may be differences in view about what they think about 

street art. It would be interesting to carry out a comparison study between the artists' view 

about street art and the public opinion. This is an example of aspects that has yet to be 

studied , specifically in the Malaysian context. 

6.6 Cultural Heritage Product Development 

In this sense, the two ministries in Malaysia need to work together in order to 

enhance the interpretation process. While MOSTB could develop sites to become more 

attractive and entertaining, MOCAH, as the caretaker of the country's CH resources, could 



provide educational value for the interpretation work, emphasising what and how people 

can learn from them. In doing so, the tourist experience could be enhanced by educational 

entertainment, which cou ld increase the tourists' respect for CH, as well as their sense of 

responsibility for caring for it. In short, cultural heritage product needs to be developed in 

such a way that it enhances visitor experience and is sustainable. The two aspirations cou ld 

be fulfilled through: The promotion of educational activities in which tourists could 

participate. Authorities could encourage more ' interactive learning ' types of activities to 

take place. For example, during cultural festivities, the focus should be on hands-on 

activities, on daily traditional practices (cooking, crafts making, wood carving, dancing), 

and friendly and infonnal talks and presentations by local volunteers. 

At the same time, the authorities could encourage local events (either traditional or 

religious festivals) to be perfonned by local communities themselves. However, the 

performances of religious festivals are subject to community consent, as issues concerning 

religion may be quite sensitive to some. Local events could also include street 

performances of traditional music, and songs by local artists. 

6.7 Education in Cultural Heritage Related Matters 

Education is the basis of good CH tourism development Areas that could be looked 

into include: A re-evaluation of education and teaching of culture and heritage study in 

schools. Education, in this sense, would be geared more towards disseminating knowledge 

and information about the subject matters. It is hoped that education will stimulate public 

interest and support for the presen1ation of cultural heritage, and at the same time, enhance 

the public 's general understanding of cultural heritage itself. An introduction of public 

events by MOCAH to promote the value of local as well as national heritage such events 
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could include talks, demonstrations, or other types of social gatherings with local 

communities. MOCAH should al so involve local communities by inviting the elderly and 

peopl e with years of experience in local heritage to share their knowledge and talk about 

their past experiences. A re-assessment of guides training courses. Training related to 

communication skills, pmlicularly English and other selected foreign languages are 

impOIlant. At the same time, guides' training should give more attention to the social, 

cultural , hi stori cal and archaeological aspects of the landscape, local communities and 

customs. Well trained and experi enced local guides with good communication skiJls are 

essential. They can be considered an added value to an attraction, as tourists may perceive 

their knowledge of the CH attractions as more authentic. 

6.8 Contributions to Knowledge 

This thesis has acknowledged the complex nature of Cultural heritage preserve. The 

management of Culture Heritage tourism involves political, economic, and socio-cultural 

processes, developing between various levels of interaction. In addition, it has been 

observed that while definitions of Culture Heritage (CH) touri sm development and street 

art in tourism appear too different from one author to another, they share one common 

theme, which contains a few fundamental concepts - environment (including physical and 

social aspects) , qualit y and equit y. In brief, this study has offered a better conceptual 

clarity of the rel ated tenn. The results of this research demonstrate that there is a need to 

realize that CH is a shared responsibility and need to preserve before their will extinction. 

This responsibility becomes even more crucial when certain elements of CH are 

turned into tourist attractions. While every community member is expected to assist in 

appreciating, protecting, and managing CH tourism, the government will need to shoulder 



greater responsibility and contribute more substantially to sustainable causes. This is 

because the development of CH tourism in Malaysia should not be viewed solely as an 

income generator for the country. Development should provide members of local 

communities with a means of maintaining their ways of life and values, and fostering a 

sense of pride and belonging. CH tourism also has the power to transfonn communities, 

bringing about development through the introduction and presentation of local arts and 

crafts, and the same time assisting in the enhancement of cultural identity. More 

importantly, CH tourism should be conducted in tandem with the communities within 

which it is developed. However, the crucial point in developing CH tourism lies in 

understanding the meaning of cultural heritage, for all those involved. Sustainable models 

of development will only be worked out when local communities have control over their 

own resources, understand them and are committed. to preserving them. It is vitally 

important for those involved in policy setting and touri sm planning to recognise and give 

equal consideration to the potential positive and negative effects of touri sm. Communities 

are not passive spectators of their own CH; rather they are the ones who will transmit their 

CH to the next generations , and ensure that the CH it is sustainable. In turn, CH tourism, if 

well developed, could provide tourists with unique experiences based on high quality 

products and services. However, for this to occur, CH tourism should not be perceived by 

the government merely as another tourism product (Street art) to be developed and sold. 

CH touri sm is different from other types of tourism products. It consists of a country's 

legacy, hi story, and identity. The presentation of CH attractions should be able to create an 

increased awareness, understanding, and hopefull y appreciation on the part of the tourists 

as well. 
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6.9 Conclusion 

Throughout all six chapters in this study, it can be concluded that the research has 

successfully achieved the research objectives, which was set at the beginning of the study. 

The research was able to identify and discuss the various roles and functions of street art 

which encompasses the preserving Malaysian culture aspects. In addition to making an 

aesthetically pleasing and attractive environment, street art also serves as a place-making 

tool , which brings communiti es together and celebrates the uniqueness and diversity of a 

community. Although this study has examined the public perception of street arts , there are 

still some limitations to this study. Therefore, the proposed extension study comes with 

modifications needed to be done by including other variables and indicators such as 

contribution of street arts to the image of the city and influence of the surrounding 

environment to public art. Moreover, future studies could expand the boundary of the stud y 

area to include the whole Kuching District and Georgetown or make comparisons of public 

art between several cities, parti cularly in the context of Malaysi a. 

The broader message of thi s study is that while CH tourism will preserve could 

provide the country with economic benefits, careful plalll1ing and impl ementation poli cies 

are required in order to limit its detrim ental impacts. Treating cultural heritage resources as 

touri sm products does not simply mean pricing and selling them in the market. It is about 

our initiative to proudly introduce our cultural heritage to our guests (tourists), both locally 

and internationally, and to di sseminate this infonnation accessible and infonnative ways. 

The goal is for tourists to have gained a wealth of experience by the end of their visit, and 

at the same time, to feel that their trip was enjoyable. 
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In addition, CH attractions need to be developed in such a way that management 

can reduce potentially hanmful impacts on the local communities, and at the same time, 

protect their interests and well-being. In thi s sense all parti es involved must make much 

greater efforts to mobilise local resources to directly benefit local communities in the name 

of sustainable development. It is not enough for them to participate in economic activities 

alone. The sustainability of the CH tourism industry depends to a considerable extent upon 

the preservation of cultural and social attributes. In other words, it is time that the 

authorities at federal and state levels delivered in practice what the MOSTB claims as its 

missions and objectives of touri sm development ; that is to develop and manage tourism in 

a sustainable manner. This is not as easy as it sounds, but as a starting point, a good 

working relationship must be established in order to develop trust and commitment from 

the local community members. This is vital in order to preserve cultural heritage itself. 

The concluding remarks bring the study to a full circle in better understanding the 

devel opment of cultural heritage tourism in Malaysia , with the notion that touri sm 

development encompassing non-replaceable resources should be practiced in a sustainable 

manner. Finally, can CH in Malaysia ever be fully preserved? The answer is : yes, it can be, 

but onl y with great efforts. Jfwe have some model and guid elines a lot way to preserve our 

culture, even that the failure of current national tourism policies to be sensitive to local 

issues and to recognise that different problems require different solutions may be the 

potential source of conflict and failure. Nevertheless, through understanding, recognising, 

and accepting that heritage attraction fulfil a number of di fferent roles, and serve a number 

of different aims, it is possible to provide attractions that successfull y aid the experiences 

of both community members and tourists, as well as provid e a strong sense of continuity 

between the past, present, and future. 
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APPENDICES 


Appendix A 

Acts and Legislations Related to the Development of Cultural Heritage in Malaysia 

Antiquities Act (1976) 

Section 17 (a), (b) and (c) empower the Museum authorities to conserve gazetted historical 
buildings through inspections, preservation and maintenance activities 

Empowers the Museum authorities buy, lease and transfer the ownership of the building for 
public use, and pay compensation to their owners 

National Museum with its legislat ive power to gazette buildings above 100 years old for 
con servation 

Treasure Trove Act (1 957) 

An act to regu late the law relating to treasure trove and other matters connected to 
therew ith 

The title Director General is referred to the Director General of Museums 

Responsible on the ground of: 

o Ancient monuments and historical sites 

o Excavations 

o Archaeological reserves 

National Archive Act, 1966 (Revised 2003) 

An act to provide for the custody and preservation of public archives and public records for 
Malaysia 

National Art Gallery Act (1959) 

An act to provide for the establishment and management of a Nat ional Art Gallery 

Local Legislations 

Town and Country Act 1976 

Defines the powers conferred to the state government for the purpose of conservation 

Promote the conservation, use and development of all lands in the State 

Malacca Enactments no. 6 (1 988) 

An enactment to make provisions for the preservation, conservation and enhancement of 
cultural heritage and; to provide for matters connected therewith. 
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Continue 

A committee sha ll be established by the state authority in order to advise on matters or 

policy, administrat ion and management of cultural heritage and conservation areas 

Iohore Enactments no. 7 (1988) 

An enactment to establi sh a body corporate by the name of Bad an Warisan Negeri 

(B WN) for the preservation of the cu ltu ral and historical heritage of the Iohore Sta te and ; 

to provide for matters connected therewi th . 

BWN has the authority to do research and inspection on monuments, advice and control on 

any alterations, repairs and renovations of any kind to ensure better preservation . 
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Appendix B (Questionnaire form) 

(Master of Arts Management) 


JIMMY SALAU 


16020056 


(Questionnaire I Sorong Soal Selidik) 


Title: Preserving Malaysian Culture through Street Arts Project ill Developing Tourism Sector. 


Instructions: 

The ques tiormaire contains four parts, A, B, C. and D. Part A is the background infonnation of 
respondents, wbile Part 8, C and D involve the opinion of respondents . The information obtained win 

be used for academ ic purposes and all information from the respondenrs wil1 be kept confidentia l. Please 
answer all questions completely based on instructions given. Your cooperation is very much 

appreciated. Thank you. 

AraJiall : Borang soal.'lelidik in.i mengandungi empat bahagian iailu bahagian A,B, C dan D. Bahagian 

A merupakan soa!rlfllatar belakang responden, manakala Bahagian B, C dan D ialah mengenai 

pendapat Responden, Mak/umat yang dipero/ehi akan digunakan untuk (fljlwn akademik dan segala 

maklumat responden akan dirahsiakan, Sila jawab semua soa/an dengan lengkap berdasarkan arahan 

,yang diberi. KeIJ'asama dari pihak anda arn at dihargai. Terirna kasi!? 

P~rt A: Demographic Background (La tar belakang demografi) 

Instructions: Please tick (I) the box or fill in tbe appropriate blanks. 

Arahan: S ila landakan (I ) do/am kalak yang fe/ah disediakan dengan beLu/. 

l. Age I Umur : 
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18 - 25 

26 - 33 


34 - 4 1 


42 - 49 


50 - 58 


58 - Above 

2. Highest Academic Qualification / Tarajpendidikan: 

SPM 

STPM / Diploma 

Degree 

Masler Degree 

PhD 

Olher (Please slaled) 

3. Monthly income / Pendapatan bu/anan: 

0 - 1000 5000 - 10000 


1000 - 5000 10000 and above 
El B 
4. Gender ! Janlina: 

D DMale / Lelnki Female / Perempuan 

5. Status: 

Single I bujang 

Married / berkahwin 

Others / lain-lain :. _ _ _____ 

6. Nation of Origin / Negara Gsa!: 
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Malaysian 

Europe 

Asian 

Africa 

America 

Part B: General Perception about street arts 

7. How much do you know about street art? 

Kno w very little 

Know quite well 

Not sure 

8. \Vhat do you think street an is? Please choose one ( 1) or more answers listed below. 

It is an artwork located in public spaces 

It is created to bea utify the city . 
It has to be a functi onal object (e.g.: street lamp, bench, etc.) 

It is corrunissioned us in g public funds 

It is an artwork that shows the history/identity/culture of the city 

it is made for the public to enjoy 

Others. Please specify. 

9 . Please state your opinion by ticking ( /) only ONE box for each of the following slatemenls. 

Use the choices given as a guide. 

1 - Strongly Disagree 2 - Disagree 3 - Moderate 4- Agree 5 - Strollgly Agree 

Measuring the characterist ics of street art 

Questions 41 2 3 5 

It should be crealed for the public. 
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The making of street art should involve pub lic participat ion 

DecLsions regarding public art should be made with the public's 

consent. 

lts location should be stab le and easy to get to. 

Its design should be suitable according to its location. 

It addresses socia l, community and urban issues. 

It should be visually pleasing. 

It should contribute to the beautification of the place. 
f-

Il should show the history, culture and identity (uniqueness) of the 

communi ty. 

It should serve as a landmark (familiar sight/marker) in the City. 

It should serve as a guide for people to travel around the city. 

People like and enjoy its presence. 

People can interact (touch, play, etc.) with it. 

10 . Below are several cntena of a good street art. Please rate !he cnten a based on li S Importance 

(I - least impo11ant, 3 - most important) by ticking (/) only ONE box for each o f the followin g criteria. 

Measuring the perceived importance of criteria that indicates good street art 

Questions 1 2 3 

1t is pleasant to me compared to other urban amenities. 

It stimulates my thought. 

it makes me feel proud of the community/cu lture/c ity I live in. 

It helps me become more aware of socia l/environmental issues. 

It helps to educate the people. 

It attracts visitors . 

]t attracts people's attention. 

It helps me identify with the commun ity and place . 

11 increases the property/land va lue o f the area. 

It brings in more investmentlbusiness to the area . 

It makes the places beautiful and attractive. 
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It makes the place cultura lly sophistica ted. 

h makes the surrounding area safe. 

Part C: Independent VariabJes (Cultural Content and AudiencelKaIJdungun Badaya dan Pengulljung) 

lnstruc tions: All of following statements refer to Cultural Content that will de termine the 
successful Stree t t\rts Project Please circle the number that corresponds most closely to your level 
of agreemenl. 

Arahan: Sem ua kellyaraan di bawah merujuk kepada kandungan budaya yang akan menentukan 
kejayaan projek Sent l a/anan. Sila bulalkan ska la yal1g disediakan berfepalon dengan Jowapan 
ando. 

I. Strongly 2. Disagree 3. Moderate 4 . Agree 5. Strongly 

disagree Tidal< Sederhana Setuju agree 

Sangal Seluju Sangal 

lidak Sefuju 

Setuju 

Cultural Con tent / Kandungan budaya : 

Items in Cultural Content will de termine the image of the city 

tluough the successful Street Arts Projec t. 
Scale I Skala 

item di dalam Kandungan Budaya akan menggambarkan 

kejayaan projek seni jaianan da/am sesebuah Bandar. 

CulturallOurism! Pe/ancongan budava 

11. Tourists can learn about the cu hure of a place destination 

and gain new experience or knowledge. 

2 3 4 .5 

Pela l1 cong belajar tenfang budaya desrlflasi tempal dan 

mendapal pengalaman atau pengetahuan .yang baru. 

12 . The specific culture ofa place reflec ts lhe image of the 

city's cultural content through successful Street. Arts 

P roject. 

2 3 4 5 

Budaya sesebuah rempal menggambarkan im ,,) sesebuah bandar 

mela lu; projek senijalanan. 

13 . Religious beliefs translated into street arts will reflect the 

city image. 
2 3 4 5 

Kepercayaan agama yang diterjemahkan ke dalam seni j alanan 

menggambarkan imej sesebuah bandar. 
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Heritage tourism! Warisan Pe/ancongon 

14. Cul tura l heritage is an identity that represents a countIy. 

Warisan budaya ada/ah idcllliti yang melambangkall sesebuah 

Negara. 

15. Heritage tourism involves visi ting historical or industrial 

site and the overa ll purpose is to gain an apprec iation o f the 
past. 

Warisan pelancongan melibatkan lapak bersejarah arau 

perindustrion dan benujuan unlllk menghargai pengelahuan 
ten fang l1lasa lalu. 

Art Tourism / Pelancongan Seni 

16. 	Art tourism is an instrument thai faci litates harmony and 
understanding among people. 

Seni ada /ah asas kehan nonian dan perse/ahamalJ di kalalJgan 

rakyat. 

17. 	 M tourism is a medium ofauraction to arts society. 

Seni Pelancongan sebagai medium un/uk mellorik mindl 

masyarakat rerulamanya pem inal seni. 

Ethnic Tourism / PelancoJ1!!On Etl1ik 

18. 	Traditional cull ural practices represent the pluralistic nature 
of our society. 

Amalan budaya lradisional mewakili sifat majmuk masyarakat 

selelnpat. 

Audience / Pengunjung : 

Audience js important to determine image of 

(he ci ty and the stakeholders that refl ec t 
Scale I Skalasuccessful Street Arts Projec t. 

Pengllnjung sangar penting bagi menen/ukan 

imej sesebuah bandar dan pihak yang 

berkepel1lingan bagi menentukan kejayaan 

projek seni ja lanon. 

Local low-ist & local community 'S / Pelancong 

Tempa lan dan penduduk rempora n. 
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19. 	 Local community' s and local tourists 
at titude towards bea uty and cleanliness 
of the environment is important in 
detelmining the image of the city. 

Sikap p enduduk temp alan dan p elan.cong 

lempatan terhadap keindahan da n kebersihal1 

pcrsekitaran berperanan p enting dida /am 

memostikan imej sesebuah bandaI'. 

Intemational Tourist I Pelancong Asing 

20. 	 A high number o f foreign tourists w ill 
affect the success of Street .Arts Project 
through image oflhe city. 

Peningkalan bilangan pelancong asing akon 

mcmpengaruhi lcejayaan projek seni fa/anan 

y ang dilihat melalui im e) Bandar. 

2 1. 	The increase in [he number of foreign 
touri sts will affect and improve [he 
tourism sector as well as to determine the 
successfuJ Streel Arts Project. 

Penillgkatal1 bilangan pelancong as ing yang 

datang melawat akan memberi impak dan 

memp erbaiki sekfor p elancongan disa mping 

mel1enfukan kejayaan projek seni jalanan. 

23 4 

234 

2 3 4 

22 . Etlmic tourism represents the identity of indigenous or 
traditional group of people. 

Pelancongan elnik melambangkan identiti asli ataupull tradisi 

sesualu kaum masyarakat. 

2 3 4 5 

Part D: Moderator (Guideliues and Demographic FactorslGuJ"isp anduan dan Faktor Demog1"(~fi) 

lnstructions: All the following statements refer to the guidelines and demographic factors that will 
determine successful Street AIts Project. Please circle the number that corresponds most accurately to 
your level of agreement. 

Arahan: kesem uaan kenyataan di bawah merujuk kepada garis panduan yang menjadi/acfor 

kejayaan da/am projek Selli Ja/an. Sila btllatkan yang disediakan yang ber/epatan dengan jawapan 

anda. 

1. Strongly 2. Disagr 3. Moderate 4. Agre 5. Strongly 
disagree ee Sederhana e agree 
Sangat Tidak Sewj Sangat 

lidak Sewju u Setuju 

Sewj 
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G uideJjnes/Garis panduan: 

Clear and accurate guidelines will determine the success of Street Arts 
Project. 

Garis panduan yang belul dan tepat, akan menentukan kejayaan 
Scale! Skala projek seni l a/anon. 

23. 	 Objec tives and goats must be accurate and reliable. 2 3 4 5 

Objekfifdan mat/amat meslilah {epat dan bersesuaian 

24. 	 The con'eCl and appropriate theme is very important to ensuring 2 3 4 5 

the success of street arts proj ect. 

Tema yang belul dan bersesuaian sanga( penfl11g unLuk menentukan 

kejayaan projek senija/anan . 

25. 	 The theme colours selected must be appropr iate with the local 2 3 4 5 

culture context. 

Pemilihan lema bagi \Varna meslilah bersesuaian dengan konteks 
budaya lempata l1. 

26. Street art ist who created the Streel.AJ1s Project, need to fo llow 2 3 4 5 
the laws set by the au thorities. 

Artis jalanan yang menghasilkan projek senijalanan perlulah 

mengikuti undang-undang yang lelah dUetap kan alell pihak berkuasa. 

27. 	 PlaJU1ing process is very important before executing the Street 2 3 4 5 

AIlS Projec t. 

Perancangan yang rapi sangar penling sebelum menghasilkan projek 
senija/anan. 

Demogr apbic fae !.ors I FaklOr demografi : 	 Scale ! Skala 

Demographic factors affecting the plann ing of tourist expectations 
determine the success of Street Arts Projecl. 

Faktor demograji akan mempengaruhi perancanganjangkaan 

pelancong J'ang menentukan kejayaan seni ja/anan melalui imej 

Bondar. 

28 . 	The increase in the number of tourists is affec ted by high 2 3 4 5 

in come of the touris t. 

Peningkatan jumlah pelancong dipengaruhi alell ketinggiof"! 

pendapalan yang diperolehi a/ell pelancong. 

29. 	 The increase in the number of low'ists is affected by gender and 2 3 4 5 
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age of the touris t. 

Peningkatan jumlah pelancongjuga di pengaruh i o/eh jantina seria 

umur peiancong ilu sendiri. 

30. The increase in the number of tourists is affected by marital 2 3 4 5 
staniS of the tourist. 

Pen ingkalan jum/ah pelancong dipengaruh i oleh perbezaan stalus 

perkahwinan. 

Part E: Dependent Variables (City Image and Tourist Expectations/ 

fmej Bondar dan Jangkaan Pelan c0I1g) 

Instruct ions: All the fo llowing sta tements refer to city image and tourist expectations will detennine the 

successful Street Arts Project. Please circle the number that cOITesponds most c losely to your level or 

agreement 

Arahan: kesemuaan kenya/aan di bawah merujuk imej bandar danjangkaan pe/ancong yang 

mel11pengaruhi kejayaon dido/am mengJtosi/akan projek Seni Jo/an. Silo bu/alkan yang disediakan 

yang berteparan dengan jawapan anda. 

l. Strongly 2. Disagre 3. Moderate 4. Ag 5. Strongly 

disagree e Sederhana re agree 
Sangat e 
lidak Tielak Seluju Sangat Seluju 

SelL/ju • Seluju 

City Image / lme) Bondar 

A well-planned urban development influences the success in 

producing stree t aIt for the purpose of preserving the culture 

and heritage. 

Pembangunan sesebuah Bonda r yong terafur dan tersusun 

mempengaruhi kej ayaon dido lam menghasilkan seni)a/anon 
Scale / Ska la 

yang berlUjuan un/uk I'nemelih ara budaya dan warisan 

Landscape / landskap 

31. Landscape is referring to urban design, architecture, 

green spaces and genera ll y public spaces in the city. 

2 3 4 5 

Landskap merujuk kepada reka bemuk BandaI', seni bina, 

ka wosan taman dan ruang awam di sesebuah Bondar. 

Infras tructure / infras{ruktur 

32 . Well-developed infrast.ructure is also one of the tourist 

att rac t to the c ity. This will affect the success of s treet 

2 3 4 5 
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arts as a medium to preserve cu lture and heritage. 

Infrastruklur yang lengkap juga meYl.lpakan salah satu 

tan"kan pelancong yang dalang berJ...7Injung. Yang akon 

mempenganlhi keberhasilan seni jalanan sebagai medium 

unluk memelihara budaya dan warisol1. 

Structure / s fruklur 

33. 	 Attracti ve and unique structures related to culture and 2 3 4 5 

heritage of the city affeci tourist anivals. 

SfrukfUr Bondar yang menarik dan unikjuga mempengaruhi 

kedatangan pelal1cong terulamanya berkailan dengan 

kebudayaan dan warisan. 

Tourist Expectations / Jangkaan Pelancong : 

An increasing number of tourists affected by the tourist 

expect.ation of is determined by the success of Street Arts 

Project through the image of the city. 

Peningkatan jumlah penonlon dipengaruhi oleh faklOY 

jangkaan pelancong bagi menenfukan keberhasilan pro)ek 

seni)alanan me/alui fme) Bandar. 

Past Experience 

34. 	The vis itors who revisit a specific place a re influenced 

by their experience engaged with the place. 

Pe/ancong yang berkunjung ke seSl.lalu tempal yang lelah 

dipilih mungkin dipengaruhi oleh peng%~~man yang pernah. 

dilalui olehnyo. 

35. 	 lnfluenced by the att itude of wanting to know abou t a 

new place. 

Dipengaruhi olell sikap yang il1gin tahu len.tang sesuatu 

tempat yang baru. 

Internal communication 

36. The internal facl ors such as income and also a self­

achievement influence the tourist expectation. 

Pengaruh factor dalaman seperti pendapaian dan ke)ayaan 

seseorang individu flu sendiri juga mempengaruhi keputusan 

)angkaan pelancong. 

External communication 

37. 	 The external fac tor such as fri ends who persuade us to 
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try something new influences Ihe tourist expectation. 

Dipellgan lhi oleh rakan-rakan untuk mellcliba sesuatu yang 
baru. 

38. The external fac tor such as promot ion from a tourism 

company influences the tourist expectation. 
2 3 4 5 

Promosi yang dijalankan oleh syarikat pe/anconganjuga 
salah saltl pengaruh luaran dido/am jangkaa pe/anc:ong. 

Destination image 

39, Tourist destination image is also influenced by the 

tourist' s a ltitude o f curiosity. 
2 3 4 5 

Sikap yang ingin fahu juga merupakan pengaruhi didakan 

perbincallgan desfinasi pelancongan. 

40. Tourist des tination is influenced by history and culture, 

especially a t the place that has a lot of history and 

culture. 

2 3 4 5 

Destinas': pelancol1gan dip engaruhi o/eli sejarah dan budaya. 
Dimana tempal lersebui mempunyai banyak sejaral! dan 
budaya Lersendiri. 

Thank You ! Terima Kasih 
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Appendix C (SPSS DATA) 

City Image 

Case ProcessiIlR Summa~ 
N % 

Cases Valid 384 100.0 
Excluded' 0 .0 
Total 384 100.0 

a. Listwise deletion based on a ll variables in the 
yrocedure. 

Reliability Statistics 
Cronbach's Alpha Cronbach's Alpha 

Based on 
Standardized I terns 

N ofItems 

.787 788 11 

Descriptive Statistics 
Mean Std. Analysis 

Deviatio N 
n 

Landscape is refening to urban design, architec ture, green 4.11 .738 384 
spaces and generally public spaces in the ci ty. . 
An orderly and structured landscape symbol izes the success 4 .23 .649 384 
an image of the city . 
Well-developed in frastruc ture is also one o f the touris t 4.18 .635 384 
attraction to a c ity and v,;ill give a effect to the successfuH of 
street arts as a medium to preserve culture and heritage. 
The sufficient infrastructure in urban development will 4.25 .740 384 
improve the living standard ofthe community. 
A proper and well-organised development of structure of the 4.19 .83 1 384 
c ity attracts tourists to visit the city. 
Attrac tive and unique structures related to culrure and heritage 4 .22 .723 384 
of the city affect tourist arrivals. _. ­
The a ttitude or behaviour of people in a city also represents 4. 16 .708 384 
their identi ty. 
The local community's attitudes and behaviour \vill give an 4.26 .735 384 
effec ts for tourist attraction to our city. 
The visitors \\'ho revisit a specific place are influenced by 4 .13 .744 384 
their experience engaged wi th lhe place. 
Visitors also influenced by experiences that have been 4.24 .753 384 
travelled by the surrounding people. 
Influenced by the attitude of wanted to know about a new 4 .10 .740 384 
places. 

KMO and Bartlett's Test 
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .78 3 
Bartlett's Tes t of Sphericity ~ox. Chi-Square 947 .186 

df 55 
Sig. .000 
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S c r ee Plot ...__ ... _----, 

10 1 1 


Compon~nt Number 

Rotated Component Matrix' 
Component 
I 2 3 4 

A proper and well-organised development of structure of .820 
the city attracts tourists to visit {he city. 
The local community's a ttitudes and behaviour will give .685 
an effects for tourist a ttrac tion to our city. 
Attractive and unique structures related to culture and .618 
heritage of the ci ty affect tourist arrivals. . 
Landscape is referring to urban design, architecture, green .800 
spaces and generally public spaces in lhe city. 
An orderly and structured landscape symbol izes the .690 .4 14 
success an image of the city. 
Well-developed infrastructure is also one of the tourist .640 
attraction 10 a city and will give a effect to the successfull 
of street arts as a medium (0 preserve culture and heritage. 
Influenced by the attirude of wanted to know about a new .807 
places. 
The visitors who revisit a specific place are influenced by .699 
their experience engaged with lhe place. 
Visitors also influenced by experiences that have been AIO .093 
travelled by the surrounding people. 
The suffi cient infrastructure in urban development will .665 
improve the living standard of the communi ty. 
The attitude or behaviour of people in a cily also .618 
represents their identity. 
Extraction Method: Principal Component Anal ysis. 
ROlation Method: Varimax with Kaiser Normalization. 

a. Rotation converged in 7 iterations. 

Rotated Component Matl"lXa 

Component 
I 2 3 4 

A proper and well-organised development of struclure of the .820 
c i~attracts tourists to visit the ci!y. 
The loca l community's attitudes and behaviour will give an .685 
effects for rourist attraction to our c ity. 
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Attractive and unique structures related to culture and .618 
heritage of the city affect tourist arrivals. 
Landscape is referring to urban design, architecture, green .800 
spaces and generally public spaces in the ci ty. 
An orderly and structured landscape symbolizes the success .690 .414 
an image of the city. 
Well-developed infrastructure is also one of the tourist .64 0 
attrac tion to a c ity and will give a effect to the successfull of 
street arts as a medium to preserve culture and heritage. 
Influenced by the attitude of wanted to know about a new .8 07 
places. 
The visitors who revIsit a spec ific place are influenced by .699 
their experience engaged with the place. 
Visitors also influenced by experiences that have been .410 .693 
travelled by the surrounding people. 
The sufficient in fras tructure in urban development will .665 
improve the living standard o f the conununity. 
The attilUde or behaviour o f people in a city also represents .618 
their identity. 
Ex trac tion Method : Principal Component Analys is. 
Rotation Method: Varimax with Kaiser Normalization. 

a. Rotation converged in 7 iterations. 

Total Variance Explained 
Component Rotation Sums of Squared Loadings 

Total % of Variance Cumulative % 
I 1.92 1 17.460 17.4 60 . 
2 1.8 37 16.704 34 . 163 
3 1.824 16.58 1 50 .744 
4 1.412 12.836 63.580 
Extracti on Method: Principal Component Analysis. 

Component Transformation Matrix 
Component I 2 3 4 
I .569 .548 A59 A 06 
2 -.232 -.290 .884 -.284 
3 -.7 62 .624 .05 7 .16 1 
4 -.204 -.4 75 .065 .854 
Extrac tion Method: Principal Component Analysis. 
Rotation Method: Varimax with Kaiser Normalization. i 
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Cultural content 

Case Processing Summary 
N % 

Cases Valid 384 100. 0 
Excluded' 0 .0 
TOlal 384 100.0 

a . Lisiwise deletion based 0 0 all variables io the 
procedure. 

Reliability Statistics 
Cronbaeh's Alpha Cronbaeh's Alpha N of Items 

Based on 
Standardized Items 

.837 .832 12 

Descriptive Statistics 
Mean Std. Analysi 

Deviat s N 
ioo 

Tourists can Jearn about the culture ofa pl ace destination and gain new 4. 02 , .695 384 
experience or knowledge 
The specific culture of a place reflects the image of the city 's cultural 4.14 668 384 
content through successful Street MfS Project. 
Religious beliefs translated in to street ar1s will refl ect the city image. 4.02 .885 384 
heritage tourism is a search for new experience carried out in new 4.12 .709 384 
places, especially related t.o artefacts and activities that reflect the 
history of mankind in the past until now. 
Cuinlral heritage is an identi ty that. represents a country. 4.1 7 .736 384 
Heritage tourism involves visiting historical or industrial site and the 4. 19 .8 16 384 
overall purpose is (Q gai n an appreciation of a past. 
Nt tourism lS an instrument that facilitates harmony and understanding 4. 17 .787 384 
among people. 
M t tourism is a term used wh en people travel to specific places to visit , 4.27 384 
explore and engage in ac tivities related to arts. 
Art tourism is a medium attraction to the arts society. 

.750 

4.29 .785 384 
Traditional cultural will be represent the pluralistic nature of our 4. 17 .8 77 384 
society. 
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Etlmic touri sm represents the id entity of indigenous or tradi tional 
group of people. 
Ethnic to uri sm will refers to the travel mo ti vated by performances, 
presentations and ethnic attrac tion . 

4.20 

4.22 

866 384 

.74 2 384 

Summary Item Statistics 

Mean 

Item Means 4.165 

Item .607 
V ariances 
Inter-Item .292 
Correlations 

Minim 
um 
4.01 6 

.446 

-.025 

Maxi 
mum 
4.294 

.783 

.635 

Range 

.279 

.337 

.660 

Maximum 
( Minimum 
1 069 

1 754 

-25.608 

Varian 
ce 
.007 

.013 

.0 18 

N of 
Items 

12 

12 

12 

KMO and Bartlett's Test 
Kaiser-M9'er-Olkin Measure of SamjJlLo,,-Adeguacy. 
Bartlett's Test of Sphericity Approx. Chi-Square 

df 
Sig. 

.792 
1492 467 
66 
.000 

Rotated Component Matrix3 

Component . 
I 2 

Traditional cultural w ill be represent the pluralis tic nature .803 
o f OUf society. 

Put tourism is a medium attraction to the alts society. .741 

Ethnic tourism represents the identity of indigenous o r .686 
traditional group of peopJe. 

Art touri sm is a term used when people travel to specific .675 
places to vi sit, explore and engage in activities related 1.0 

arls. 

Art tourism is an ins trument that facilitates harmony and .546 
understanding among people . 

Cultura l heritage is an id entity that represents a country. .849 

Heritage tourism involves visi ting histo ri ca l or indus tri al .730 
s ite and the overall purpose is to gain an apprec iation of a 
past. 

3 4 

! 

.420 
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heritage tourism is a search for new experience carried out .57 1 491 
in new places, especially related to artefacts and ac tivities 
that reflec t the history of mankind in the past until now. 

Religious beliefs translated into street arts will reflect the .554 
city image . 

The specific culture of a place reflects the image of the .9 15 
c ity' s cultural content through succes~ful Street Arts 
Project. 

Tourists can learn about the cultme ofa place destination .837 
and gain new experience or knowledge 

Ethnic tourism will refers to the travel motivated by .502 .573 
performances, presentations and ethnic attraction. 

Extraction Method: Principal Component Analysis. 
Rotation Method: Varimax with Kai ser Normalization. 

a. Rotation converged in 6 iterati ons. 

Total Variance Explained 
Component Rotation Sums of Squared Loadings 

Total % of Variance Cumulative % 
I 2.900 24.169 24.169 
2 2.056 17.130 41.298 
3 L513 12. 612 53.911 
4 1346 11.219 65 .130 
Extraction Method: Principal Component Analysis. 

Component Transformation Matrix 
Component I 2 3 4 
I .725 .513 .323 .326 
2 -61 8 .552 .558 -048 
3 -.030 -.636 .634 43 9 
4 -.303 .165 -.427 .836 
Extraction Method: Principal Component Analysis. 
Rotation Method: Varimax with Kaiser Normalization. 
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Component Plot In Rotated Sp ac e 
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Guidelines items 

Reliability Statistics 
Cronbach's Alpha Cronbach's Alpha N of Items 

Based on 
Standardi zed Items 

.73 9 .741 6 

Summary Item Statistics 

Mean Minim Max im Range Maximum / Varian N of 
urn urn Minimum ce Items 

Item Means 4.222 4.120 4.318 .198 1.048 .006 6 

Item 
Variances 

.557 .467 .628 .161 1.344 .005 6 

Inter-Item 
Correlations 

.323 .173 .471 .298 2.720 .007 6 
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Descriptive Statistics 
Mean Std . Analys is 

Deviati on N 
Obj ectives and goals must be accurate and reliabl e. 4.26 .741 384 

The correct and app ropriate theme is veIY imp ortant 4.2 9 .683 384 
to ensuring the success of street arts proj ec t. 

To selec ted theme of colour must be appropriate 4.12 .792 384 
with the local culture context. 

When somehody wanted to create Street arts the y 4.16 .789 384 
must ha ve a spec ific functions and not to be treated 
as vandalism. 

Plarming process is very importan t before executing 4.32 .767 384 
the Street Alis Project. 

KMO and Bartlett's Test 
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .792 
Bartlett's Test of Sphericity Approx. Chi- Square 435.193 

Df 15 
Sig. .000 

Case ProcessiJ!g Summary 
N % 

Cases Valid 384 100.0 
Excludeda 0 .0 
Total 384 100.0 

a. Listwise deletion based on all variables in the 
procedure. 

- - '-- ' '--_. ..-,-----,,­
<;;o ... pon . .... N .... ... b . ~ 

Item-Total Statistics 

Scale Mean Scale Corrected Squared Cronbach's 
ifltem Vari ance Item-Total Multiple Alpha if 
Deleted if Item Correlati on Correlation Item 

Deleted Deleted 
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Objectives and goals must be 
accurate and reliable. 

21.07 6.444 .453 .233 .708 

The correct and appropriate 
theme is very important to 
ensuring the success of street arts 
project. 

21.04 6.520 .490 .301 ---.699 

To selected theme of colour must 21.21 5.995 .535 .318 .684 
be appropriate with the local 
culture context. 
When somebody wanted to create 
Street arts they must have a 
specific functions and not to be 
treated as vandalism. 

21.17 6.588 .367 .159 .734 

Street artists who's created the 21.15 6.365 .525 .298 .689 
Street Arts Project, they need to 
following the laws set by the 
authorities. 

Planning process is very 
important before executing the 
Street AIts Project 

21.01 6.217 .495 .282 .696 

Correlations 
culturalcontent 

culturalcontent Pearson Correlation 1 
Sig. (2-tailed) 
N 384 

cityimage Pearson Correlation .527 
Sig. (2-tailed) .000 
N 384 

Guidelines Pearson Correlation .435 
Sig. (2-tailed) .000 
N 384 

** Correlation is significant at the 0.0 I level (2-tailed). 

cityimage 
.527 
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REGRESSION ANALYSIS 

City image 

Case Processing Summary 
N % 

Cases Valid 384 100.0 
Excluded' 0 0 
Total 384 1000 

a. Listwise deleti on based on all variables in the 
procedure. 

Reliability Statistics 
Cronbach's A lpha Cranbach's Alpha 

Based on 
Standardized Items 

N of Items 

.764 .766 8 

Summary Item Statistics 

Mean Minim Maxim Range Maximum / Varian N o f 
urn urn Min imum ce [tems 

Item Means 4.222 4.126 4.279 . 153 I.OJ 7 .003 8 

Item 
Variances 

.5 11 .396 .689 .292 1.738 .008 8 

Tnter-Item 
Correlations 

.29 1 .132 .497 .365 3.767 .009 8 

Scale Statistics 
Mean I Variance I Std. Deviation I N of Items 
33.78 I 12.337 1 3 512 I 8 

Hotelling's T-SQuared Test 
Hotelling's T -Squared 1 F 1 dfl I dl2 I Sig 
24.289 1 34 23 1 7 1 438 1 .00 1 

CULTURAL CONTENT 

Reliability Statistics 
Cronbach's Alpha Cronbach's Alpha N of Items 

Based on 
Standardized Items 

.834 .829 12 
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Summary Item Statistics 

Mean 

Item Means 4.195 

Item .592 
Variances 
Inter-Item 288 
Correlations 

Minim 
urn 
403 1 

.441 

-.035 

Maxim 
urn 
4.301 

.744 

.626 

Range 

.2 70 

.3 03 

.66 1 

Maximum / Varian N of 
Items Minimum ce 

1.067 .007 12 

1.68 8 .011 12 

-1 7.9 81 .01 9 12 

Scale Statistics 
Mean ! Variance I Std. Deviation I N ofIt ems 
50 .3 4 I 30.207 I 5.496 I 12 

HoteUing's I-Squared Iest 
Hotellil1g's I -Sguared IF I dfl J dfl l Si g 
94.010 I 8.3 54 I 11 I 434 I .000 

GUIDELINES CRONBACH 'S ALPHA 

Case Processino Summary 
N % 

Cas es Valid 384 100.0 
Excluded' 0 .0 
Total 384 100.0 

a. List wise deleti on based on all vari ables in the 
procedure. 

Reliability Statistics 
Cronbach's Alpha Cronbach's Alpha N of Items 

Based on 
Standardi zed It ems 

.7 32 .734 6 

Item Statistics 

Mean Std. 
Deviat i 
on 

N 

Obj ectives and goals mu st be accura te and 
reliable . 

4.26 .736 384 

The correc t and appropriate theme is very 
impol1ant to ensuring the success of street 
arts project. 

4 .3 1 .670 384 

To selected them e of co lour must be 
appropriate with the local culture context. 

4.14 .786 384 

When somebody wanted to create Street arts 
they mlls t have a spec ific functi ons and not 
to be treated as vandalism. 

4. 17 .784 384 
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Scale Statistics 
Mean I Variance 1 Std. Deviation 1 N ofltems 
25.40 I 8.323 1 2.885 1 6 

Hotellin2'S T-Squared Test 
Hotelling's T -Squared ~ F I dll idf2 l Sig 
44.310 1 8.782 1 5 1 440 1 ·000 

Street artists who's created the Street Arts 
Project, they need (0 following the laws set 
by the amhorities. 

4.19 .684 384 

Planning process is very important before 
executing the Street Arts Project. 

4.33 .746 384 

Summary Item Statistics 

Mean Minimu Maxim Range Maximum Varianc N of 
m urn I Minimum e Items 

Item Means 4.234 4.137 4. 335 .198 1.048 .007 6 

Item 
Variances 

.541 .450 .619 .169 1.376 .005 6 

Inter-Item 
Correlations 

.315 .151 .461 JIO 3052 .007 6 

REGRESSION ANALYSIS 

HI 

Descriptive Statistics 

Mean Std. D eviation N 

cityimage 33 .7753 3.5 1237 384 
Culturalcontent 50 .3393 5.49606 384 

Correlations 
cityimage culturalcontent 

Pearson Corre1ation ci tyimage LOOO .527 
culturalcontent .527 1000 

Sig. (I-tailed) cityimage .000 
Culturalcontent .000 

N cityimage 384 384 
Cultura1content 384 384 

Variables Entered/Removeda 

Model 1 Variables Entered 1 Variables Removed 1 Method 
1 I culturalcontenttl 

1 1 Enter 
a. Dependent Variable: cityimage 
b. All requested variables entered. 
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lVIodel Summary' 
Model R R Square Adjusted R 

Square 
Std. Error of the 
Estimate 

Durbin-
Watson 

I .527' .278 .277 2.98740 1.784 
a. Predictors: (Constant) , culturalcontent 
b. Dependent Variable: cit yimage 

Coefficients3 

Model Unstandardized 
Coefficiems 

Standardized 
Coefficients 

t Sig. 

I (Constant) 

B 

16.807 

Std. 
Error 
1.306 

Beta 

12.866 .000 

Culturalco .337 
ntent 

a. Dependent Variable: cityimage 

.026 .527 13067 .000 

Coefficient Correlalionsa 

Model culturalcontent 

1 I Correlations I culturalcontent 1.000 
I Covariances I culturalcontent .00 1 

a. Dependent Variable: cit yimage 

Residuals Statistics3 

Minimum Maximum Mean Std. N 
Deviation 

Predicted Va lue 28 .6046 37.0318 33.7753 1.85265 384 

Residual -8.0205 1 2.98403 384 
Std. Predicted 

7.35036 .00000 
-2.79 1 1.758 .000 1.000 384 

Value 
Std . Residual -2.685 2.460 .000 .999 384 

a. Dependent Variable: cityirn age 
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cityim <lge 

Descriptive Statistics 
Mean Std. Deviation N 

Guide lines 25.4045 2.88487 384 
cityimage 33.7753 3.51237 384 

REGRESSION ANALYSIS 

H2 

Correlations 

Pearson Correlation 

Sig. (I -tailed) 

N 

Guidelines 

cityimage 
Guidelines 

cityirnage 
Guidelines 

ci tyimage 

Guidelines 

1.000 
I 

cityimage 

.5 12 

.512 1.000 
.000 

.000 
384 384 

384 384 

Variables Entered/Removeda 

Model I Variables Entered I Variables Removed I Method 
I I cityimage" I I Enter 
a. Dependent Varia ble: Guidelines 
b. All requeSted variables entered. 

Model Summary' 
Model R R Square Adjusted R 

Square 
Std. Error of the 
Estimate 

Durbin-
Watson 

I .512' .262 .260 2.4 8086 1. 859 
a. Predictors: (Constant) , cityimage 
b. Dependent Variable: Guidelines 
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ANOVA' 
Model 

I Regression 

Sum of 
Squares 
968 .663 

df 

I 

Mean 
Square 
968.663 

F 

157.386 

Sig. 

000' 

Residual 2726.528 443 6.155 
Total 3695.191 444 

a. Dependent Variable: Guidelines 

b. Predictors: (Constant), cityimage 

Coefficientsa 

Model Unstandardized 
Coefficients 

Standardized 
Coeffici ents 

t Sig. 

B Std . Error Beta 
I (Constant 

) 
11.201 L1 38 9.841 000 

cityimag 
e 

421 .034 .5 12 12.545 .000 

a. Dependent Variable: Guidelines 

Coefficient Correlations ll 

Model ci~yimage 

1 I Correlations I cityimage 1.000 
I Covariances I cityimage .00 1 

a. Dependent Variable: Guidelines 

Residuals Statistics3 

Minimum Maximum Mean Std . 
Deviation 

N 

Predicted Value 20.873 2 28 0222 254045 1.47705 384 

Residual -5 .87320 644470 .00000 24 7807 384 

Std. Predicted 
Value 

-3.068 1.772 .000 1000 384 

Std. Residual -2.3 67 2.598 .000 .999 384 

a. Dependent Variable: Guidelines 
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Appendix D 

Research Activity: 

Theoritical Analysis of Street arts in Sustaining Malaysian Cultural Content 
(FRGS/SS 101 (0 1)11297120 15(14) 

Char! Guideline By Year 

January ./ 
./ 

Additional to fi eldwork find new data 
Journal publication feedback 

February ./ 

./ 
Additional to fieldwork find new data 
Journal publication feedback 

March 

April 

May 

,/ 

./ 

,/ 

./ 

./ 

./ 

Additional to fieldwork find new data 
Joumal publication feedback 

Discussion and write up 
Journal publication feedback 
Discussion and wri(e up 
Journal publication feedback 

June ./ Conclusion and finding 

Table for Da!a Cleaning 

The sample size of study is = 384 respondent. 

Total for respondent from questionnaire = 357 

Total for Google form ~ 138 

Total respondent "OK" ~ Q - 3 18 1 G - 112 

Tolal respondent "NOT Ok" ~ Q - 39 I G - 26 

Item s Total Target Total Ok Not Ok 

Penang 150 12 1 109 12 

Kuala Lumpur 150 104 98 6 

Johor 150 132 126 16 

Otb er (Google Fo nn) 138 11 2 26 

Total overall 495 445 60 
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Itinerarv for fieldwork on 9 - 15 April 2016 

Day Acti vity 

9 Apr;1 2016 (Saturday) - Meet and greet at Kuching inlemational Ai rport for morning flight 
and transfer to Pul au Pinang. 
An'ival at Pulau Pi nang *Georgetown 

- Check·in Ar Shineville Condominium Park , 61 A, I" Solok Thean 
Teik, 11 400 Ayer Ttam, Pu/au Pinang, Malays ia 
Lunch 

- Fie ld work (ShootinglI nl.e rview/Quesl ionna ire) 

- Small wa lk around the Georgetown especially area Penang 3 D trick 
A rt Museum and other area. 

- Dinner, Relaxing and free al hote l 

10 April 2016 (S unday) - Wake up and breakfast 
- Walk around for the field work (S hooting/ Interview! Questionnaire) 
- Lunch 
- Continu e thc program 
- Dinner, relaxing and free a t hotel 

II Apri l 2016 (Monday) - Wa ke up and breakfast 


- 8.00 am check-oUi from Shineville Condominium. 

- Proceed to Jpoh area at Wall Alt Mural (O ld Town), 


Fieldwork and wa lk around 

- Lunch 
Get ready proceed to Kuala Lumpur 

- Arri val at Kuala Lumpur. 
- Check-in at Ha te,! *BukiL Bintang Area ( ) 

Fi eldwork (shootingllnterview/Queslionnai re) and Walk around area 
Flea Market Petaling st reet (7 minute from Bukit Binmng) 

- Dinner, rel axi ng and fi'ee at hotel 

12 April 201 6 (Tuesday) Wake up and breakfast (8 .00 am) 
- Get ready to fieldwo rk (S hool ing/I nterview/Queslio nnaire) 

Area Art Square I SS2 
Ln nch 
Continue th e program (Area Laman Sen; and Nand o 's China Town) 

- Dinn er, re lax ing and free at hote l 

13 Ap ril 201 6 (Wednesday) - Wake up and breakfas t 
Ge t ready to Melaka 

- An'i val at Melaka 3D stree t Art 
Get read y 10 fi e ld work (Shaming) 

- On the way 10 Johor Baharu 
- Check-in at hotel 

Dinner and rel ax 

14 April 20 16 (Thursday) Wake up and breakfast (8 .00 am) 
- Get ready ro fieldwork at Johor baharu 

- Shoo ti ngI l nrerv; ew/Ques tion n a i re 
- Luneh 
- Continue the progra m 

Dinner and relax 

15 Ap ril 20 16 (Friday) - Wake up and break fas t (8.00 am ) 
- Transport back to ai rport and transfer 10 Ku ehing international 

A irport fo r last flight. 
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